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The Line of Sausage Equipment Known Throughout the 
World as the Best that Money Can Buy! 





( above) 
“BUFFALO” Silent Meat Cutter 
Produces finest quality sausage. Knives pass 
through a comb, assuring fine, uniformly cut 
meat; no lumps or cords. 











(at left) 
“BUFFALO” (above) 
Meat Grinder “BUFFALO” 
Built heavy and powerful. Cuts Air Stuffer 
toughest, large chunks of meat ; 
through fine plate in one opera- Most sanitary stuffer on the market. 
tion. Patented device Made in 4 sizes: 100 Ibs., 150 Ibs., 250 


prevents meat work- lbs., and 500 lbs.—full capacity. 


ing out of cylinder 
into bearings. 























(at right) 
“BUFFALO” Lak 

Self-Emptying Silent Cutter wane ott ee 

Cuts and 43T 
empties a 
bowl of meat 
in 4 minutes 
without 
touching the 
meat by 
hand. Re- 
duces cutting 
time 25%. 

(below) g 
“BUFFALO” Meat Mixer 

Center tilting hopper; mixing paddles scientifically 
arranged. A strong, sturdy machine that 
will last a life- 
time. 






Write for list of users, prices, etc. 


John E. Smith’s Sons Co. 


Patentees and Manufacturers 
50 Broadway Buffalo, N. Y., U.S.A. 


Backed by 57 years’ experience building 
Quality Sausage Making Machines 
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They’re Off! Ham and Bacon Campaign Starts 


Packers, Distributors, Salesmen and 
Retailers in 150 Cities Go Over the 
Top to Make Record in Merchandising 


The biggest enterprise ever attempted in the meat industry was launched on Thursday, July 7, in more than 150 


cities throughout the United States. 


It is the Ham and Bacon Campaign by united meat interests to tell the public more about the merits of ham and 
bacon—especially as summer foods—and to increase sales volume (and thereby profit). 


An army of 15,000 packer salesmen and distributors, backed up by the live wires among 200,000 marketmen 
throughout the country, “went over the top” on Thursday morning for a drive that will last until the end of August. 


For ammunition they will have something like 24,701,000 posters, streamers, stickers, leaflets, broadsides and other 


advertising and merchandising aids. 


Their artillery support will be big newspaper advertisements in more than one hundred cities. The first advertise- 
ments appeared on July 7, and the barrage will be renewed every week for seven weeks. By that time salesmen and re- 
tailers should have captured the last trench. 

Mass meetings last week all over the country united wholesalers and retailers in a wave of enthusiasm for the cam- 
paign. Advertising and merchandising material was distributed on July 5, and by another week the sales campaign 


should be under full headway. 


How Campaign Started 


Store Material Sent Out and Plans 
for More to Follow 


The Ham and Bacon Campaign is on! 
This big’ drive being conducted by the 
meat industry started July 5, when the 
first store material was posted. 

Millions of housewives all over the 
country were awakened to the fact that 
“ham is a good value now” by the first of 
the newspaper advertisements, which ap- 
peared in more than 140 cities. This adver- 
tisement is reproduced on the next page of 
THE NATIONAL PROVISIONER. 

The newspaper advertising was backed 
up by the posters, window streamers, 
recipe leaflets, and proofs of the adver- 
tisement which were displayed on the 
walls and windows of thousands of retail 
stores. é 

It is impossible to state at this time how 
great a stimulating effect this first smash 
has had on the ham and bacon trade. But 
with packers, packer salesmen and retail- 
ers all working to their utmost to “cash 
in” on the campaign, it cannot be doubted 
that the combined efforts of the advertis- 
ing and the individuals in the meat indus- 
try already have induced many housewives 
to thinking seriously about buying ham, or 
actually to make purchases. 

Get Behind the Campaign. 
As the subsequent advertisements, all 


featuring special values or special sales 
on these meats, appear each week, the de- 
mand for ham should grow increasingly, if 
everyone interested in selling ham gets be- 
hind the advertising and makes a con- 
sistent effort to move it. 

The first of the two “Super-Sales on 
Ham and Bacon” will be held during the 
week beginning July 22. The plan for this 
sale is explained in detail in this issue. 

Enthusiasm over the possibilities of the 
campaign on the part of packers and 
dealers continues to grow. Dozens of 
messages have been received by the Insti- 


.tute of American Meat Packers from city 


chairmen and individual packers describ- 





THEY WILL ALL KNOW ABOUT IT. 


ing the eagerness of all concerned to get 
behind the advertising and make the move- 
ment bring reat results. 

Shipments of store material to city 
chairmen and to individual companies are 
being made as fast as two of the largest 
mailing companies in the country can 
count and wrap the pieces. Much of the 
material for the fourth week already has 
been shipped by express or fast freight, to 
insure its arrival everywhere in plenty of 
time for distribution to salesmen before 
the date of posting it. 


Later Week’s Store Material. 


The second week’s store material will 
be posted beginning July 11. It consists 
of the first novelty streamer, green pack- 
age stickers for dealers to use on custom- 
ers’ packages, and proofs of the second 
newspaper advertisement. 

Posting of the material for the third 
week starts July 18, and includes a poster 
headed, “Special Food Notice,” a green 
and red window streamer, and the third 
newspaper advertisement, which runs in 
size from a full page down to somewhat 
smaller sizes. 

This is the first of the “Super-Sale” ad- 
vertisements which in many of the larger 
cities will be run as a double-truck or 
double-page spread, with the equivalent of 
one page devoted to the names of dealers 
who are holding the sales. 

For the fourth week the material will 


Cash prizes to Packer Salesmen for the Best Story of a Ham Sale—See page 29. 
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be the second novelty streamer, in the 
form of a large ham price-sheet streamer 
for store windows, and the third and 
fourth kinds of yellow stickers for pack- 
ers to use on their invoices and other 
communications going to dealers, to re- 
mind the dealers of special features of the 
campaign. This material will be distri- 
buted during the week beginning July 25. 
Prize Awards Make a Hit. 


Results in the prize awards during the 
first week already have come in from 
many chairmen, and announcement of the 
names of the winners is about to be made. 

Sales managers are requested to turn in 
the names of their leading salesmen early 
on Thursday of each week to the city 
chairman, so that the name of the leader 
in each city can be sent to the Institute 
on the following day. 
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Forms for use by the salesmen during 


the special sales beginning July 22 and 
August 19 have been mailed to every 
packer participating in the campaign, 
along with an additional supply of the 
forms for other weeks. 

Every salesman who is trying to boost 
his company’s interests by posting store 
material in the shops of his customers 
should obtain the necessary forms, and re- 
quest the dealers to sign the forms when 
the store is posted. 

The men who obtain the greatest num- 
ber of legitimate signatures will receive 
the cash prizes offered every week. 

BREE SE 


EVOLUTION. 
Father—“What became of the swine that 
had evil spirits cast into them?” 
Son—“They made them into deviled 
ham.” 





Ham 


iS a ~ J 


value. It is a big year 
for both ham and bacon, 
and your table can benefit 
as well as your purse. Not 
for a good while has there 
been a real “ham summer” 


like this one. 


Learn about the various 
cuts and uses of ham. It is 
areal standby for the house- 

wife in warm wea- 

















ther, and especially 
reasonable just at 
this time. 


THE MEAT TRADE 


Jasty~tender~goes far~ 
keeps well 


New tested recipes—at your own store—free. Ask for them. 


TELLING THE PUBLIC ABOUT HAM THROUGH THE NEWSPAPERS. 


This newspaper advertisement, advising that “Ham is a Good Buy Now,” 
is being used in about 160 newspapers of the country this week. 


In newspapers in 40 of the larger cities the space used is two columns 


wide and 14 in. long. 


In 15 cities of intermediate size 


the advertisement is three columns 


wide and 11 in. long and in the remaining 105 cities the ads are two 


columns wide and 7 in. long. 
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Special One Week Sale 
Ham and Bacon to Go Over Big 
With Advertising Aids 


All over the United Scates—in every 
store, big or little, city or country—it js 
planned to hold a “Special One-Week 
Sale” of ham and bacon for a whole week 
beginning Friday, July 22. 

An enormous quantity of hams and 
bacon will be bought by consumers during 
this special sale. Although every week 
during the campaign will be a sales week 
the week beginning July 22 will be ‘ 
super-sales period such as never before 
has been witnessed in the United States. 

The newspaper advertising to be run 
during that week, and all of the store dis- 
play material, will feature the special sale. 

Depends on the Retailers. 

One newspaper in each of the 39 largest 
cities of the country is given the oppor- 
tunity of running a smashing two-page 
co-operative announcement of the special 
sale. 

One full page is sure to appear anyway, 
and if the dealers in the 39 different cities 
wish to participate in the additional page, 
there will be two. On the dealer’s page 
will be listed the names and addresses of 
the dealers participating, together with the 
statement that the stores listed are offer- 
ing the public special values on ham and 
bacon for an entire week beginning Fri- 
day, July 22. 

In cities where more than one news- 
paper is used—such as Boston, Chicago, 
Cleveland, New York, and Pittsburgh—in 
addition to the big advertisement in one 
paper there will be a striking special sale 
ad, five columns by 14 inches in the other 
newspaper or newspapers that are being 
used, 

In the other cities this special sale will 
be featured in the newspapers by adver- 
tisements measuring 3 columns by 10% 
inches in the case of cities in the inter- 
mediate list, and 2 columns by 7% inches 
in the case of the cities on the B list. 

Why Dealers Will Benefit. 

There are many reasons why dealers 
will want to participate in the two-page 
ads where such an opportunity is offered 
them. Here are a few of the reasons: 

1—Everbody’s doing it—He should get a 
share of the extra business. Somebody else 
will. 

2—His customers know that special values 
are to be had—and they'll buy at the store 
where those values are offered. 

3—He can focus a nation-wide campaign 
and a huge local Special Sale Advertisement 
on his own store—by displaying the Sales 
streamers and posters, and by getting his 
name into: the big, double page ad. 

4—He can price his meat specially attrac- 
tively and get a big profit by a big volume. 

5—The double page ad puts the non-adver- 
tiser or small neighborhood dealer on an 
equal plane with the big market that does a 
great deal of advertising. For it takes only 
a few dollars to put his name into both the 
Special Sales ads. And even if he doesn’t go 
in on the left hand page of the big ad, the 
advertising will work for him if he puts up 
the “Special Sale” display material and of- 
fers attractive “sale” prices. 


6—There’s more consumer interest in Ham 
this summer than ever before. No wonder! 
—with all the newspaper and display adver- 
tising, the recipe folders, the publicity, etc. 
Hundreds of thousands of dollars are being 
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spent to let American housewives know that 
Ham is a good buy this Summer. 

7—The dealer has a good chance to educate 
his trade on buying and using all cuts of 
Ham, and buying in halves or wholes in- 
stead of slices. That means volume selling 
with little handling and no waste or shrink- 
age. 

8—He can produce a peak business in sum- 
mer when ordinarily the meat business is 
slow. Ham is an ideal summer meat. It 
keeps well, and is especially suited for warm 
weather luncheons and outings. 

9—An excellent opportunity to attract new 
trade by having satisfied customers tell their 
neighbors about the dealer’s special offerings 
on Ham and Bacon. 

10—All his business will be stimulated—a 
proven fact in successful retailing that 
specially priced “leaders” draw more people 
into the stores where they buy things be- 
sides the “leaders.” 

11—More uses for Ham are being created 
by the advertising and the recipe folders, 
hence the dealer should make more sales. 

12—More supporting material of general 
volume is offered free on Ham and Bacon 
during this campaign, and especially during 
these two sales, than has ever before been 
offered on any meat product. It will help 
move any good ham the dealer cares to stock. 
And all this in addition to the packers’ own 
material which is also being liberally supplied 
during this campaign. 

In short the “sale’—the biggest meat sale 
ever conducted in this country—is offered 
ready-made to any dealer. He doesn’t have 
to create it—all he needs to do is to take part 
in it. And cash in on the results. 


Advantage in Special Sales. 

In any event, the dealer can tie up the 
advertising with his store by putting on a 
sale and displaying the “special sale” store 
material which will be provided for him. 
In addition, he can feature this special sale 
in his own advertising, and in this way 
cash in on it to the fullest extent. 

The dealer who wants to reap the maxi- 
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Ham 
I 


Sing a song o’ sixpence, a bottle full o’ rye, 
Prohibition don’t worry me, ‘cause I ain’t 


never dry; ; 
But I’se got a appetite, the biggest thing 
what am, ; 
I oo never get enough—still, all I craves is 
am. 


CHORUS 


Ham, boys, ham; all I wants is ham. 

Any way, any day—just so long it’s ham. 
You can have your hot beef roast, 
Turkey, cheese, and eggs on toast, 

But, the eats I loves the most 

Is ham, boys, haam—m—m— 


It 


Eat it in the mornin; eat it in the night, 

biti - the wife aint looking—lI steals another 
ite; 

aint guy can lick me—'fraid of ham-bone 


am— 
‘Cause I packs a knock-out punch, and I feeds 
on ham! 


CHORUS 


Ham, girls, ham; all I wants is ham. 
Any way, any day—just so long it’s ham. 
Look me over, girls, I’se Sam, 
Got no limit, don’t giva damn, 
‘Times I’se wild, ’times like lamb 
Till I gets ham, girls—lots-a HAM! 


IIt 


Why the Arabs hate it I could never see, 
Glad I aint a fish-man, no canned sardines 


for me. 

Dutch can smell their Limberg’, English lick 
their jam, 

French can chew their frog-legs, but me for 
juicy ham! 


CHORUS 


Ham, boys, ham; all I wants is ham, 
Day Rod night, dark or bright—just so I gets 
am. 
Some boys likes their chicken slim, 
Not much meat, but figure trim, 
Slender chest and skinny limb, 
But I likes ham, boys, fat—plump—HAM! 


—Carl F. Ohliger. 








mum benefit from this big super-sale 
should first aim his prices at volume; sec- 
ond, be sure that he has enough stock to 
take care of the business that the special 
sale will attract, and third, he should let 
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his customers know that the store is a 
part of the nation-wide advertised sale, 
and should be sure to display all of the 
store material he can get to feature the 
special sale in his own advertising. 
Another Sale in August. 

In August there'll be another One-Week 
Special Sale, beginning Friday, August 
19th. This time it will be a nation-wide 
Special Sale of Whole and Half Hams— 
the economical way to buy and prepare 
this tasty summer meat food. 

There will be more nation-wide adver- 
tisements and new store material to fea- 
ture the idea of buying ham in this way. 


There'll even be special package stickers, 
and a special edition of recipe folders— 
all on whole and half hams. 

Everybody will know that August 19th 
opens a “One-Week Sale on Whole and 


Half Hams.” 
ete ee 


Stand Together and Win 


Dealers Told How to Profit By 
Working Together 


“The meat game has been my only 
means of livelihood. And as I stand here, 
if there is an ounce of red blood in my 
veins I am not going to let any hour pass 
when I can fight for meat or miss a chance 
to get something before the public that 
will induce them to use more meat.” 

This quotation from an address by Mr. 
Walter Balsom at the big meat trade mass 
meeting in Los Angeles is indicative of 
the way th. big ham and bacon mer- 
chandising and advertising campaign has 
aroused enthusiasm throughout the coun- 
try. Mr. Balsom, who is associated with 
the Hirsch Mercantile Company, is presi- 
dent of the International Meat Trades 
School of Los Angeles. 

“The business of the orange industry 











HAM CAMPAIGN MASS MEETING AT DAYTON WAS A REAL SURE-ENOUGH SHOW. 


City Chairman George Focke launched the Ham and Bacon Campaign in Dayton, O., with an object-lesson stunt probably not dupli- 


cated anywhere else in the country. 


With the aid of the N. C. R. and the Frigidaire people he put on a Meat Man’s Playlet, which was a dialogue between packer salesman 
and retailer, describing the campaign and giving a sales demonstration which told the whole story for every one of the 500 or 600 meat 
men present. E. J. Focke was chairman of the meeting. 

The play explained the reasons for the campaign, told how it was to be carried on, gave the facts about ham and bacon values, prices 
and profits, showed the advertisements, posters, etc., and wound up with a series of shadow pictures as follows: 

As the customer and the merchant look through the recipe book the stage darkens and a quartet dressed as butchers enters. As they 
Sing the breakfast song, a breakfast scene is shown in the shadow box, man and wife and breakfast set, a luncheon scene, etc. 

This runs through until seven scenes have been completed. Then the stage is lighted and twenty-five girls representing housewives 


with baskets come on as a chorus, singing song to tune of “Hallelujah.” 
Final Curtain. 


crowd. Quartet enters carrying pigs. 


Chorus advances to footlights and tosses ham sandwiches to 


The picture shown here is the final scene, with the chorus of housewives lined up in front of the footlights, ready to toss ham 


Sandwiches to the crowd. 


The show made a great big hit, and if any town in the country got a better start than Dayton, in this campaign, it hasn’t yet been 


heard from. 
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has increased 70 per cent,” Mr. Balsom 
stated at another point. “How happy 
would all of us be here together if our 
business could be increased 70 per cent. 

“And if the second largest industry in 
the United States today will stand hand 
in hand and work for this one cause, is 
there any reason why it cannot be in- 
creased 70 per cent? 

“We can’t do it by being selfish. The 
only way we can do it is to get our prices 
down to a level where we can yet exist 
and increase our volume. 

“Do you realize what 70 per cent in- 
crease in the volume of retail meat busi- 
ness would mean to every one of us? Do 
you realize that if your profit were cut in 
half, and yet you increased your percent- 
age of volume by 70 what it would mean? 

“The only thing I can see, gentlemen, 
is to get in this ring and follow the line 
in any way and any place we can assist, 
and not show a selfish spirit—not think 
the other fellow is trying to get rich. 

“This is national, and if we can put it 


THE NATIONAL PROVISIONER 


over it will be a great thing fc © all of us. 

There is only one thing to do, gentlemen, 

and that is to stand hand in hand, and if 

we do this we are going to put it over.” 
oe 


GERMAN LARD TRADE SLOW. 

The slowness of the German lard trade 
this year is indicated in the weekly average 
receipts at Hamburg for the first 21 weeks 
of the year. They have reached only 1,523 
tons, compared with 2,299 tons for the 
same period in 1926. 

The trade for the past eight weeks, how- 
ever, has shown some signs of life, and 
imports have averaged about 1,830 tons 
weekly. The slowness of the market is 
said to be due to the heavy importations 
of butter and to the larger supplies of 
cheaper margarine. 





Se——- 


What is the method of procedure in 
making neatsfoot oil? Ask “The Packer’s 
Encyclopedia,” the “blue book” of the 
meat trade. 











FIRST MEAT SHIPMENT MADB BY AIRPLANE. 


While Col. Charles Lindbergh was getting ready for his world-famous flight from Cali- 
fornia to Paris in three jumps, what might be called a modest little “preliminary” took 


place between Wichita, Kas., and Chicago. 


It was the first shipment of meat by airplane delivery—a side of bacon by U. S. Mail- 
Express from Stanley Spencer, manager of the Keefe-LeStourgeon Packing Co., Wichita, to 
Paul I. Aldrich, Editor THE NATIONAL PROVISIONER, Chicago. 

Mr. Spencer was just about to leave for Dallas, Tex., on June 5, to preside at the packers’ 
meeting there, when he stopped at the air field to deliver the package for shipment. ‘He is 
shown in the picture handing the box of “Ark” bacon to R. L. Dobie, air mail pilot of the 


plane “Miss Wichita.” 


Dobie took off at 11:30 a. m., and the bacon was delivered at 10 p. m. the same day at 
THE NATIONAL PROVISIONER office in Chicago. 
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TRADE GLEANINGS. 


The LaGrange Cotton Oil Co., La- 
Grange, La., has taken over the old com- 
pany of that name and will operate the 
business. No improvements in the plant 
are contemplated. 

The Plainview Cotton Oil Co., Plain- 
view, Tex., has been incorporated with a 
capital stock of $200,000. J. Ross Richard- 
son, M. D. Anderson and S. Summers are 
the incorporators. 

The Carolina-Georgia Service Co., is 
combining and will operate under one 
management 22 ice plants and 4 oil mills 
in 20 South Carolina and Georgia cities 
within a radius of 100 miles of Anderson, 
S. C., the headquarters of the company. 
The value of the properties is estimated 
at between $3,000,000 and $4,000,000. 

The Vermont Packing Co., North Wal- 
pole, N. H., which recently acquired the 
plant and equipment of the S. J. Cray 
Packing Co., will soon be ready to start 
operations. New equipment has been in- 
stalled and the plant brought up-to-date. 
The company will slaughter beef, pork, 
veal and lambs and will make a specialty 
of maple sugar cured hams and bacon. 

Frank M. Lowden, Jr., manager of the 
Walla Walla Meat & Cold Storage Co., 
has been appointed district advisor for the 
Manufacturers’ Association of Washington 
in Asotin, Columbia, Garfield and Walla 
Walla counties. The object of the asso- 
ciation is to better manufacturing condi- 
tions. 

The Stockmen’s Union Yards, Spokane, 
Wash., with a present capacity of 80 car- 
loads of stock and arrangements for an 
ultimate capacity of 120 carloads, went 
into operation the latter part of June. 
There are 4% acres of land under cover 
and all improvements are of the latest 
type. The yards represent an investment 
of $350,000. Walter D. Roberst is presi- 
dent; Grant Copeland, vice president; Tom 
Morris, treasurer; Fred Fulton, secretary 
and E. Dickey, traffic manager. 

Carl A. Weitz, Somerville, Mass., has 
installed new refrigerating equipment in 
his sausage factory and made other im- 
provements to the plant. 

ARGENTINE MEAT EXPORTS. 


Argentine exports of meat from Jan. 1, 
1927, to June 24, 1927, according to the 
U. S. Department of Commerce, were as 
follows: Chilled beef, 4,163,000 quarters, 
compared with 3,484,000 quarters for the 
same period last year; mutton and lamb, 
1,445,000 carcasses compared with 1,047,000 
carcasses during the same period last year. 

Ath Sees 
GERMAN HOG KILL HEAVY. 

Hog slaughterings in Germany during 
May at 36 centers reached the unusually 
high level of 401,000 head, compared to 
273,000 in May, 1926, according to pre- 
liminary figures cabled to the U. S. De- 
partment of Commerce. The April, 1927, 
figure was 262,000 head. 
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SorAni: 


Our Experiment Station at Ann Arbor is equipped to make tests on a 
commercial scale (under the direction of Prof. W. L. Badger) on a moderate charge. 


SWENSON EVAPORATORS- 
Revagainest Standard 

By-Product Liquors 
Swenson Evaporator Company  ‘vbsiaiary ot whiting Corporation) 


problems involving evaporation, crystallization, heat transfer, etc., at 


HARVEY, ILL. (Chicago Suburb) 
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Central Administrative Committee—Oscar G. Mayes, 
ex-officio, Oscar Mayer & Co., wy Chicago; Thos. B. 

ison, Wilson & Oo., Chicago; G. F. Swift, Swift & 
Company, Chicago; Edson White, Armour and 
Company, Chicago; Jay BE. Decker, Jacob B. Decker 

Sons, Mason City, Ia.; A. T. Rohe, Rohe & 
Brother, New York, N. Y. 

Directors—For three years: J. BH. Decker, Jacob B. 
Decker & Sons, Mason City, Ia.; F. Edson White, 
Armour and Company, Chicago; R. T. Keefe, Henne- 
berry & Company, Arkansas City, Kans.; J. W. Rath, 
Rath Packing Co., Waterloo, Ia.; S. T. Nash, Cleve- 
land Provision Co., Cleveland, Ohio, For two es: 
A. T. Rohe, Rohe & Brother, New York City; T. P. 
Breslin, Standard Packing Co., Los Angeles, Caiif.: 
A. Hawkinson, Allied Packers, Inc., Chicagu; 
W. F. Schluderberg, Wm. Schluderberg-T. J. Kurdle 
Co., Baltimore, _ Benge es B. Wilson, Wilson & 
Chicago. For year: es B. Herrick, 
Brennan Packing Co., “Obicage; G. F. Swift, Swift & 

icago; W. H. White, Jr., White Packing Co. Co., 





ery, Ala., Elmore M. Schroth, The 
cking Ge., Cincinnati, Ono; L. B. Saal. 
Louis Independent Packing Oo., St. Louis, Mo. 


THE NATIONAL PROVISIONER 


Ham and Bacon Values 


In selling hams and bacon—or any 
other meat product, for that matter— 
the first thing for packers to remember 
is that the product has a definite value. 
Too often more thought is given to 
volume when merchandising product 
than to its value. 

The cured and partly cured meats, as 
well as the green frozen product pack- 
ers now have in their cellars, are 
largely from high-priced hogs. Most of 
these hogs cost on the hoof anywhere 
from 10c to 13'%c and even higher. 

On the rail they would stand the 
packer from 14 to 19c or more. This 
does not mean that the hams and bel- 
lies alone cost that—but the whole car- 
cass. 

A certain percentage of this carcass 
must be sold at considerably less than 
cost. To come out even or show a mar- 
gin of profit the fancy cuts, like hams 
and bellies, must be priced well above 
carcass cost. Consequently product on 
hand is worth a good deal more than 
current prices of green meats. 

There is more quality in this accumu- 
lated product than in that being pro- 
duced from the hogs marketed for sev- 
eral weeks past. Many of these hogs 
are off of grass, or otherwise lack fin- 
ish, due to the higher price of corn. The 


product , is correspondingly lower in 
quality. 
Market transactions are showing 


some evidence of a firmer feeling on 
these accumulated stocks, and there 
would appear to be a good deal of war- 
rant for this firmness, from a quality 
as well as a cost standpoint. 

Packers need confidence in their 
product and confidence in their busi- 
ness. 

The psychology of the curtailed ex- 
port outlet has been a bad one. The 
influence of the quantity of product 
shipped abroad is more fancied than 
real. 

The selling effort developed by 
packer executives and packer salesmen 
during the merchandising campaign 
just inaugurated will reveal the enor- 
mous domestic outlet there is for prod- 
uct, and should remove from the in- 
dustry any pessimism that may have 
hovered over it as a result of slowed 
up demand both at home and in export 
markets. 

a 
A Blessing in Disguise 

One bright spot in the great Mississippi 
flood disaster is the possibility that the 
flooded area will be freed of the cattle 
tick. Practically the entire area was tick 
infested, and if present plans carry no 
animals will be returned to the area from 
which the waters have receded until they 
are dipped and clean of ticks. 

The land itself will be free of the pests, 
as either they will be drowned or covered 
with silt. 


available for dipping 


As there are no local funds 
the animals saved 
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from the flood before they are returned to 
their former homes, the Secretary of Ag- 
riculture has authorized the use of emerg- 
ency funds to construct dipping vats and 
buy chemicals to free the animals of ticks. 

Tick infestation of many areas in the 
Southern United States has been a great 
drawback to beef cattle production in 
those sections, as the better bred animals 
were especially susceptible to the bite of 
the tick, and it is almost impossible to put 
an animal in proper flesh for market when 
it is tick infested. 

The Department of Agriculture’s de- 
cision to use emergency funds in order to 
take advantage of this opportunity is in 
line with its usual foresight in protecting 
and improving the country’s livestock 
population and meat supply. 


—-—%-—-— 
Don’t Be Tempted to Gamble 


The flurry in the corn market, based on 
what seemed to be poor crop prospects, 
has resulted in a considerable increase in 
the price of corn, wiping out the favorable 
corn-hog ratio farmers have been enjoying 
for some time. It has also brought about 
some liquidation on the part of hog pro- 
ducers, especially the “in-and-outer” who 
changes his production and feeding policy 
with fluctuations in the corn crop and corn 
prices. 

Whether or not the conditions have 
warranted this stir in the market and its 
consequent increase in corn prices re- 
mains to be seen. Comment recently made 
by the U. S. Department of Agriculture 
on the corn crop is especially interesting 
in this connection. 

“Corn has a very poor start,” the de- 
partment says, “but a cool wet season 
does not necessarily mean crop failure. 
In the past the yield of corn has aver- 
aged above normal in wet seasons, al- 
though temperature averaged below nor- 
mal in those seasons. Notwithstanding 
that warm weather is favorable to corn, 
the records of the past 36 years indicate 
that the amount of rainfall is the dom- 
inant factor governing the yield of corn.” 

The packing industry is always vitally 
interested in the corn crop—not only in 
its size, but in the price of corn. It has a 
strong influence on the number of cattle 
fed, and the degree of finish given, as well 
as on the hog crop. 

Even though corn prospects at present 
are below normal in many sections, specu- 
lation to any considerable extent on this 
situation would hardly seem warranted. 
The less of this there is, and the more 
operations are conducted on a merchandis- 
ing basis, the less there will be to worry 
about in the condition of the crop corn or 


any other crop. 
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PRACTICAL POINTS FOR THE TRADE 


(Contents of THE NATIONAL PROVISIONER are copyrighted and may not be reprinted except by permission) 


Fancy Boiled Hams 


When the boiled ham season is at its 
height every producer of this delicious 
cooked specialty wants to make quality 
product to increase his sales. 

Instructions for making boiled hams, 
from the selection of the ham on the 
‘cutting floor from properly chilled hogs 
to the packing of the product for ship- 
ment, have already been given by THE 
NATIONAL PROVISIONER. 

However, there are different ways of 
handling the product. Some producers 
prefer a ham cooked for a long time at 
a low temperature, while others want a 
commercially-cooked ham which is 
produced at higher temperatu es and in 
a shorter cooking period. 


An Old-Timers’ Advice 


An old packinghouse superintendent 
gives his method of producing a fancy 
boiled ham. In his long experience this 
method of handling has always brought 
good results. 

He says: 

Editor THE NATIONAL PROVISIONER: 

From time to time I see complaints in 
your paper regarding boiled hams. I would 
like to take this opportunity to tell you 
how I have always handled hams and inva- 
riably have had good results. 

I know there are a great many opinions 
on the boiled ham, but I am giving you 
my own experience in that operation. 

I would not recommend pumping a ham 
that is to be boiled, as the pumping forces 
the cure and will break down the tissue. 

Do not use an over-cured ham. Too 
many make that mistake, and then cannot 
see why their hams are not as good as 
their competitor’s. 

An old over-cured ham will not stay 
together, but falls to pieces in slicing. 
There is not enough albumen left in the 
ham to make it stick together after it is 
cooked. 

Use a good mild-cured ham that is up to 
cure. The size will depend on the demands 
of the trade being served. 

Soaking.—When the hams are brought 
from the cellar they should be soaked in 
warm water about 30 to 40 minutes, so 
that the skin and fat will loosen up. This 
will make it possible to skin and fat them 
much faster, and the workmen can do 
better work. 

Fatting.—See that the ham is skinned 
and fatted evenly, and do not expose the 
lean meat too much on the fat side of the 
ham. The ham will look a great deal better 
if it has a thin layer of fat left on. 

Boning.—In removing the bone great 
care must be taken so that the ham is not 
cut to pieces. Use a small short knife for 
taking out the aitch bone, and be careful 
not to cut too deep into the butt of the 
ham. Remove the shank bone in the same 
manner. Use a half round chisel in re- 
moving the ham bone. 

Do not let an inexperienced knife man 
bone the hams. Better let the workmen 


take a little extra time in this operation 
than to have them cut the hams to pieces. 

Pressing.—Place the ham fat side down 
in the retainer. If shank meat is left on, 
push it well into the ham before putting in 
the retainer. Put the cover on with a 
press, so that the ham will be in the re- 
tainer tight. 

Cooking.—If cooking in thermostatically- 
controlled steam boxes, regulate the heat 
at 155 degs., the time of cooking varying 
according to the weight of the ham. 

The writer has had good results cooking 
about 45 minutes to the pound. If a ham 
should weigh 10 lIbs., let it stay in the 
cooker 7% to 8 hours; then turn off the 
steam and turn on the cool water sprinkler 
about 10 or 15 minutes. 

Remove the hams in the retainer from 
the steam box and put them on the truck, 
bottom up, so the water will drain off. 

If the hams are cooked in water, have 
the water hot, about 200 degs. before put- 
ting the hams in. Then see that the tem- 
perature stays at 155 degs., allowing 40 to 
45.minutes per pound or 7% hours for a 
10 pound ham. 

When taking the hams out of the cooker 
it is a good thing to press the covers down 
a little tighter by hand. It will make them 
more firm. 

Cooling.—After cooking and when the 
hams are on the truck, bottom side up, 
push the truck into the cooler, so that the 
hams will cool off well before taking them 
out of the retainers. The hams should stay 
in the retainers from 12 to 24 hours. After 
they are taken out of the retainers they 
should not be stacked more than two high. 


A cooked ham should be handled very 
carefully all the way through the opera- 
tion. Many boiled hams are spoiled in 
handling after leaving the ham-cooking 
room. 





Sausage Spoilage 


Do you have trouble with the 
color of your sausage? 

Does it show green rings or 
gray spots? 

Mould IN sausage is caused by 
poor materials or careless han- 
dling. Mould ON sausage is a 
surface condition and can be pre- 
vented by proper handling. 

THE NATIONAL PROVISIONER 
has made a reprint of its informa- 
tion on “Sausage Spoilage.” It 
may be had by subscribers by fill- 
ing out and sending in the follow- 
ing coupon, accompanied by a 2c 
stamp: 

The National Provisioner: 
Old Colony Bldg., Chicago, Ill. 


Please send me reprint on “Sausage 
Spoilage.” 


Enclosed find a 2c stamp. 














Pork Luncheon Roll 


A Southern packer wants to know how 
to make pork luncheon roll. He says: 
Editor The National Provisioner: 

We notice in a recent issue of your magazine com- 
ment on a pork luncheon roll being made and manu- 
factured by an Eastern packer with great success, 
Can you tell us how to make such a roll? 

There are a number of formulas for the 
manufacture of pork or luncheon roll, 
popular among which is the following: 


Pork Roll or Jersey Ham. 


Use strictly fresh lean pork, preferably 
butts and extra lean, choice quality pork 
trimmings. Make up in blocks of 150 Ibs. 
and rock on a rocking machine until the 
meat is cut real fine. 

For each 150 lbs. of fresh meat, use 


3 lbs. salt 
8 oz. granulated sugar 
2 oz. saltpeter. 


Add the seasoning during the rocking 
process. Also use one quart of sweet No. 
2 ham curing pickle. (No. 2 pickle is re- 
covered ham pickle of 50 deg. strength.) 

After meats are rocked put in cooler and 
spread on shelving boards and allow to 
cure for 48 hours, in a temperature of 36 
degs. to 38 degs. F. 

Then stuff in cloth bags and smoke for 
about 3 hours, at a temperature of 90 degs. 
to 100 degs. Slow cold smoke, using hard- 
wood sawdust only. 

Then dip in hot paraffin wax and sell as 
soon as possible, keeping the product 
moving in a strictly fresh condition. 


New England Pressed Ham. 


New England pressed “ham” is another 
popular pork luncheon meat. Formula 
and directions for manufacture appeared 
in an earlier issue of THE NATIONAL PRo- 
VISIONER. Copies can be secured on re- 
quest, with a 2c stamp inclosed. 

oe 


Use of the Brine Pump 


A Southern packer asks regarding the 
advantages of using a brine pump. He 
says: 

Editor The National Provisioner: 

I would like to know if you recommend using a 
brine pump. How much time is saved by using a 
pump? 

The inquirer asks regarding the advan- 
tages of the brine pump. 

The pump is an advantage, when prop- 
erly used, in the process of curing hams. 
The day has passed for pumping hams 
heavily, but at the same time there is an 
advantage in pumping in the shank, blood 
vein and stifle joint for the ordinary cure. 

On fancy brand hams the pumping is 
omitted. Large quantities of hams are 
given the fancy cure, and the trade has 
become pretty well educated to the mild 
flavor of these fancy hams. 

Where refrigeration is not entirely sat- 
isfactory, or in hot climates, the brine 
pump can be used to good advantage as 
stated, but its use should not be overdone. 


There is no special saving in time due 
to pumping, unless the ham is _pumped 
heavily. This is undesirable, as it is dif- 
ficult to market such product in competi- 
tion with fancy cured hams. 
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Small Packer Hide Grades 


A Southern packer asks to be set right 
on small packer hide quotations appearing 
in THE NATIONAL ProvisIoNneR. He says: 
Editor The Mational Provisioner: 

Referring to your quotations on small packer hides. 
We have always understood them to mean a flat 
price for all weights, both 1’s and 2’s. 

Qur hide purchaser always contends that the Chi- 
eago market quotations are based on selections of 
No. 1 and Wo. 2, and that the prices you quote for 
the No. 1 hides would be 1c less for No. 2. 

Kindly advise which is correct. 

Chicago market quotations on small 
packer hides are based on No. 1 hides. 
It is understood that No. 2 hides are to 
be priced lc per lb. lower. 

The classification as No. 2 results from 
either grubs or cuts and scores. 

Grubbing privileges are usually allowed 
on native hides from January 1 to June 
1, and on branded hides from November 
1 to June 1. 

Small packer hides at Chicago are 
grubbed on the same basis as big packer 
hides—that is, five grubs constitutes a No. 
2 hide. In buying country hides, dealers 
usually grade a hide containing one grub 
or more as No. 2. 

In the case of some outside small pack- 
ers producing only a few hides, buyers are 
sometimes able to enforce country grading 
for grubs; but in the case of larger killers 
the grading is based on five grubs for a 
No. 2 hide. 

The number of grubby hides in a car is 
figured for the whole car on the basis of 
the percentage of grubby hides found in a 
sample lot. 

When a car of hides is bundled, ready 
for shipment, buyer’s or broker’s inspector 
selects 10 hides, and packer cellar foreman 
selects 10 hides. This lot of 20 hides is 
then grubbed by the inspector, and all 
hides containing five or more grubs are 
classed as No. 2’s. 

The percentage of these No. 2’s in the 
lot of 20 hides is figured against the entire 
car, except in case of dispute, where cellar 
foreman-and inspector do not agree. For 
instance, if 10 hides of the 20 are found 
grubby, then 50 per cent of the entire car 
is classed as No. 2, and invoiced at lc per 
!b. reduction. 

Classification as a No. 2 hide on account 
of cuts and scores is debatable, depending 
on whether the hide is cut through, size 
and number of cuts, etc. 


a 


Cured Meat Salt Allowance 


A Western subscriber wants to know the 
drainage allowance he is entitled to in 


buying cured meats. He says: 
Editor The National Provisioner: 

Please advise what percentage deduction we are 
entitled to for salt when buying sweet pickle meats 
or dry salt meats. We are very anxieus to secure 
this information. 

The drainage allowance the buyer is en- 
titled to when purchasing S. P. and D. S. 
Meats is governed largely by Board of 
Trade rules and regulations. 

Of course, the age of the product must 
be taken into consideration in all trans- 
actions. If hams are overcurred and have 
become pickle-soaked, then it is possible 
the regular drainage allowance prescribed 
by the Board of Trade might not be suffi- 
cient. 


THE NATIONAL PROVISIONER 


The salt allowance in the case of D. S. 
meats, where there has been no specific 
agreement, is 1%. But should the buyer 
or seller object to this allowance the meat 
is swept, and the percentage allowance of 
salt determined by the inspector is binding 
on both parties. 

When sold in straight carlots it is per- 
haps advisable to call for Board of Trade 
inspection. Of course, in less than carlots 
this might not always be possible. 

As a considerable percentage of the 
sales of D. S. meats made at certain times 
of the year are in less than carlots, sellers 
are interested in their customers and will- 
ing to give them the same allowance on 
shipments of this kind as they would in 
carlots. This is especially desirable to 
maintain a kindly feeling in trade rela- 
tions. 

Following are the rules of the Chicago 
Board of Trade covering drainage allow- 
ance on S. P. and D. S. meats: 


TS Dale THON oo ics. Sass Ve 1% 

BBR CS si ateic cai Siealares 4% 

Ge Pip lOgiCe ys ciii sc cclere's cso slau 5% 

SP Pelltese 23 652 SS OS 5% 
sophia 
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Grading, Stamping Beef 

Now that government standards for 
dressed beef have been made official, and 
the movement for classifying and grading 
meats is being agitated, there is some mis- 
understanding as to just how far this ap- 
plies. 

It seems that all weights of beef car- 
casses may be graded and stamped. The 
following explanation is issued by the Na- 
tional Live Stock and Meat Board, which 
is promoting the movement to grade and 





Smoked Meat Tests 


Do you know what your smoked 
meats cost you, wrapped and 
packed and ready to ship? 


Have you an accurate method 
of figuring your cost, all the way 
from the loose cured meats to the 
finished product? Do you figure 
in everything, including shrinkage, 
labor, operating costs, supplies, 
etc.? 

In figuring smoked cost from 
cured do you divide price by yield, 
or multiply by shrink? One way 
is wrong and will cost you money. 

The article which ran in THE 
NATIONAL PROVISIONER on “Short 
Form Smoked Meat Tests” has 
been reprinted and may be had by 
subscribers by sending in the at- 
tached coupon, together with a 2c 
stamp. 

The National Provisioner, 


Old Colony Bldg., Chicago, Il. 


Please send me reprint on “Short 
Form Smoked Meat Tests.” I am a 
subscriber to THE NATIONAL PRO- 
VISIONER. 


POOR eb bia 8s oh te Kees GS Pialstaneacat on 


eee eee ereera etree 


Ce viccdbensctsune 
Enclosed find 2-cent stamp. 
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Brands & Trade Marks 

















In this column from week to week wiN 
be published trade-mark applications of in- 
terest to readers of THE NATIONAL PRO- 
VISIONER which are pending in the United 
States Patent Office. 

Those under the head of “Trade Mark Ap- 
plications” have been published for opposi- 
tion, and will be registered at an early date 
unless opposition is filed promptly by parties 
interested in preventing such registration. 

Those under the head of “Trade Marks 
Granted” have been registered, and are now 
the property of the applicants. 








TRADE MARK APPLICATIONS. 


Guggenheim Bros., Chicago, Ill. For 
sausage, bacon, hams and dried beef. 
Trade Mark: PREFERRED. Application 
serial number, 247,020. Claims use since 
1922. 


PREFERRED 


South End Meat Produce Co., Cleve- 
land, Ohio. For hams, bacon and sausage. 
Trade Mark: “RELISH BRAND.” Ap- 
plication serial No. 242,446. Claims use 
since March 29, 1924. 

North Packing & Provision Co., Somer- 
ville, Mass. For Salt pork and bacon. 
Trade Mark: TUXEDO. Application 
serial No. 237,917. Claims use since July, 
1902. 

Texas Vegetable Oil Co., San Antonio, 
Tex. For vegetable shortening. Trade 
Mark: Landscape bordered by heavy 
black rectangular border containing the 
words SUNLIGHT VEGETABLE 
SHORTENING—100 per cent pure. Ap- 
plication serial 248,022. Claims use since 
Apr. 8, 1922. 

Otto Stahl, Inc., New York City. For 
Lard. Trade Mark: LA DIVINA. Ap- 
plication serial 247,563. Claims use since 
Mar. 18, 1927. 








classify meats and stamp them for quality: 

The government standards for dressed 
beef, which were recently made official by 
the Secretary of Agriculture, include all 
classes of beef carcasses, such as steers, 
heifers, cows, bulls, and stags. These 
classes are then subdivided into different 
grades, namely: Prime, choice, good, 
medium, common, cutter, low cutter. 

During the process of grading the car- 
casses are placed in one of the above- 
mentioned grades, according to the degree 
of conformation, finish, and quality—that 
is, relative value. 

Weight of a carcass or cut has nothing 
to do with the grade in which it is placed, 
although this factor mav greatly influence 
the market price, because of the greater 
or lesser demand for the carcasses or cuts 
of a certain weight. This is an economic 
factor rather than a grade factor. 

If carcasses weighing around 350 pounds 
possess the conformation, finish and qual- 
ity as demanded and called for in the gov- 
ernment standards for the prime and 
choice grade, the stamp shall be applied if 
so requested by the purchaser. A prime or 
choice carcass does not necessarily come 
from a mature animal. pee ; 

Retailers should bear this in mind, that 
all weights of steer and heifer carcasses, 
or cuts of prime or choice grade, are 
eligible to bear the government grade 
stamp when slaughtered in a federally-in- 
spected plant. If such service is performed 
at one of the cities as mentioned in the 
original agreement, the cost for this labor 
is assumed by the government. _ 

Prime and choice steer and heifer car- 


casses may weigh from 350 pounds up. 
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Big Demand for Ham and Bacon is Being Created 


Get Your Supplies from These Quality Packers 
































INCORPORATED . 
General Office: Chicago, Ml. New York Office: 523 West St. 
U. S. Plants 
Western Packing and wee ose : F. Schenk & Sons Co.. Wheeling, W. Va. 
Parker Webb Co... || Detroit) Mich. W. S. Forbes & Co., Inc..Richmond, Va. 
Chas. Wolff Packing Co.. Topeka, Kan. Klinck Packing Co....... Buffalo, N. Y. 
Canadian Packing Company Plants 
Toronto Montreal Hull Peterboro Brantford 
Send Us Your Carload Inquiries 
Pure Lard Neutral Lard Sweet Pickled Meats Tankage 
Fresh Meats Lard Substitutes Barrelled Pork and Beef Sausage and Casings 
Dry Salt Meats Hides Trimmings Tallow and Greases 
f oes et esSstay 
Unmatched palais 
2 Hams, Bacon, Lard, Sausage 
ceee Wakes ants ff Quality SOUTHERN ROSE COMPOUND 
eee §=6The Wm. Schluderberg-T. J. Kurdle Co. 
® eovenanen manacran ewranvennest 8 Meat Packers Baltimore, Md. 














HEIL PACKING CO. 


ST. LOUIS 








Complete Line of Pork Products Hams, Bacon, Lard 
HAMS ARNOLD BROS. 
<7. iAKD cs al 
Cc) . AND 
. <a SAUSAGE 656-666 West Randolph St., Chicago 











The Rath Packing Co., Waterloo, Iowa 
Pork and Beef Packers 














Blackhawk Hams and Bacon Straight and Mixed Cars of Packing House Products 
Paradise se sos 
i Theurer-Norton Provision 
ran Company 
Hams Bacor Lard CLEVELAND Packers OHIO 





WHITE LILY BRAND HAMS AND BACON 


“Try ’em—they’re different’’ 
DUNLEVY-FRANKLIN COMPANY, PITTSBURG, PA. 
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Salesmen Hit the Pace 


First Week of Ham Campaign Turns 
in Many Prize Winners 


The first week of the ham and 
bacon campaign has set a good pace 
for the weeks to come. It has seen 
the firing of the meat industry’s first 
broadside of publicity, which is but a 
preliminary compared to what is to 
follow. 

Already in over a hundred cities re- 
tail meat shops are displaying hand- 
some posters featuring hams, and 
window streamers calling the buying 
public’s attention to good values to 
be obtained in exchange for its 
money. 

Hundreds of thousands of recipe 
folders are being given to the house- 
wife. Tested recipes for appetizing 
dishes of ham are being used by the 
housewife to satisfy the hunger of her 
family. 

The Big Ham Poster. 

The broadside poster is a reproduction 
in color of a wonderful baked ham. The 
background of green is seasonable and 
cool-looking. Against this background the 
pink of the flesh of the ham, the white of 
the fat and the brown of the outer surface 
stand out in pleasing contrast. 

If these features fail to convince the 
buyer, she must be an indifferent customer 
indeed! 

There is the clinching argument that 
ham offers exceptional values now. This 
surely will appeal to the “Scotch” traits 
in most of us. 

The windows of these thousands of meat 
shops are displaying window streamers 
carrying the word “HAM” in large type, 
of a color and size to match the same 
word on the broadside poster. The back- 
ground is a quiet blue, carrying in white 
letters the words “SPECIAL THIS 
WEEK” and “ASK FOR FREE RECIPE 
BOOKLET.” 

Other Advertising Aids. 

The customer is led into the shop by 
this window streamer, and she feasts her 
eyes on the broadside ham poster while 
waiting her turn to be served. She is get- 
ting hungry for ham, but is not too impa- 
tient, for she knows the dealer is prepared 
for her with a good stock of these meats. 

As he wraps up the customers’s pur- 
chase the dealer slips in a recipe folder. If 
he forgets, the customer will surely ask 
for one, for have not the window streamer 
and the broadside poster told her about 
these booklets? 

The customer’s interest is to be kept up 
during the second week by a novelty 
streamer, which carries on a calendar for 
the month of July the figure of a whole 
ham in brown on the background, and a 
thick slice of ham in brown and white ona 
blue plate more prominently displayed. 
The words: “Try some Ham. It’s a good 
value now” serve to change desire into 
action. 

Keeping It Going Next Week. 

During the second week the dealer’s 
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the Packer Salesman 





interest in the Ham and Bacon Campaign 
will not be allowed to drag. Letters re- 
ceived by him from packer sources will 
carry a sticker urging him to “GET 
READY FOR BIG BUSINESS ON 
HAM AND BACON.” He ought to in- 
crease his stocks in anticipation of the 
demand on the part of the public, fostered 
by the publicity described, as well as by 
advertisements in the daily papers of his 
city. 

It is up to the salesmen to take advan- 
tage of these sales helps, and close the 
trades. 

A glance into one of the recipe folders 
which have been distributed during the 
first week shows that here the housewife 
is shown how to prepare appetizing boiled 
ham or baked ham. 

If the larger pieces do not meet her 





Prizes for Salesmen 


The big ham and bacon cam- 
paign is on, and packer salesmen 
are hustling for business. 


The next two months probably 
will see more “sales stunts” pulled 
than the industry ever has known. 

Did you read about the cam- 
paign prizes offered by the In- 
stitute to packer salesmen? 


They were described in full in the 
July 2 issue of THE NATIONAL 
PROVISIONER. 


In addition to these prizes, THE 
NATIONAL PROVISIONER offers: 


I. A cash prize of $10 to the 
salesman submitting the best re- 
port of dealer co-operation in us- 
ing store material (posters, 
stickers, leaflets, etc.) 


II. A cash prize of $10 to the 
salesman submitting the best re- 
port of dealer cooperation in 
putting on special sales. 


III. Cash prizes of $10 EVERY 
WEEK DURING JULY AND 
AUGUST to the salesman send- 
ing in the best report of a sale of 
hams or bacon made by him. 


Tell how you did it! 


Send your stories to the Editor. THE 
NATIONAL PROVISIONER, Old Col- 
ony Bidg., Chicago, Ill, with your 
name and address. Your name will be 
omitted in printing the stories if you 
prefer. 

In addition to the cash prizes, a 
prize of one year’s subscription to 
THE NATIONAL PROVISIONER will 
be given to EVERY SALESMAN 
WHOSE STORY IS ACCEPTED. 











needs, she is told how to pan broil a slice. 

If she is getting ready for a picnic, there 
are recipes for ham and eggs, picnic style. 

Then there are recipes for ham with 
corn, Indian style, and ham slices barbe- 
cued. 

Who, indeed, can resist trying some of 
these tempting dishes? 

Bibs “aa 


One Way to Collect 


How Clever Packer Salesman Got 
What Was Due His House 

There are more ways of collecting 
an account than simply asking that it 
be paid. 

In recent issues of THE NATIONAL 
PROVISIONER there have been  pub- 
lished from time to time ingenious 
methods used by meat salesmen to 
collect past-due accounts. 

Here is another: 

Youngstown, Ohio, June 13. 
Editor THe NATIONAL PROVISIONER: 

I just finished reading your article on 
good collectors on the Salesmen’s Page, 
May 28th issue. 

Here’s one that happened in my terri- 
tory. 

I had a customer for three years and he 
quit, owing quite a few of us. One Sun- 
day I drove out to his farm, got stuck in 
the mud for two hours, and after getting 
back to the paved highway with the as- 
sistance of my customer, said to him, 
“Now Joe, when are you going to pay 
that bill you owé my house?” 

He answered that he was through, so I 
told him I would sell his cooler for the 
amount he owed. He agreed that would 
be fine. 

The Scheme That Worked. 

The next day I called up three good 
customers of mine and had them phone 
the man who was thinking of buying it, 
but who had not closed the deal. How- 
ever, before any of the other customers 
could get the cooler, the prospective buyer 
sent me the check, and the house got the 
check the next day. 

That cooler is still setting in the same 
store, and the owner of the store is holler- 
ing for storage charges on it, while 
the owner of the living in 
another town ten miles away, is still hunt- 
ing bargains in coolers. He has sent sev- 
eral people up to look at the cooler in 
question. 

But it still remains unsold, and the rest 
of the boys are wondering how I got my 
money! 


cooler, 


Yours very truly, 
A. J. STECKLER. 


cage sco 
JUST WE-UNS. 

A colored boy visited a farmer’s hen- 
roost and suddenly the hens began to 
cackle and flutter. The farmer appeared 
with a shotgun. 

“Who's in there?” he called. No answer. 

“Who’s in there?” he called a second 


time. Again he called and receiving no 
answer he prepared to shoot: Then the 
negro came to life. 

“Don’t shoot, boss,” he said. “Ain’t no- 
buddy here, but us chickens.” 
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Ham and Bacon are in Demand Now! 
Place Your Orders with Packers Like These 
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and : BEEF NN Minnesota 


A Full Line of Fresh and Dry Sausage 









































Detroit Sullivan Packing Company Michigan 


PRODUCERS OF 


Cadillac Hams Bacon Sausage Lard 
CARLOAD SHIPPERS OF DRY SALT, GREEN AND PICKLED MEATS 








St. Louis Independent Packing Co. 








BRANCH HOUSE Mixed Cars Beef, Pork, Sausage and Provisions MAIN PLANT 
PITTSBURGH, PA. We own and operate S. L. I. X. Refrigerators and Tank Cars ST. LOUIS, MO. 

W. T. RILEY, Philadelphia EASTERN REPRESENTATIVES L. M. CHRISTIAN, New York 
Cc. E. DORMAN, Boston W. B. CASSELL & CO., NEW YORK W. B. CASSELL CO., Baltimore 











PITTSBURGH PROVISION & PACKING CO., fitscunds, "5 
BEEF AND PORK PACKERS 


MANUFACTURERS OF 
Oleo Oils, Oleo Stearine, Tallow, Greases,: Beef Casings, Fertilizers, . etc. 
Crescent Brand Hams, Lard, Breakfast Bacon A!!_Our Products are U.S. Government Inspected 
THE CELEBRATED BRAND IRISH HAMS AND BREAKFAST BACON 


Toor Stent — Chto Stahl delicious: 


Corned Beef Boiled H. ’ 
Head Cheese cad Loat "ReadytoEat Meatc” 


- Delicatessens—Meat Markets—Food Shops Served 
Tongue, Bacon, Bolognas 8rd AVE. AT 127th ST., NEW YORK 




















George Kern, Inc. Wholssiie aronsene’® 


Manufacturers of NEW YORK CITY 
High Grade Bologna, Sausages, Hams, Bacon, Pure Lard 








F. G. VOGT & SONS, Inc. Philadelphia, Pa. 


Packers of Highest Quality Pork Products 
Pure Refined Lard: VOSCO and VALIANT Brands 











TiLayintngen] | HON P SOUURE Comony 


Pork Packers & C HOUSES 
a var ay et mine sumuamaimeinans BOSTON, MASS. pp sccn cond Mass. 











Hams and Bacon HETZEL & COMPANY 


and Renderers ef 


Guaranteed Pure Lard PACKERS 
Quality Our Hobby for 82 Years 


: : : CHICAGO 
Milwaukee, Wisconsin 
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PPEIES LEER 


This chart in THE NATIONAL PROVIS- 
IONER MARKET SERVICE series shows 
the trends of prices of the major by-products 
for the first six months of 1927 with com- 
parative trends for the four years previous. 


Packer Hides.—The end of June 
found packer hides at the highest point 
in seven years and in the strongest dis- 
tributive position since the big deflation 
of 1920. This is due to the fact that the 
kill is lighter, that the country kill has 
been lighter than was anticipated, and 
that tanners are working on a hand-to- 
mouth basis. 


Packer hides began their price up- 
turn three months ago and have been 
going higher ever since. Tanners’ stocks 
are very small and their hides in pro- 
cess are small. As fast as the cattle are 
killed the hides can be sold, sales fre- 
quently traveling four or five days 
ahead of the actual kill. 


Oleo oil has also been on the up- 
turn since the first of the year with 
only a slight downward trend in April. 
There has been a big movement on this 
product and the market has _ been 
closely sold up at the higher prices. The 
market for this product is nominally 
strong with a continuous good demand 
and scarcity of offerings. 

Oleo Stearine.— After showing 
considerable fluctuation during the first 
four months of the year, the price of 
Stearine has been steady during the 
past two months at the low level of the 
year, with a fairly active trade. 

Prime packers tallow has ruled 
somewhat stronger during the past two 
months after a slowly declining price 
trend. During the recent period strong 
resistance has been shown to lower 
price levels. Large soap makers have 
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come in the market.from time to time 
and purchased in round lots, thereby 
preventing any great accumulation of 
the product. 

Choice white grease has held fairly 
steady at the lower price level reached 
in April. There has been an active ex- 
port trade and large quantities are still 
wanted. Holders appear to be strong 
in their views in the belief that hog 
runs will be lighter as well as poorer in 
quality, thereby producing less fat. This 
product is still marketed in considerable 
quantities in certain foreign countries 
and has a depressing influence on the 
demand for pure lard. 

se EMS 


BOSTON MEAT SUPPLIES. 


Receipts of western dressed meats and 
slaughters under federal and city inspec- 


tiom at Boston, Mass., are officially re- 
ported as follows for the week ending 
July 2, 1927, with comparisons: 





Week Cor. 
ending Prev. week, 
Western dressed meats: July 2. week 1926. 
Steers, carcasses ..... 3,772 8,541 3,597 
Cows, carcasses ....... 2,453 2,243 1,260 
Bulls, carcasses ...... 51 4 31 
Veals, carcasses ...... 1,206 1,403 1,024 
Lambs, carcasses ..... 11,880 138,205 10,953 
Mutton, carcasses .... 642 291 1,187 
Filey; Mes Boece bats ss 312,183 422,639 233,625 
Local slaughters: 
2 Ee errr ere 1,339 1,304 1,814 
2 Saree : 2,293 2,901 2,329 
SEE aivetaeyicduebacs 16,979 7.517 18,003 
ND wali cey eaves ones 4,611 4,309 5,052 
moeene winaee 


ARGENTINE BEEF EXPORTS. 


Cable reports of Argentine exports of 
beef this week up to July 8, 1927, show 
exports from that country were as follows: 
To England, 247,966 quarters; to the Conti- 
nent, 43,860 quarters; others, none. 

Exports for the previous week were as 
follows: To England, 117,711 quarters; to the 
Continent, 76,586 quarters; others, none. 
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Meat and Lard Stocks 


Stocks of meats and lard at the seven 
principal markets continue to accumu- 
late, the sweet pickle stocks showing an 
increase of some 8,000,000 lIbs., while 
the dry salt stocks increased approxi- 
mately 13,000,000 lbs. during June. 

Lard stocks increased approximately 
28,000,000 Ibs. during the month, or 
more than 40 per cent. They are about 
18,000,000 Ibs. heavier than these on 
hand at the same time a year ago. 


The accumulations of regular hams 
increased approximately 1,000,000 Ibs. 
during the month, and are now about 25 
per cent heavier than those of a year 
ago. Skinned hams on hand are about 
double last year’s stocks, while S. P. 
bellies are some 11,000,000 Ibs. heavier 
than those of last July 1. 


Stocks of D. S. bellies show consider- 
able increase during the month and are 
about 16,000,000 Ibs. heavier than those 
of a year ago, while D. S. fat backs on 
hand declined during the month and are 
well under chose of the same period 
last year. 

Provision stocks at Chicago, Kansas City, 
Omaha, St. Louis, E. St. Louis, St. Joseph 
and, Milwaukee, on June 30, 1927, with 
comparisons, as specially compiled by THE 
NATIONAL PROVISIONER, are reported as fol- 
lows: 

June 30, °27 May 31, ’27 June 30, ’26 
Total S. P. meats. .211,020,829 203,134,478 135,455,193 


Total D. S. meats.. 74,409,981 61,720,787 59,975,653 
Total all meats..... 310,241,804 284,540,707 219,322,162 


Pe? GS Wate e600 <s 75,518,058 56,305,858 55,445,827 
Other GEG cis vie cece 18,976,882 11,878,134 20,667,380 
Total 1608) «0 vkcaces 94,494,940 68,183,992 76,113,207 
S. P. reg. hams.... 79,980,262 78,018,796 50,066,221 
S. P. sknd. hams... 57,152,154 53,581,597 29,006,742 
§. P. bellies ....... 48,987,662 45,681,609 37,309,709 
S. P. pienies....... 24,447,946 23,195,461 18,550,630 
». S. bellies........ 58,501,924 47,533,661 42,672,973 


a 


», S. fat backs..... 8,707,369 10,429,651 13,172,572 
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Climb on the Ham and Bacon Special! 
Here’s Where You Get Your Tickets! 










| NIAGARA 
' HAMS « BACON 





WHITE ROSE | 
PURE LARD ! 


JACOB DOLD PACKING Co. 


BUF FALO-OMAHA-WICHITA — LIVERPOOL 





JOHN J. FELIN & CO., Inc. 


PORK AND BEEF PACKERS AND SAUSAGE MANUFACTURERS 
PHILADELPHIA SCRAPPLE IN SEASON 


NEW YORK BRANCH, 407-9 W. 13th STREET 


4142-60 GERMANTOWN AVENUE 


PHILADELPHIA 








KREY 


BEEF AND 
PORK PACKERS 


ST. LOUIS, U. S. A. 


X-RAY BRAND—HAMS-BACON-LARD 


EXPORTERS-SHIPPERS of MIXED CARS-PORK, BEEF and PROVISIONS, FANCY SAUSAGE 
Cable Address: KREY, St. Louis. Eastern Representatives: Boston, J. R. POOLE CO. 


KREY 








EASTER BRAND 
Meat Food Products 








25 Metcalf St. THE DANAHY PACKING CoO. Buffalo, N. Y. 
“Corkhill” CORKRAN, HILL & CO. _ Dressed Beef 
Hams Beef and Pork Packers pin 
Bacon Union Stock Yards, Baltimore, Md. Eggs 








EAST SIDE PACKING CO., East St. Louis, IIL 
Pork and Beef Packers 


SHIPPERS OF STRAIGHT AND MIXED CAR LOADS OF BEEF AND PROVISIONS 
WM. G. JOYCE, Boston, Mass.; F. C. ROGERS, New York and Philadelphia; Representatives 








The 
Columbus Packing 


PURE MEAT 


> PRODUCT 
EUs Pacnwne Sd 





Pork & Beef Packers 
Columbus, Ohio 


Seven Schenk Bros., Managers 











The E. KAHN’S SONS GO. 


Beef and Pork Packers 


“American Beauty” 


Lard 


Car-load shippers of 
Fresh Dressed Beef 
and Calves 


Ham Bacon 


Send us your inquiries 


Cincinnati, Ohio 








KINGAN &Co. 


PORK and BEEF 
PACKERS 


Producers of the Celebrated 


“RELIABLE” 
Brand 
HAMS—BACON—LARD 


Main Plant at 
INDIANAPOLIS - - INDIANA 
NEW renee ERISBURG, PA 
un’ N.Y «PITTSBURGH, PA. 


SL SRBONVILLE, ME, ELA. BALTIMORE, MD 
‘ACKSO . MD. 
Au, FLA. WASHINGTON, D. C. 
RICHMOND, VA. BOSTON, MASS. 


NORFOLK, "WA. SAN FRANCISCO 
ATLANTA, GA. LOS ANGELES 
PHILADELPHIA, PA, BINGHAMTON, N. ¥. 
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PROVISIONS AND LARD 


WEEKLY REVIEW 


All articles under this head are quoted by the barrel except lard, which is quoted by the hundredweight in tierces, 
pork and beef by the barrel or tierce and hogs by the hundredweight. 


Market Steady—Trade Quiet—Hog Move- 
ment Good—Hog Prices Steady—Ex- 
port Movement Slow. 

The movement in values, both for hogs 
and for products, the past week has shown 
a very narrow range, but a very steady 
undertone. Hogs are ruling around the 
low price of the season, and the movement 
from the country is excellent. 

The past week, the receipts at the lead- 
ing points were 581,000 against 460,000 last 
year, and the total since March 1 has been 
9,548,000, against 8,839,000 last year. The 
packing at Chicago since February 26 has 
been 2,163,000 against 1,723,000 last year. 


Prices Not Affecting Movement. 


The low price at which hogs are selling 
compared with a year ago, a difference of 
about 5c a pound, does not seem to have 
any influence on the movement, possibly 
due to the fact that the hogs are in the 
country, and when they are ready to be 
moved it is more expensive to hold them 
than it is to sell them at the low prices 
prevailing. 

The losses on a week’s movement of 
hogs at 5c a pound is equivalent to about 
$12.00 a hog compared with a year ago, 
and with a movement running between 
500,000 and 600,000 a week, the losses run 
into real money. The difference in the 
value of the hogs compared with a year 
ago would be approximately $6,000,000 a 
week, on the basis of 500,000 hogs, and 
proportionately more with any excess over 
this total. 


Weather Conditions Favorable. 


The weather conditions have been fairly 
good through the country for the develop- 
ment of the forage crops and for the 
growth of.corn. The weekly government 
report was quite encouraging on every- 
thing except the lateness of the corn crop. 
Corn is anywhere from one week to three 
weeks’ late, although it recently has been 
developing quite rapidly. The situation 
seems to be one where only the best of 
weather conditions will make for a good 
crop. 

The shipments of products from west- 
ern centers has been fairly good. The 
domestic demand is steady but not suf- 
ficiently active to have influence on values. 
The disappearance of a product is very 
steady and business conditions throughout 
the country do not indicate any falling off 
in general activity. Car-loadings were a 
little less in June than for June last year, 
but the six months car-loadings make a 
record exceeding last year and the prev- 
ious year which is a direct confirmation of 
the maintenance of general business 
activity. 

Chicago Stocks Increase. 

The Chicago stock of product showed 
an increase for the month of June of 
11,000,000 pounds of meats and an increase 
of 20,000,000 pounds of lard. The stock 
of meats exceeds last year by 44,000,000 
pounds, and of lard exceeds by 20,000,000 
pounds. 

This gain im stock, which is reflected by 
gains at other points, is the direct result 
of the inerease in the movement of hogs 
from the eountry, the increased slaughter, 


and the fact that Europe continues to 
show pronounced indifference, both on 
meats and fats, and is not increasing buy- 
ing, notwithstanding the lower price. 

The increase in packing has _ been 
1,200,000 hogs in excess of last year since 
March 1. This increase is equivalent to 
possibly about 160,000,000 pounds of meats 
and 40,000,000 pounds of lard. This has 
evidently been that much more than the 
domestic trade could consume. 

Situation Disturbing. 

The situation is rather disturbing in 
view of the recent hog report. If the sup- 
ply of pigs coming to market next fall 
shows anything like the increase indicated 
by the government pig report it would 
seem to point to a rather disturbing sur- 
plus of product unless the domestic con- 
sumption increases or there is a larger 
foreign demand. 

The movement of other live stock has 
not shown the increase of the hog move- 
ment, but there has been no evidence of 
any decrease. The natural growth of the 
population of approximately 1,600,000 
people a year, means an increased con- 
sumption of product, but this gain is ap- 
parently not rapid enough to offset the 
increased live stock supply. 








PORK PRODUCTS EXPORTS. 


Exports of pork products from principal 
ports of the United States during the 
week ending July 2, 1927, with compari- 
sons, are reported by the U. S. Depart- 
ment of Commerce as follows: 

Jan. 1, 

1927, 

‘Week ending: to 
July 2, July 8, June 25, July 2, 
1927, | 1926. 1927. 1927. 
Mlbs. Mlbs. Mlbs. M lbs. 
HAMS & SHOULDERS, INCLUDING WILTSHIRES. 








| een lee ae 1,836 1,072 2,274 60,604 
Te TRORRIUEE fo ccac cccccs ceases § cncwes 2 
United Kingdom 1,683 854 2,208 52,618 
UE IR Sc cces. Seascs ~ Sevens 273 
TH. Seas cee 13 195 48 3,516 
Other countries. 140 23 18 4,125 


BACON, INCLUDING CUMBHRLAND. 
Total .....scccceoes 2,788 — 3,034 57, 


y. 2 9 
United Kingdom = 1,988 2,504 32,322 





Other Europe... 407 306 8,747 
Gio co PHAN NS ssc Snekae |? se geue 9,392 
Other countries. 5 37 134 3,345 
LARD. 
MOORE vce dvdssaites's 20,673 12,594 15,562 363,037 
To Germany ..... 11,451 5,332 7,030 102,477 
Netherlands .... 1,136 1,290 1,620 24,136 
United Kingdom 5,344 3,973 4,412 122,482 
Other Europe... 277 219 486 26,791 
ODEs fcves Sins 9 2,342 1,262 1,596 41,814 
Other countries. 123 518 418 45,337 
PICKLED PORK. 

Total ..cccsccsevcese 623 79 328 12,7382 
To U. Kingdom. 162 18 69 1,847 
Other Europe... 5 ae eee 216 
Canada ........ S| See 150 3,087 
Other countries. 49 54 109 7,582 

TOTAL EXPORTS BY PORTS WEEK JULY 2. 
Hams and Pickled 
shoulders, Bacon, Lard, pork, 

lbs. MIbs. Mlbs. M Ibs. 

EE, scien senses 1,836 2,788 20,673 623 

Boston  cccesccscccd wesees 2 1,166 35 

DOTTORE. 5. p.eis'sks vieses 1,042 751 1,452 263 

Port Huron .......- 761 601 1,571 305 

Key West ......... + mtorr . aes 

New Orleans ...... 21 3 974 15 

New JOR... sivicces ss sswe 1,481 13,702 5 

MURCIA. 5's css Acta cidsaact Seea ag SIP ek cichas 

DESTINATION OF EXPORTS. 
Hams and 
shoulders, Bacon, 
Mibs. M Ibs. 

Exported to: 

United Kingdom (total) 2,677 

Liverpool 1,709 

TOMGOD 2. ccccccccccscescccccccesweces 244 

Manchester .... 5 

Glasgow ....-.cceeccecescerecrevccons 9 46 

Other United Kingdom..........-.+.+. 401 673 

Lard, 

Exported to: M lbs. 

Germany (total) ...cceecceccceeesecrrereenee 11,451 
Hamburg ....ccecrccccccccccccccccsaccccscces 3 


Other Germany .......cececeecesccccseveveses 151 


Corn Ratio More Satisfactory. 


The corn hog ratio is developing, if any- 
thing, more unsatisfactory for the feeder. 
With hogs at 8%c and corn around $1.00, 
there is more profit in selling corn than 
there is in feeding hogs. The feed situa- 
tion is certainly not promising from this 
standpoint. The private reports issued at 
the beginning’ of the month showed a de- 
crease of 3,000,000 to 5,000,000 acres in the 
area of corn, and an average promise for 
the crop of 2,262,000,000 bu. against 2,645,- 
000,000 bu. last year. 

This decrease in promise of approxi- 
mately 400,000,000 bushels in the new crop 
will be further increased by the decreased 
supply a old corn. On the other hand, 

he oats crop promises a gain of about 
75,000,000 bushels over last eae and there 
is a large crop of hay. General feed con- 
ditions have also been satisfactory, al- 
though recently there have been coming 
complaints about the urgent need of rain 
in some sections west of Missouri River. 

PORK—The market was quiet but 
steady in the East, with mess quoted at $3, 
sonee $S5@SS, and fat backs at $22.50 to 

UU. t icago mess was 
00. g quotable at 

LARD—The market was quiet, both 
domestic and export, but a better tone in 
hogs and a lighter hog run made for more 
or less steadiness. At Chicago regular in 
round lots was quoted at 2%c under July, 
loose lard, 87!4c under July, and leaf lard 
at $1.32%4 under July. At New York prime 
Western was quoted at $13.25@13.35; mid- 
dle Western $13.05@13.15; city 12%@ 
12;c; ; refined Continent 13%c; South 
America 14%c; Brazil kegs 15%c; and 
compound car lots at 11%c. 

BEEF—The market in the East was 
steady, but demand was limited, with mess 
quoted at $18@$19; packet $16@$18; 
family $18.50@20.50; extra India mess $33 
@$35; No. 1 canned corned beef $2.50; 
No. 2 at $4.25; 6 Ibs. at $12.75 and pickled 
tongues $55@$60, nominal. 


SEE PAGE 47 FOR LATER MARKETS. 


BRITISH BACON IMPORTS UP. 

At 76,608,000 pounds, bacon imports into 
Great Britain during May were over 5,- 
000,000 pounds heavier than April and 
nearly 16,000,000 pounds greater than last 
year, according to preliminary figures 
from the American agricultural commis- 
sioner at London. 


Danish supplies were again heavy at 
44,128,000 pounds. Imports from the 
United States and Canada reached about 
4,000,000 pounds from each country. This 
figure represented a gain over April of 
about 900,000 pounds for Canada, but a 
reduction of some 500,000 pounds for the 
United States. 

Bacon prices at Liverpool during May 
continued the upward movement notice- 
able since January. The weekly average 
quotation on Danish Wiltshire sides stood 
at $23.02 per 100 pounds for May, against 
$22.10 in April and $29.76 for May, 1926. 
Canadian Wiltshires averaged $20.86 for 
May against $20.14 in the preceding month 
and $26.94 last year. 

Ham imports for May totaled 9,184,000 
pounds, being above April, 1927, and be- 
low May, 1926, by about 3,000,000 pounds. 

May imports of lard, at 24,264,000 
pounds, compared with 27,032,000 pounds 


for April, and 18,843,000 pounds in May, 
1926. 
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Want to Sell More Ham and Bacon? 


These Packers Produce Quality Products 








HAMS BACON 
DAISIES 

PIPPINS NUGGETS 
PICNICS 

FRESH PORK PURE LARD 


31—Appetizing—31 
SAUSAGE PRODUCTS 
—you won’t forget the Flavor” 


ALBANY PackInc Co.INe 


ALBANY,N.Y. 





Sausage C. A. Durr shes Ce: sei 


Mfrs. Packers 














Wilmington Provision Co. 
Wilmington, Delaware 


Slaughterers of 
Hogs, Cattle, Lambs, Calves 


Manufacturers of 





R By 








Ag 
® svcar cures @ 


BACON 
Wilningon Provision Co 
“DELAWARE 


HAM 


Witmington Provision Co, 
WILMINGTON, 
Fine Sausage ones 


aomicuLT 





U. S. Government Inspection 








FIDELITY 


BRANDS OF 


HAMS BACON 
LARD . SAUSAGE 


SURELY SATISFY 
PIGS’ FEET in glass jars 
Wonderful Sellers 


Made by 


T. M. SINCLAIR & CO., Ltd. 
Cedar Rapids, Iowa 


BRANCH HOUSES— 
520 Westchester Ave. 81 South Market St. 
New York Boston, Mass. 
Portiand, Ore. Seattle, Wash. 
Chicago, ti. 


From the very Center of the Hog 
Belt of Iowa 


Located as we are, in the center of the corn 
and hog belt of Iowa, enables us to put inte 


WOWAALA 

Pork Products 
that delicious tenderness and flavor for which 
Towa Porkers have become world-famed, and 
there’s the secret of the supreme goodness of 
Decker’s Iowana Hams, Bacons, and pure leaf 








We solicit inquiries from carload buyers 
of all green and cured cuts. 


JACOB E. DECKER & SONS 
MASON CITY IOWA 














ARBOGAST & BASTIAN COMPANY 


MEAT PACKERS and PROVISION DEALERS 
LESALE SLAUGHTERERS 
CATTLE, | HOGS, SHEEP AND “CALVES 


U. 8. GOVERNMENT INSPECTION ALLENTOWN, PA 








Oscar Mayer & Co. 
Packers 


vipproved 


HAMS - BACON 
LARD - SAUSAGES 


“Unusually Good” 


Madison 
Milwaukee 


, Chicago Washington 
New York Boston 





A. H. March Packing Co. 
Pork Packers 


ASK FOR THE Celebrated Diamond A.H.M. Brand 
Hams, Bacon and Lard Known Since 1873 BRIDGEPOR?1, PA. 











NORTH PACKING & PROVISION CO. 
MANUFACTURERS NORTH STAR BRAND PORK PRODUCTS 
Packers, Jobbers she ane of Provisions 
444 PRODUCE EXOMANGE 87 sourH ’ MARKET 8T. Ge OMERVILLE Mae 











The International Provision Co. 


PACKERS AND EXPORTERS OF 


Fine Provisions 


33 to 43 Degraw St., Brooklyn, N. Y. 
Cable Address, Hazelyork, Brooklyn 











GREENWALD PACKING CORPORATION 
BALTIMORE, MD. 

Dependable Brand Products 
Beef Lamb Veal 


Sausage 








Cooked Hams Chipped Beef Lard Cooked Tongues 
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Meat Production and Consumption Statistics 


Meat and livestock production and consumption figures for April, 1927, are com- 
piled by the U. S. Department of Agricultural Economics, and announced, with com- 
parisons, as follows: 


CATTLE, CALVES, BEEF AND VEAL. 





February Total or average, January-April 
3-yr.avg.) 1926 1927 3-yr. avg.) 1926 1927 
Inspected slaughter: 
MAURIS oh és ohh esac be cscneevecwoeam 728,663 765,540 741,951 2,959,971 3,064,880 2,990,014 
WPRIVOS: occ cdpayccelaccccbsscccecces 474,503 461,482 453,956 1,669,598 1,712,991 1,683,905 
Carcasses condemned: 
CIES pci cics Racists weeded vadde see 7,861 8,927 6,244 32,554 87,712 24,802 
MOWOR. snbb0 40.98 Seencn end isgncacd 1,289 1,256 972 5,281 5,191 4,177 
Average live weight: 
SENG RARE pe OP Oe eae 971.14 974.61 945.42 970.54 971.43 958.43 
POU, MOU). Srage'nde ns depec's causios 148.76 153.79 151.24 161.64 163.50 161.72 
Average dressed weight: 
ee | rer Perrier Peres Se 533.01 538.77 517.89 524.29 525.07 520.31 
Dahves,, TOG. cesses cecsccacccsiocs 89.02 92.35 89.74 95.20 96.90 96.16 
Total dressed weight (carcass, not 
including condemned): 
ES NS sian W-diie 6'ere wiv ears eo 0.4 we 384,393,168 407,640,386 381,015,298 1,534,272,094 1,588,871,577 1,542,589, 632 
EDRs ose 6eceusicetseseeceseees 42,086,741 42,501,871 40,650,784 157,813,324 164,967,222 161,046,852 
Storage: 
Beginning of month— 
NE PN, Un 05. p ce bcigedacs é 66,429,000 43,528,000 50,945,000 77,801,000 52,645,000 62,847,000 
SE Ws En ccesccteereceact 27,029,000 27,253,000 26,214,000 26,058,000 25,856,000 27,480,000 
End of month— 
DD TRUE © Na 6. co 0'n0's 0 4053 0n 0 ® 50,861,000 32,372,000 39,712,000 69,105,000 5,776,000 54,687,000 
Cured Beek, WS... ccccccccccsece 27,347,000 27,606,000 23,216,000 26,509,000 36 471,000 26,154,000 
Exports: * 
Fresh beef and veal, lbs......... a 268,598 384,346 134,514 1,130,450 1,064,387 720,879 
Re erie 1,696,185 1,520,817 1,588,462 6,384,890 5,825,417 5,892,526 
ee eee ie 167,299 276,727 314,302 800,617 1,053,649 1,173,933 
Oleo oil and stearin, lbs.......... 9,159,088 9,951,556 8,659,342 34,077,114 34,248,490 33,648,756 
SEL ML ga ah bh. bp eCsicieew 830 054-6 1,589,743 591,859 498,362 6,213,295 2,364,954 2,148,338 
Imports: Fresh beef and veal, Ibs... 1,904,482 1,674,993 2,323,454 5,341,529 5,887,936 5,824,702 
Receipts, cattle and calves*........ 1,762,582 1,710,524 1,673,607 6,883,090 6,912,424 6,803,146 
Stocker and feeder shipments’....... 237,267 202,122 204,028 832,865 788,713 784,324 
Sete OM TREMNR, POM. Tunis ci ccccces  cesvcevse WR ReG OOO GEO ciabsncde.  iceccieses %'s RP ay! 
Price per 100 pounds: 
Cattle, average cost for slaughter 7.83 7.73 8.68 7.27 7.49 8.08 
Calves, average cost for slaughter. 8.83 9.30 10.18 9.29 10.03 10.54 
At Chicago— 
Cattle, good steers ...... 10.45 9.72 11.26 10.61 10,24 11.05 
Veal calves ......... 9.08 9.91 10.90 10.35 11.64 11.76 
At eastern markets— 
Beef carcasses, good grade...... 16.39 16.30 17.52 15.52 15.59 16.64 
Veal carcasses, good grade...... 17.31 19.39 19.45 18.88 20.61 20.08 
HOGS, PORK, AND PORK PRODUCTS. 
Inspected slaughter, hogs............ 3,404,873 3,104,655 8,329,557 16,935,821 14,518,694 15,074,998 
Carcasses condemned ............++- 13,357 11,058 11,707 62,932 49,423 51,155 
Average live weight, Ibs............ 229.66 240, 35 235.18 225.28 236.76 232.49 
Average dressed weight, lbs......... 175.62 184.91 181.75 172.02 182.02 179.40 
Total dressed weight (carcass, not 
including condemned), lbs......... 593,960,724 572,037,021 603,019.238 2,882,701,715 2,629,745,468 2,690,408,003 
Lard per 100 pounds live weight, lbs. 16.82 17.05 16.23 16.70 16.76 15.55 
Storage: . 
Beginning of month— 
BEOAN DONE EOD) whee desvanssoves 191,684,000 129,259,000 193,733,000 158,557,000 101, as. 000 154,878,000 
a rk, ~ RMA? Asie Meee uals 604,503,006 497,335,000 544,713,000 566,944,000 464,764,000 463,108,000 
ibs. IGUsegewuGeca pense ak 109,671,000 93,108,000 92,069,000 84,132,000 68, 980, 000 72,185,000 
tig e nent 
OND ON, TIO i id's sions cucw das 180,527,000 124,569,000 204,608,000 177,510,000 118,064,000 181,618,000 
MONDO UNE, SOB. civ ccccenescvecs 594,912,000 479,229,000 565,604,000 589,758,000 481, 507,000 513,233,000 
EL US S54 os o Shs hod a aeb< 6 117,394,000 98,365,000 99,611,000 100,733,000 82, 951, 000 84,590,000 
Exports: 2 
EON HON ANE. Gis ce scccc eens 1,654,275 1,100,608 997,948 11,025,856 7,159,297 2,984,196 
OE SINE, TE, , sve cwialveecpaeeees 42,972,121 33,918,132 20,079,775 218,702,211 159,928,759 84,113,918 
ge a as es 413,185 680,553 772,406 1,721,720 2,500,677 2,715,959 
eee er tees | 1,031,802 746,614 708,568 4,283,017 3,297,249 3,113,302 
SE TNL ch aiding se dw ba elated 0g Secceie 62,095,113 64,919,299 69,991,408 315,148,460 276,302,401 237,816,254 


Imports: Fresh pork, Ibs.... 424,301 458,793 1,382,960 1,431,096 1,611,015 7,762,196 






Receipts of hogs?.............. .. 93,584,929 3,134,548 3,142,358 17,540,403 14,389,683 14,456,525 
Stocker and feeder shipments®. Se 50,550 53.603 84,414 201,608 233,402 378,971 
Hogs on farms “0 B's Vashbeas.enenc ueeh eos 52,055,000 52,586,000 .......... pesteeane's vetegecs oe 
Price per 100 poun 
Average cost ay aenghtee etik eae 10.70 12.40 10.61 10.39 12.31 11.39 
At ane nave hogs, medium 
MMNMNES g's Ghd 4 rb aie be. wdgre bn sida 8 10.89 12.62 10.81 10.55 12.44 11.54 
At eastern markets— 
Fresh pork loins, 10 to 15 pounds 22.33 26.98 22.24 17.65 24.00 22.01 
Shoulders, skinned ............. 16.37 20.21 17.93 15.09 19.12 18.23 
Picnics, 6 to 8 pounds.......... 14.48 18.24 16,41 13.51 17.46 16.45 
Butts, Boston style............. 19.76 23.60 21.35 18.26 22.69 21.85 
Bacon, vee RS eS 25.68 28.33 25.50 24.76 28.98 26.71 
SOOM, GQUBOMOG (606050 ceseeccesie 25.57 29.42 25.25 24.05 28.21 26.12 
Lard, hardwood tubs............ 15.01 15.12 13.78 15.35 15.91 13.81 


SHEEP, LAMB, AND MUTTON. 
Inspected slaughter, sheep and lambs 955.401 vans = 959,673 3,916,114 4,183,792 4,106,935 





a esis Shae widen 6 869 74 925 4,241 4,583 4,961 

Average live weight, Ibs............ 84.20 84.77 82.55 86.03 36.94 85.04 
Total dressed weight teavonst, not 40.05 40.58 39.16 40.41 41.05 39.92 
including condemned), Ibs......... 38,258,412 40,317,813 37,544,572 158,151,348 171,557,911 163,759,475 


Storage, fresh lambs se 8489 


Beginning of ~o lbs 2,366,000 3,289,000 2,940,000 2.431,000 2,702,000 4,004,000 





End of month, Ibs........... seeee 2,161,000 2,393,000 1,862,000 2,366,000 2,846,000 3,331,000 
Exports, fresh lamb and mutton?, lbs. 74,176 71,017 44,322 301,594 205,411 156,884 
Imports, fresh lamb and mutton, Ibs. 317,064 104,317 62,99 681,418 683.050 315.887 

PURO, RIMINI aio tore-c 0's veo foie 1,468,687 1,502,328 1,486,313 5,984,935 6,230,961 6,280,494 
Stocker and feeder shipments........ 112,602 123,910 118, 246 457,705 469,598 602,185 


Sheep on farms January 1 


ed 6 Rd aieeh ie bad, 0.0 ae 39,864,000 41,909,000 CaUUhakess A ee UWeeceee es 
Price per 100 pounds: 


Average cost for slaughter........ 13.53 13.14 14.63 13.94 13.10 13,41 
At Chicago— 

Lambs. 84 pounds down, mediun 

Ee RIN a5 0. oscla'a. 6.5)4 Udi diet d's 14.71 13.87 15.36 14.88 13.88 13.77 

Sheep, medium to choice......... 9.13 8.87 9.62 9.10 9.15 8.27 
At eastern markets— 

Lamb carcasses, good grade..... 25.84 25.84 29.74 25.35 25.03 26.10 

Mutton, good grade............. 18.04 17.72 18,91 17.03 16.49 16.76 





11924, 1925, and 1926. 2 Including reexports. * Public stockyards. 
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Cross, Roy, 
Eberhart & Harris 


Postal Telegraph Bldg., Chicago 
Commission Merchants 


Provisions Grain Cotton 


MEMBERS 
Minneapolis Chamber of My mag 
Chicago Board of Trade bed = 
New York Produce Exchange Du Tee, Seana Pot rake 
Owners and Operators of 
White City Provision Co. 


A modern curing and storage warehouse 








F. C. ROGERS 


‘BROKER 


Provisions 








Philadelphia Office: 
Ninth & Noble Streets 


New York Office: 
New York Produce Exchange 








John H. Burns Co. 


BROKER 
Packing House Products 


Export Domestic 
407 Produce Exchange 


NEW YORK CITY 


Member New York Produce Exchange 
Cable Address: “Jonburns” 
Codes: Cross, Kelly, Utility (Livestock 
Ed.) Lieber’s (5th Ed.) 








H.P.HALE CO., Brokers 


BEEF and PORK 
PACKING HOUSE PRODUCTS 
126 STATE ST. | BOSTON, MASS. 








Charles A. Streets, Broker 
Buying and Selling 


Provisions, Fresh Meats, Tallow, 
Greases, Fertilizer Materials 


Engineers’ Bldg. CLEVELAND, O. 











Fred B. Carter 


BROKER 


Packing House Products 


24 So. Delaware Ave. 
Philadelphia, Penna. 
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A Giant in Performance 


but Small in Price 


att 8 LDN + tel ALE ARE, te TO OE Ka 


That tells the story of the 
fool- and _ trouble - proof 
NEWMAN Tankage and 
Fertilizer Grinder. 


ar 


Why not let us send you some 
interesting money-saving in- 
formation as to what. the 
NEWMAN is doing for other 
packers and renderers? 


1 Ate RE BDO > AI Le « * 


Willan 
OCH KG. 










Distributors 

The American By-Product Machinery 

Co., 26 Cortlandt St., New York City 

The Cincinnati Butchers’ Supply Co., 
Cincinnati-Chicago 

The Allbright-Nell Co., Chicago 





























Consolidated Rendering Company 


Manufacturers Tallow, Grease, Oleo Oil and Stearine 


Dealers in Hides, Skins, Pelts, Wool and Furs 


40 North Market Street General Office Boston, Mass. 


July 9, 1927, 


MEAT SUPPLIES IN JUNE. 


More hogs and fewer cattle and sheep 
featured the livestock receipts at the prin- 
cipal markets of the country during June, 

At the 11 principal markets 2,587,000hogs 
were received during the month, compared 
with 2,165,000 in the same month a year 
ago. For the first six months of the year 
the 11 markets received 14,413,000, com- 
pared with 13,885,000 in the same period 
of 1926. However, with the exception of 
the past year the receipts for the six 
months’ period are the smallest since 1915, 
with 1917 and 1922 each showing only a 
few hundred thousand more. The June 
receipts were one of the three largest 
since 1910. 

During the month just closed Chicago 
hog runs totalled 730,803, Omaha 286,352, 
Kansas City 172,081, Sioux City 232,707, 
East St. Louis 375,398 and St. Paul 218,532. 

The average weight of hogs was rather 
heavy. At Omaha the average at 272 lbs. 
was 7 lbs. heavier than in the same month 
last year and the Chicago average at 245 
Ibs. was the heaviest for June with one 
exception in more than thirty years. 

Cattle receipts for the month at the 
seven markets were nearly 127,000 head 
smaller than those of June, 1926, totalling 
708,991. Of this number, Chicago received 
236,608, Kansas City 122,200, Omaha 120,- 
724, East St. Louis 81,912, St. Joseph 41- 
016, Sioux City 53,827 and St. Paul 52,704. 

Sheep receipts at the seven principal 
markets totaled 786,288 compared with 
839,940 in June, 1926. 


——%o—-—__- 
TELLS OF RENDERING PROCESS. | 


Rendering edible and inedible product 
under vacuum is described in -an exten- 
sively illustrated catalogue recently issued 
by The Allbright-Nell Co., entitled “The 
World’s Foremost Rendering Process.” 

The Laabs cooker is described in detail 
and its construction shown in a series of 
photographs, together with a discussion 
of methods of operation, the rendering of 
edible and inedible products, the costs of 
operations, the sanitary features of the 
system and a series of tests showing yields 
of grease and cracklings produced by this 
system. These latter discussions are re- 
prints of educational advertising appear- 
ing in earlier issues of THE NATIONAL 
PROVISIONER. ; 

A sectional drawing of the cooker is 
shown, together with typical installations 
and lay-outs for the rendering of both 
edible and inedible product. The book con- 
tains 47 pages fully illustrated and can be 


secured on application to The Allbright- 
Neil Co., Chicago, IIl. 


LARD AND GREASE EXPORTS. 


Exports of lard from New York, July 1, 
1927, to July 6, 1927, 2,059,645 Ibs.; tallow 
none; grease, 630,000 Ibs.; stearine, none. 











EMIL KOHN, Inc. NEW YORK, N. Y. 


Ship us a small Consignment and see. e 
how much better you can do. Results ‘ a ] f & k ] n Se 
Talk! Information gladly furnished. 


Office and Warehouse: 
407 East 3lst Street 


Caledonia 0113-0124 











Mone Better 
SPRINGFIELD 
PROVISION COMPANY 








ARTHUR DYER 


BROKER 
318-320 Produce Exchange 
New York, N. Y. 


Specialties: All packing house products; all 
canned goods, 

Codes: Armsby’s Cross. 

Territory Covered: New York City and ad- 
jacent. 

References: Anyone and everyone who 
knows me; Bank of America. 

Established twenty-one years and, like 

Johnnie Walker, still going strong. On the 

base for more business of the straight, 

clean-hitting style. No curves or spit balls 

or anything of that sort. 

















ju 





P 


zs 
d 
ar 
ar 
- 


of 


ix 
5, 


st 


4 SVN IV OO 


- 


5 
ie 


a ee ee es) 


Fr > — 


> eh 


.. ae oP 


Sos 


‘otc wm 








July 9, 1927. 


THE NATIONAL PROVISIONER 


41 


TALLOW, STEARINE, GREASE AND SOAP 


TALLOW—A moderate trade and a 
steady undertone featured tallow the past 
week, the holidays interrupting somewhat, 
but consumers again paid 754c for extra 
New York, with offerings fairly liberal at 
that level, which gave the market a less 
strong tone than a week or so ago. Pro- 
ducers however, were not inclined to shade 
values, while consuming demand was not 
as large as it has been for some little time 
back. 

In some quarters the impression pre- 
vailed that tallow has seen its highs for 
the time being, while in other quarters 
steadiness in competing directions and 
strength in the corn situation were pointed 
to as a stabilizing influence. At New York 
special was quoted at 7'4c, extra 75c, and 
edible at 8c. 

At Chicago demand for prime packer 
tallow was reported good at a discount 
under quoted prices, but generally demand 
was moderate. At Chicago edible was 
quoted at 8%%4c, fancy 8%@8%c, prime 
packer 8c, No. 1 at 7%4c, and No. 2 at 6%c. 

There was no London tallow auction 
this week. At Liverpool Australian tallow 
was unchanged, with fine quoted at 36s 
and good mixed at 34s 1%4d. 

STEARINE—The market was moder- 
ately active and about steady, with sales of 
oleo New York reported at 9c, with that 
figure bid and offerings reported light and 
more firmly held. At Chicago oleo 
stearine was quoted at 9%c. 

OLEO OIL—A , quiet demand, both 
domestic and export, with a fairly steady 
tone featured the market the past week, 
with prime New York quoted at 14%c, 
medium at 1234c, and lower grades at 1034 
@11%c according to quality. At Chicago 
extra was quoted at 13%c, with trade 
quiet. 








SEE PAGE 47 FOR LATER MARKETS, 








LARD OIL—Trade was of a routine 
character and the market about steady, 
with offerings reported fair, and edible 
New York quoted at 14%c, extra winter 
at 1234c, extra 11%c, extra No. 1 at 113c, 
No. 1 at 10%c, and No. 2 at 10c. 

NEATSFOOT OIL—Steadiness in raw 
materials and a moderate demand made 
for a fairly steady undertone in this mar- 
ket. At New York pure was quoted at 
1334c, extra 113c, No. 1 at 10%c, and cold 
test at 1734c. 

GREASES—A rather slow holiday mar- 
ket was the feature in this quarter with 
prices rather steadily held, but with buyers 
and sellers evidently apart in their ideas 
and both sides content to look on pend- 
ing developments. Generally competing 
greases were steady. Interest in the mar- 
ket appeared to be mainly for immediate 
requirements, but selling pressure was 
noticeably light in some quarters of the 
market, and strength in corn was pointed 
to as a helpful influence to values. 

At New York yellow and choice house 
was quoted at 63%,@6%c, “A” white 734c, 
“B” white 714@75c, and choice white all 
hog 84% @8%c. At Chicago foreign buyers 
were showing interest in choice white, but 
below sellers’ ideas, with choice white 
quoted at 734c, “A” white 7'4c, “B” white 
| alll yellow 6%@6%c, and brown 

Ac. 


——~Ge—- 
COCOANUT OIL IMPORTS. 
_ During April, 1927, there were imported 
into the United States from the Philippines 


35,148,812 Ibs. of cocoanut oil valued at 
$2,828,193. 


WEEKLY REVIEW 
Packinghouse By-Products 


Chicago, July 7, 1927. 
Blood. 
Market is strengthening in sympathy 
with other ammoniates. 
Unit Ammonia. 
Ground and unground.............seeeeees $4.50@4.75 
Digester Hog Tankage Materials. 


The market is very strong on tankage 
suitable for feed. Bulk of high grade ma- 
terial is holding firm. 





Unit Ammonia. 
Ground, 11 to 12% ammonia.............. ett ve 
Ground, 6 to 10% ammonia...........+.. 4.25@4.75 
Unground, 11 to 18% ammonia .. 4.60@4.90 
Unground, 6 to 10% ammonia............ 4.00@4.75 
Liquid stick, 7 to 11% ammonia........... 3.25@3.50 


Fertilizer Materials. 
There is a good demand for all kinds 
and grades. 


Unit Ammonia. 


High grade, ground, 10-11% ammonia..... $3.20@3.25 
Lower grade, ground & ungrd. 69% am.. 2.80@2.90 
Hoof meal 2... cicccceccccccccescccccceces 2.75@3.10 


Bone Meals. 


A good demand features the bone meals 
market, with supplies short. 


Per Ton. 
Raw bone meal.......ccccccccccccccccs $32.00@55.00 
NONI. MOONE is asians cweqnevevcatcvecend 30.00@45.00 
Steam, UNFTound .....cccccccccccccccces 26.00@34.00 


Cracklings. 


Cracklings are very strong and offerings 
are extremely light. 
Per Ton. 


Hd. prsd. & exp. ungrd., per unit protein. 1.25 
Soft pressed pork, ac. grease and quality.80.00@85.00 
Soft pressed beef, ac. grease and quality.50.00@55.00 


Horns, Bones and Hoofs. 


This market remains quiet, as it has 
been for the past few weeks. 
Per Ton. 
NE nc hv eeesdancdcetasecesscccwcsacca $50.00@175.00 
Round shim bones... ..cicccccccscccsccce 45.00@ 50.00 
i eS ere rere re cre 42.00@ 45.00 
Thigh, blade and buttock bones......... 40.00@ 45.00 
SGU SUNGEE” od gc oes odes ¥ eee epeceeine @ 38.00 


(Note—Foregoing prices are for mixed carloads of 
unassorted materials indicated above.) 


Gelatine and Glue Stocks. 


A brisk demand continues for cattle 
jaws, skulls and knuckles. 





Per Ton. 
Bie aml COLE shetie sc ccs ccccccsccsccccese $82.00@42.00 
Rejected manufacturing bones........... 45.00@47.50 
PO errr ore ee «+. 39.00@41.00 
Cattle jaws, skulls and knuckles......... 39.00@40.00 
Sinews, pizzles and hide trimmings..... 25.00@26.00 


Animal Hair. 


This market continues very quiet, as it 
has been for the past several weeks, with 


little interest being shown. There is a 
good demand for switches. 

Per Pound. 
OU: GO Ga Otte) 6.05 S65 cesses scessaseee's 2 
Processed grey 
WR GN. be cc cnccscees 





Cattle switches, each*.........ceccccecsoes 3% @5c 
*According to count. 


Pig Skins. 


Market for strips, scrap and trimmings 
dull. Demand for No. 1 strips is good. 
Per Pound. 


SE CHOENE vis cibccew da covgaveneuayes 7 T%e 
Edible grades, unassorted.............ee06 g 4%c 


EASTERN FERTILIZER MARKET. 
(Special Report to The National Provisioner.) 
New York, July 6, 1927—There has not 
been enough trading here to make any 
change in the market as far as the past 
week is concerned. 

The new sulphate of ammonia prices 
were announced last week. These range 
from $44.00 to $46.00 per net ton delivered 
at buyers’ plants, in bulk, according to 
quantities, deliveries and destinations. 
These prices are from $4.00 to $5.00 per 
ton under last years quotations, and have 
been very favorably received by the trade 
in general. 

Unground dried fish scrap sold at $4.50 
& 10c f. o. b. fish factories in Virginia, 
which is a high price for this early in the 
season, but the fishing so far is poor. The 
buying has been largely from feeding buy- 
ers, as the fertilizer trade consider the 
price too high considering the cost of 
freight to their plants plus the cost of 
grinding, etc. : 

Ground tankage sold at $4.15 & 10c basis 
f. o. b. New York for July shipment, which 
is about today’s asking price for what little 
is being offered. South American ground 
tankage is held at $4.40 & 10c; ground 
dried blood, $4.25, both c. i. f. U. S. ports, 
but they are not moving at these prices. 


diteeby SARE 
DANISH BACON EXPORTS. 


Bacon exports from Denmark for the 
week ending July 2, 1927, were 5,140 
metric tons, all of which went to Eng- 
land, according to a cablegram received 
by the U. S. Department of Commerce. 






/ TEMPERATURE 
CHART 


y a 
HAND CONTROL ‘ Kv T ] 
—— POWERS CONTROL 
PIP TT | 


Manual control of temperature 
of water in tanks and vats causes 
unseen but very great losses 
which might just as well be con- 
verted into added profits. 


Only Automatic control can do 
this. Depending on workmen to 
watch temperature is never satis- 
factory and always expensive. 

Powers automatic heat regula- 
tors are accurate and dependable. 
There is one for every process in 
the packing industry. Check below 


the one that is causing trouble— 
mail to us—and we will send bul- / 







letin describing type of regulator 
which will give best results. 


Hot water supply Hog scalding vat 
Dehairing machine Ham cooking vat 
Steaming cabinet Smoke house 

Drying room Cold Stor. Room 


The Powers Regulator Co. 
36 Years of Specialization in Tem- 
perature Control 
2725 Greenview Ave., Chicago 
Also New York, Boston, Toronto and 
31 other offices 
See your telephone directory—(3244) 


LL 








THE KENTUCKY CHEMICAL MFG. CO., Ine. 


COVINGTON, KY. Opposite Cincinnati, Ohio 


Buyers of Beef and Pork Cracklings 


Both Soft and Hard Pressed 
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Many of the leading packers 
and wholesalers of the middle 
west, east, and south are 
selling Mistletoe. Let us 
refer. you to some of them. 





A quality product good for steady business 
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G. H. Hammond Company . 






MARGARINE 





Chicago 








Wisconsin Court Kills Anti-Margarine Law 


The Wisconsin margarine law, restrict- 
ing the manufacture and sale of the prod- 
uct in that state, has been held uncon- 
stitutional. 

The decision was handed down on June 
20, 1927, by the state supreme court 
affirming a judgment of the Dane county 
circuit court in an appeal made in the case 
of the John F. Jelke Co., plaintiff, and the 
Wisconsin Food Products Co. et al, 
defendants. 

The Wisconsin law, which became effec- 
tive September 1, 1925, provided that it 
shall be unlawful for any person, firm or 
corporation to manufacture, sell or solicit 
or accept orders for, ship, consign, offer 
or expose for sale or have in possession 
with intent to sell, any article, product, 
or compound which may be used as a sub- 
stitute for butter and which is made by 
combining with milk or milk fats or any 
of the derivatives of either, any fat, oil or 


oleaginous substance or compound thereof 
other than milk fat. 


The penalty for violating this section 
was punishment by a fine of not less than 
$50 nor more than $500 for the first of- 
fense, and for each subsequent offense im- 
prisonment in the county jail not less than 
10 days nor more than 6 months or by a 
fine of not less than $100 nor more than 
$500, or by both such fine and imprison- 
ment. 


What the Court Ruled. 


In reviewing the case the court found 
that while the clause did not actually 
prohibit the manufacture and sale of oleo- 
margarine in the state there was no doubt 
that it had for its sole purpose the pro- 


hibiting of the manufacture and_ sale 
within the state of Wisconsin of oleo- 
margarine as that term is ordinarily used 
and understood by the federal government 
and in commercial transactions. 

The court held that it appears “without 
dispute that oleomargarine is a nutritious, 
wholesome, healthful food.” These facts 
were brought out in testimony given on 
the stand by the defendant who was dairy 
and food commissioner of the state for 17 
years. He said that he knew of no prod- 
uct that entered into the manufacture of 
oleomargarine that is deleterious to health. 
“I have not found oleomargarine to be 
noxious or unwholesome,” he said. “It has 
elements of nutrition. It has some that 
are not contained in butter.” 


Limiting his answer to the question of 
public health, the defendant said that he 
knew of no reason requiring the enactment 
of the law. 


The court could not find the slightest 
evidence that the prohibition was justified 
in order to prevent fraud “because under 
the evidence there is no fraud.” 


Such a Law Violates Constitution. 


Commenting on the sale of uncolored 
oleomargarine, the court pointed out that 
“so far as we are advised there has not 
been and is not now upon the statute 
books of any of the other states a statute 
prohibiting the sale of uncolored oleo- 
margarine, and its sale and transportation 
is expressly authorized by the United 
States.” 

Therefore any law which prohibits the 
manufacture and sale of uncolored oleo- 
margarine violates the constitution of the 
United States and the state of Wisconsin. 

The court was urged to hold the act 
valid on the ground that the legislature in 
order to protect the Wisconsin dairy in- 
dustry “from unfair competition may pro- 
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hibit the manufacture and sale of oleo- 
margarine.” 

In reply, it was stated that “there is no 
basis in the evidence upon which a claim 
of unfair competition can be based. The 
argument is based on the proposition that 
in order to promote one important in- 
dustry the legislature may in the exercise 
of its power to promote the general wel- 
fare cripple or destroy another competing 
industry.” 

The court held that it “has been sup- 
posed that the constitution was devised 
for the express purpose of withdrawing 
from legislatures the power to do that 
very thing.” 

No Right to Bar this Product. 

In affirming the previous judgment the 
court made the following significant state- 
ment regarding the manufacture of oleo- 
margarine and the efforts to cripple its 
distribution: 

“Under the facts proven in this case, 
whatever the economics of the situation 
may be, from the standpoint of constitu- 
tional right the legislature has no more 
power to prohibit the manufacture and 
sale of oleomargarine in aid of the dairy 
industry than it would have to prohibit 
the raising of sheep in aid of the beef 
cattle industry or to prohibit the manufac- 
ture and sale of cement for the benefit of 
the lumber industry. 

“In some cases a proper exercise of the 
police power results in advantage to a 
particular class of citizens and to the dis- 
advantage of others. When that is the 
principal purpose of the measure courts 
will look behind even the declared intent 
of legislatures and relieve citizens against 
oppressive acts where the primary purpose 
is not to the protection of the public 
health, safety or morals.” 

The court held that “in this case it is 
not shown that it is necessary in order to 
protect the public health or prevent fraud 
to prohobit the sale of oleomargarine, 
and the law in question “is therefore a 
void enactment.” 

This decision of the Wisconsin supreme 
court is a signal victory for the margarine 
industry, repealing a law which found its 
origin only in prejudice and the desire to 
protect one industry at the expense of an- 


other. 
pe RES ERE 
MAY MARGARINE EXPORTS. 

Margarine exports: from the United 
States in May were 82,723 lbs., according 
to the U. S. Department of Agriculture. 
These exports and their destinations were 
as followsy “Europe, 19,353 Ibs.; North 
America, 2,172 Ibs.; Central America, 29,- 
008 Ibs.; West Indies, 31,390 Ibs.; Oceania, 
800 Ibs. 
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Trade Moderately Active—Prices Steady— 
Cash Trade Slow—Crude Tight—Cotton 
Progressing — Weevils Feared — Spot 
Month Stronger. 


A moderately active trade featured cot- 
ton oil the past week, the holidays and 
crop uncertainties serving to curtail in- 
terest. The volume of trade was also kept 
down by the developments in the July de- 
livery, as there was a tendency to stand by 
and await developments. Sentiment was 
mixed, but at no time was there any 
particular pressure on the market while at 
times prices were helped considerably by 
strength in the outside markets. 

There was a noticeable letup in July 
liquidation, and although further tenders 
came out with deliveries to date totaling 
22,400 lbs., nevertheless the indications 
were that a short interest still existed in 
the spot month, and that it would take 
further large deliveries or a sharp advance 
in the market to even up the nearby 
situation. 

The impression is gaining ground the 
last few days that July will narrow its dis- 
count under September in the near future. 
Weather conditions in the South have 
been better and the cotton crop ‘has pro- 
gressed more rapidly, but the weevil situa- 
tion continued to attract much attention, 
and there is more or less confidence that 
this pest will do some real damage to the 
new crop. At any rate the weevil reports 
have tended to check selling of oil, and 
have offset to some extent the continued 
smallness of consuming demand for cash 
oil. 

Trade Views Differ 


Commission houses have been on both 
sides the past week, but there were no out- 
standing operations. Refiners were selling 
the later months in a moderate way, but 
not pressing sales. Some contend that the 
refiners are now all on the long side and 
that they would be satisfied to have values 
move up somewhat. 


Actual oil in the South was again very 
firm and sparingly offered, with sales of 


crude in the Southeast and Valley at 18%c, 
and Texas 8c bid. Buyers of crude were 
forced to pay up for small quantities, and 
with July oil at New York only 119 points 
over crude some were satisfied that when 
a revival in cash trade sets in it will be 
diverted in this direction and quickly re- 
duce the store stocks. As yet no par- 
ticular business with the fish packers has 
been heard of, but the point is made that 
consuming demands has been holding off 
for such a long time that stocks in some 








SOUTHERN MARKETS. 
New Orleans. 
(Special Wire to The National Provisioner.) 

New Orleans, La., July 7, 1927—The usual 
summer dullness, with buyers and _ sellers 
about 4c apart, practically no trading, re- 
quirements temporarily filled, light offerings, 
old crop crude exhausted, with 8c bid on new 
crop and 8%c asked, values are following 
closely the cotton market on good weather 
news. 

If rains continue over the cotton belt and 
weevil reports become more alarming, oil 
could quickly advance le a pound. Cotton 
speculators are very bullish on cotton and 
cotton oil. 

A large July position was liquidated in an 
orderly manner and trading now is mostly 
in September, October and December. 


Memphis. 
(Special Wire to The National Provisioner.) 
Memphis, Tenn. July 7, 1927——The 


markets have been very dull during the 
week and quotations are largely nominal. 
Crude, 8c valley; loose hulls, $4.00, and 
41 per cent meal $37.25 f.0.b. Memphis. 


Dallas. 


(Special Wire to The National Provisioner.) 

Dallas, Tex., July 7, 1927.—Prime cotton 
seed delivered at Dallas, $32.00; prime 
crude cotton seed oil, f.o.b. Dallas, 8c; 
43 per cent cake and meal, $35.00; hulls, 
$5.00; mill run linters, 24,@5c. There has 
been warmer weather and no rain the past 
week. Markets are normal. 


cases have been materially reduced and 
that replenishment will shortly be 
necessary. 

There is a disposition to feel that trade 
will continue rather quiet until the Gov- 
ernment oil report, expected the latter part 
of next week, is out of the way. The 
market appears to have discounted a 
rather moderate June consumption, and 
also a comparatively large visible supply 
statement. Some contend that the report 
will prove bearish in that remaining sup- 
plies will be so large that the trade will 
continue to absorb oil in a hand-to-mouth 
way and await pressure of the new crop 
movement. 

Uncertainty Causes Fluctuations 


However, the in-between season demand 
usually runs large, and at a time when cot- 
ton crop scares develop, and should the 
new crop meet with any important mis- 
haps the trade may take hold in a larger 
way than usual. At least the situation is 
changing to some extent, in that uncer- 
tainties will make for a more two-sided 
fluctuating market. And with a good part 
ot the stocks of old oil in strong hands, 
some of the locals feel that it would not 
take much of a speculative buying move- 
ment to bring about a fairly good upturn. 

The lard market has been backing and 
filling under increasing stocks, but it is 
said that the supply is under control of 
the packers, and it is worth noting that 
the hog movement has fallen off from the 
recent totals. On the other hand corn 
holds very strongly, and the new corn 
crop outlook is a very uncertain one, so 
that the impression has gained ground that 
for some time to come strength in corn is 
going to furnish some support-to the gen- 
eral fat and grease markets. 

The Government boll weevil report in- 
dicated that some damage from the pest 
could be expected, as it was numerous 
enough in many sections, and that with 
favorable weather for its development ex- 
tensive damage might materialize. As a 
result the new crop situation is rapidly 
forcing itself to the front as the outstand- 
ing factor, and new crop advices were 
more eagerly sought, with the result that 
the greater activity from this time forward 
is expected to be in the distant cotton oil 
deliveries. 
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Bulk Delivery 
Stabilized Differences 
Bonded Deliveries 
Clearing of Contracts 
Expert Supervision 
Ample Storage 
Prompt Executions 
Broadening Market 


—these are some of the outstanding 
features of the New Orleans Refined 
Cotton Seed Oil Market. Important 
traders all over the country are coming 
in, and the range of prices for a week 
shows the increasing volume of trading 
in all active months. 


Always Use Your Cotton 
Oil Market! 


New Orleans Cotton Exchange 











COTTONSEED OIL—Market transac- 
tions: 


Friday, July 11, 1927. 


—Range— —Closing— 

Sales. High. Low. Bid. Asked. 

ES Eee aie eee KOR Ee RO en 
Sy Ss. oe Ned shoe iesx= ee a ee 
mee OS eee s 800 968 966 967 a.... 
eee 600 985 980 983 a.... 
TEE ass Kate 300 1005 1002 1001 a 1003 
SE Re 200 1003 1003 1003 a .... 
ROE Si se Sy Pe a ae 1008 a 1011 
BIS 6p itn otis .. 1013 a 1020 
RES ae eae . 1015 a 1025 
Total Sales, including switches, 1,900 


bbls. P. Crude, S. E. 8% bid. 
Saturday, July 2, 1927. 
No Session. 
Monday, July 4, 1927. 
Holiday. 
Tuesday, July 5, 1927. 


—Range— = aening— 
Sales. High. Low. 


Bid. Asked. 

DE sax kina oto ee pee oak Cee 
WT as venncn 100 944 044 940.a .... 
SS ss os : . 967 a 966 
ee 700 ‘977 ‘971 976 a 979 
§S SS eee 300 997 995 997 a 1000 
2 ere ee : 990 a 1000 
|S Sees 100 1001 1001 1005 a 1010 
Nee ey tees pray oe 1000 a 1016 
OT) NOTA ete : . 1010 a 1020 
Total Sales, sncbailiien switches 1,200 


bbls. P. Crude S. E. unquoted. 
Wednesday, July 6, 1927. 


—Range— —Closing— 

Sales. High. Low. Bid. Asked. 

MDE ccc: skin che oe Speen | ae 
SM oso cosa eee else os Poole oe 
fe ail Bist 800 962 958 959 a 961 
OS) ae eae 1700 976 972 973 a 972 
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CT eee 1500 996 992 992a 993 
ee ee 900 995 995 991 a 994 
eS 3h sex 700 1005 1011 1000 a 1001 
MR 200 1011 1011 1005 a 1006 
BO 2 ese cks abe oe kone 1005 a 1015 

Total Sales, including switches 5,800 


bbls. P. Crude S. E. 1,200 S. E. 8% Sales. 


Thursday, July 7, 1927. 
—Range— —Closing— 
Sales. High. Low. Bid. Asked. 


NOES. oo enka ce Se pre ee ee 
RGIS aS aie 940 940 930 a 938 
OT eee ee Decree ree 960 960 956a 962 
ER Hs to as esas 972 970 970a.... 
DRE ee ccs Aas 997 990 988 a 989 
NOV es aus es 995 989 989a.... 
DRE cs goa poe 1003 1000 996 a 998 
BOs Seo as 1007 1006 1003 a 1004 
“OD See a ees apy ata eRe 1005 a 1015 








SEE PAGE 47 FOR LATER MARKETS. 








COCONUT OIL—An extremely in- 
active market was reported throughout the 
week, with the trade inclined to look on 
and await developments. The copra mar- 
ket was slightly steadier. At New York 
tanks were quoted at 8%@85c. At the 
Pacific coast nearby tanks quoted at 8%c 
and futures at 8%c. 

SOYA BEAN OIL—Demand_ was 
somewhat quieter and the market was 
barely steady with more selling pressure in 
evidence. At the Pacific coast tanks were 
quoted at 9%@9%c. At New York bar- 
rels quoted at 12@12) 

PALM OIL—A moderate routine de- 
mand continues in evidence, but prices 
were steady with lack of pressure from 
abroad. At New York spot Nigre casks 
were quoted at 74%4@7c, shipment 63%,@ 
6%c; Lagos spot casks at 7%4@73{c, ship- 
ment at 7%c. 

PALM KERNEL OIL—With demand 
quiet and offerings steadily held the mar- 
ket was more or less featureless. At New 
York spot casks were quoted at 834c and 
bulk oil tanks at 8.50@8.60c. 

OLIVE OIL FOOTS—The market was 
barely steady, owing to limited demand 
and easier exchange rates, with all posi- 
tions quoted at 834c. 

PALM OIL—Demand continues rather 
quiet and the market was about steady and 
quoted at 83%c f.o.b. mills. 

PEANUT OIL—Market nominal. 

SESAME OIL—Market nominal. 


COTTONSEED OIL—Demand for 
store oil was quiet and available supplies 
on the spot have been increased by the 
July tenders. Southeast and Valley crude 
sold at 8%c, Texas 8c bid. 

a ee 

COTTONSEED CRUSHERS MEET. 


More than 300 delegates, representing 
the four cottonseed crusher associations of 
North Carolina, South Carolina, Georgia 
and Alabama, met in joint session in Ashe- 
ville, N. C., June 27 for the annual joint 
convention of these associations. 

The convention was in session June 27 
and 28 and discussed many problems of 
the industry during the two days. 
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RECEIPTS AT CENTERS 


SATURDAY, JULY 2, 1927. 

















Cattle Hogs. Sheep, 
PND Season san ss sn beer 200 6,000 2, 
Kansas City 100 700 150 
Omaha ....... 100 8,500 2, 
Sy EE Greneechee edeatesens 300 4,500 250 
a SR errr ene 100 3,000 1,000 
Ne ES RIS Fe 100 8,000 100 
Rr ere 200 1,500 300 
Oklahoma City ............. 100 200 aah 
ORE TP GE. 66 ciiccvcestgeee ss 200 200 mp 
IN No k's 4 he wR as Raed 100 100 ade 
NE Aas duane Caw ende ne 200 500 cage 
Pree ric 100 300 500 
DOE alas cewenecuectc cua 200 200 one 
OO EI ee 100 4,000 100 
PIII as W's <x’ cus a eeebene 100 1,200 300 
SONIIDE Din in's\n's game d'e's:0is 00% 200 800 400 
SEE bon Sibley Daas FA a So 200 1,100 100 
Oe 100 800 100 
ERS “S.48 uGip bre knw css diean 200 300 500 
ED. <a warn ac $b ohn we ola oo- 200 100 hak 
MONDAY, JULY 4, 1927. 
HOLIDAY—NO MARKET. 
TUESDAY, JULY 5, 1927. 
Cattle. Hogs. Sheep. 
Ws ris OO ah ee cece 18,000 42,000 10,000 
Kansas City ........ priate ee 11,000 12,000 4,000 
INS casa win clos ai cba eas 6,000 8,500 9,000 
pS Eee ee .-. 7,000 20,000 5,500 
ge ee Se ee 1,200 5,000 5,000 
ESS) SRR Ss Se. ... 8,000 6,500 200 
Sa ree ar 4,800 7,000 300 
oe ES ee re ei 800 900 Pe ir 
Fort Worth .. 8,000 800 600 
Milwaukee 2 800 2 
no, OE ES y 2,200 300 
Louisville 1,200 2,400 
EN, SiG bs og u0'sac 6.6%00R% 1,800 Pee 
Indianapolis a 12,000 800 
Pittsburgh 600 3,000 1,300 
Cincinnati -. 1,000 5,200 3,600 
Es dig chs kek bo enn ERE SS 1,100 12,000 3,000 
2 | FSS 800 5,000 1,000 
DEED aug hioskcbsbnggensase 300 900 1,900 
BEND Vist cushndee exes se 1,200 2,200 900 
WEDNESDAY, JULY 6, 1927. 
Cattle. Hogs. Sheep. 
RIE Fen ee 8,500 16,000 9,000 
ee SUE “bowcccascansees 6,000 5,500 5,000 
RR ida vabe bcs ’snaas ieaak 7,500 11,000 6,000 
Oe, SN os boa oh wenwaiée, 6 02's 4,500 13,000 4,500 
DERE eul's'ne sow hen snians 2,400 8,000 5,000 
PE SET in cusewsccnscceearn 2,500 13,000 200 
_ Sh Ge errr er 1,600 6,500 300 
Oklahoma City ............. 600 900 cas, 
WORE WERE ode cccccccccnes 3,000 500 500 
ery s 300 1,000 200 
SRE eee 400 700 re 
ED. nb bnadeesbedecne 200 900 2,100 
ID aiénis.s chase ss Wy ame hee 600 800 200 
7 OS EPR SARP OO ES Rae 1,400 8,000 1,000 
PRAGUE 0 os vc cease cctience 200 1,000 100 
NEE 1s eats Gunes Ga aaes 500 3,900 3,100 
EN? vis onc teach ahs sane ox 200 4,000 400 
SURE = ace cent coceeuscet's 200 3,000 400 
CE eee 200 600 1,900 
To wuss tenn teiseasecies 200 700 100 
THURSDAY, JULY 7, 1927. 
Cattle. Hogs. Sheep. 
REND" fs cosctbsh's Meals hve ew 7,500 35,000 13,000 
Ree Ce Sci vevessccguves 3,000 000 5,000 
Ee a 4,000 16,000 6,000 
_ Se eS a ae 3,000 16,000 5,000 
OB a ee 1,200 7,000 2,500 
RL eS eae 1,500 14,000 100 
SINE, onc k vc vod benched 1,500 6,500 1,200 
Giiabema City .<.ccvcssces 600 500 aves 
Fort Worth 800 500 
Milwaukee 1,500 200 
PE a wdwtintedansaandae hae 1,100 3,300 
See 1,500 100 
Indianapolis 9,000 800 
Pittsburgh 1,600 300 
ee 3,800 500 
|” ee rere 1,900 200 
NE cao 6 Saxe n woe vhs woe 2,000 300 
" Hogs. Sheep. 
QUMRRMO « occccccscrcccccescece BO 21,000 15,000 
Kansas City 3,000 4,000 
CGMS cicveses 13,000 8,500 
. Beams 4..:. 00 14,000 2,000 
St. Joseph J 6,500 3,500 
NE BN Nibint Gna Kiva peasants 1,000 11,500 500 
=) eee 92 8,000 300 
Oklahoma City ............+- 700 600 sh 
. 2B. eer ee a4 900 500 
PUNE in. cccceeecauweenes 400 100 
errs ree 300 400 4,500 
RS re oie 300 1,400 100 
SE Soa ge ie 0.3% ¥<slos vi 900 9,000 700 
2. eR a er er wees 2,500 300 
CEES Soe cal bee ee ee aUe.ey 400 4,600 5,100 
SUS SER ie | Pec. ee eke 4,500 800 
WIOTERORD sien ss cccvccns esis 100 1,600 500 








THE EDWARD FLASH CO. 
29 BROADWAY 
NEW YORK CITY 


BROKERS EXCLUSIVELY 
ALL VEGETABLE OILS 


In Barrels or Tanks 


COTTON OIL FUTURES 


On the New York Produce Bxvhange 











Je 





+ $6$S5S58S 7 


* Sososess: S++ = 


tle i i i de 


ee 





July 9, 1927. 


THE NATIONAL PROVISIONER 


THE WEEK’S CLOSING MARKETS 


FRIDAY’S CLOSING. 


Provisions. 

Hog products were steadier the latter 
part of the week with scattered buying, 
light offerings, steadiness in hogs and 
strength in grains. Sentiment in lard was 
mixed but many are looking for a lighter 
hog run. Cash product demand is fair. 

Cottonseed Oil. 

Cotton oil is firmer with sentiment more 
friendly owing to firmness in actual oil. 
Southeast crude, 8%c bid; Texas, 8c sales 
bid; Texas new crop, August-September 
shipment, sold at 8c. Cash demand is 
slow. July tenders were 23,000 bbls. but 
these were readily stopped. 

Quotations on cottonseed oil at Friday 
noon were: July, $9.30@9.48; August, 
$9.58@9.62; September, $9.74; October, 
$9.22@9.95; November, $9.90@9.95; De- 
cember, $9.98@10.03; January, $10.05; 
February, $10.00@10.19. 


Tallow. 
Tallow, extra, 7c. 


Oleo Oil and Stearine. 
Stearine, oleo, 9%4c. 


Hull Oil Market. 

Hull, England, July 8, 1927.—(By Ca- 
ble)—Refined cottonseed oil, 33s; crude 
cottonseed oil 33s. 

eke nese 


COTTONSEED OIL EXPORTS. 


Exports of cottonseed oil from New York, 
July 1, 1927, to July 6, 1927, none. 


BRITISH PROVISION CABLE. 

(Special Cable to The National Provisioner.) 

Liverpool, July 8, 1927. 

General provision market dull. Practi- 
cally no demand for A. C. hams or pic- 
nics. Square shoulders gradually improv- 
ing. Fair demand for pure lard. 

Buyers appear interested in square 
shoulders for prompt shipment but find a 
scarcity of offerings from American pack- 
ers. A few counter offers have been made 
for deferred shipment at a sharp advance 
over spot prices. 

Today’s prices are as follows: Shoulders, 
square, 74s; picnics, 66s; hams, long cut, 
94s; American cut, 88s; Cumberland cut, 
82s; short backs, 79s; bellies, clear, 78s; 
Canadian, 82s; spot lard, 64s 6d. 

se 


CHEMICALS AND SOAP SUPPLIES. 
(Special Report to The National Provisioner.) 
New York, July 7, 1927.—Latest quo- 

tations on chemicals and soap supplies: 

Lagos palm oil, in casks of about 1,500 

s., 8%4@8x%c lb.; olive oil foots, 94@ 
10c Ib. 

East India Cochin cocoanut oil, 15@ 
15%4c lb.; Cochin grade cocoanut oil, 
domestic, 10%@10%c lb.; Ceylon grade 
cocoanut oil, 10%@10%c Ib. 

Prime summer yellow cottonseed oil, 
1034@11c lb.; raw linseed oil, 11.1c Ib. 

Extra tallow, f.o.b. seller’s plant, 754c 
lb.; dynamite glycerine, nom. 234@23'¥%c 
Ib.; chemically pure glycerine, nom. 25% 
@26c lb.; saponified glycerine, nom. 17%e 
Ib.; crude soap glycerine, nom. 16@16%4c 
Ib. prime packers’ grease, nom. 634 to 7c 
lb. 








WHOLESALE DRESSED MEAT PRICES. 


Wholesale prices of Western dressed meats were quoted by the U. S. Bureau of 
Agricultural Economics at Chicago and three Eastern markets on Thursday, July 7, 


1927, as follows: 














Fresh Beef: CHICAGO. BOSTON. NEW YORK. PHILA. 
Ht Wt., 700 lbs. up): s 
eTSholee : ° ak peSe.cdercesdecdn ae shewes waders $19.50@21.00 $20.50@ 21.50 $20.00@22.00 $19.50@20.50 
d 18.00@19.50 20.00@20.50 18.00@20.00 18.50@19.50 
ee ec roe 20.00@22.00 20.00@21.00 
17.00@18.50 19.00@20.00 18.00@20.00 18.50@19.50 
15.00@17.00 17.50@19.00 16.00@18.00 15.50@17.50 
13.00@15.00 16.50@17.50 15.00@16.00 13.50@15.50 
15.00@16.50 16.00@17.50 15.00@16.00 
14.00@15.00 13.00@15.50 13.50@14.50 
Common 13.50@14.00 12.00@13.00 12.00@13.50 
Fresh Veal (1): 
be. Pte a Sle o.gib a Sie SHR a TEL a hia Eee OE Ss aati 20.00@23.00 21.00@22.00 
Scala 'b é:Uida'e Sie 6 ale We. 0% Wud g'0.0.b.0 6 0:64:0'< eee 17.00@18.00 18.00@21.00 18.00@20.00 
EME SGN wicca Ko uedae'cd de 64s ht desce 15.00@17.00 16.00@18.00 15.00@17.00 
“SUES REPRE RAE IIR ER SIE IRES 13.00@15.00 JADOGHLOOD lesen tees 
ES (2 
a ae i ns BPP TERE LC CEE EC EEE Cre EE SS ee Pe 18.00@20.00 17.00@18.00 
cele Selas Rebs and aod 95006450 6860008 eds FH: Vide cee ewes 16.00@17.00 16.00@18.00 15.00@16.00 
nos Leite do. kis On beesend On 060'ee oa) 600s 6<sue-6 14.00@16.00 14.00@16.00 13.00@14.00 
NE iets kes ad atin hee eters se es eqnee | Weews COKKS 12.00@14.00 13.00@14.00 12.00@13.00 


Fresh Lamb and Mutton: 
LAMB (30-42 Ibs.): 








pear ST Sua aig eUa Nal e-aica hs a elpaees¥.5.0bs paiewin.s 28.00@30.00 30.00@32.00 30.00@32.00 30.00@32.00 
hia dada bee sh cekneseGhpetchevsvaxetes 26.00@28.00 9.00@31.00 27.00@30.00 28.00@30.00 

Lan 42-55 Ibs. 
‘ ewsseaes # LUND EtE ASW Raw eh ehee MeONCae | a eeebundon 27.00@29.00 27.00@31.00 29.00@30.00 
Sieedelew he ON er 66ne.vnd be bade ens bb0e che Ooch ceses 26.00@28.00 27.00@29.00 27.00@29.00 
25.00@27.00 24.00@27.00 24.00@27.00 
24.00@25.00 20.00@23.00 18.00@23.00 
12.00@15.00 \ 14.00@16.00 15.00@16.00 
9.00@12.00 13.00@15.00 13.00@14.00 
7.00@ 9.00 10.00@1S.00 «ss cccvcccsee 

Fresh Pork Cuts: 
LOINS: 

8-10 Ib. 20.50@21.50 22.00@25.00 75: 00g21,00 
10-12 Ib. 19.50@20.50 20.00@23.00 19.00@21.00 
12-15 Ib. 17.50@19.00 18.00@20.00 1:00e¢16.00 
15-18 Ib. 14.50@15.50 16.00@18.00 15.00@16.00 
18-22 Ib. 13.50@14.50 14.00@17.00 14.00@15.00 

ee: 
eS WUIMIG soc ccc cece cdecctocswe U1 .COGISD.08 eicaiaainvinicts 13.00@15.00 12.00@14.00 
me. 
EE Ub ba 60's wen niew (idol os a06 G0 ck ee 0h 380 she eaee 8 sila eae twin al y.co ae ae oe 
NG Mi aos hdc 6% R ache we kGss vend beets. (lo vs bhe meee 1 Bweereeee..: 's aeeareupes 
Serene Ween GOWN. ccccscncacedocecesecs ROR. eo uw ees uers 15.00@18.00 14.00@17.00 
SPARE RIBS: Half Sheets.................. I Si) cueesweeee' weeteeseen | i Kumvedilend 
TRIMMINGS: 
BEIEEN surdbuk 0 sic'.0 \6.0< ac dc wan caw ea beewine Hees 4 GERNORRRES SL butaskouse,. « kedeeetawe 
eS eee bcs aeb oops cesedeceecccede Silas £6 ta EMS Oo get SO ea agai ip digas 


(1) Includes ‘‘skin on’’ at New York and Chicago 


(2) Includes sides at Boston and Philadelphia. 


a+ 6 : 47 


FRIDAY’S GENERAL MARKETS. 

New York, July 8, 1927.—Spot lard at 
New York: Prime western, $13.40@13.50; 
middle western, $13.20@13.30; city, $12.50; 


refined Continent, $13.50; South American, 
$14.25; Brazil kegs, $15.25; compound, 


$11.25. 
ee 
SAUSAGE CASINGS IMPORTS. 
Imports of sausage casings into the 
United States, in April, 1926, are reported 
by the U. S. Department of Commerce as 
follows: 


Sheep, ee Other 
& Goat casings. 
Pounds. Value. Pounds. Value. 
PGE ss 6 cus 3 ke Se ee ae 
Denmark & Fr. Is. 2,110 SU éeakaee. idbeceuee 
DOE ec ccceieus 900 See: leseadn>. engawen 
ERODE sicccccsaes 550 | RPP ere reer ee 
Germany ........ 19,641 42,605 174,483 $ 64,174 
Irish Free State. 320 Ge ivebsee .csducees 
RMI ce ode sows 1,360 445 1,666 3,499 
Lithuania ....... 1,800 4,587 871 1,710 
Netherlands ..... 331 315 4,785 4,489 
Roumania ....... 1,252 We Wiaewicc sactapan 
Soviet Russia in 
WUE Niveciat ds anewae. Sapeds 46,796 124,482 
Ge teks ncnas 5,089 Eo vase. ee secmus 


Turkey in Europe 9,890 16,618 ....... ........ 
United Kingdom.. 12,737 | 20,853 46,444 15,232 
COREE 0 os ins cdee 47,353 i 








BEM, Socnetgece wise ae 1,500 150 
 ouun MRE ee 2, 2,7 
Argentina 532,101 143,405 
eeee nas 23, 2,007 
Uruguay 136,021 31,777 
British India 420 24 

Giterdwabe 225,286 195,882 
cae’ SGawe Mies ree ok 36,214 ,942 
POG Hs saeeweae 22,200 36,880 
Perr 233 0 
OEROe AMIR 2 cece Ge BO cccccce casccve. 
Australia 305,715 225,197 
New Zealand .... 28,686 42, 375 142,006 179,855 

Total, Ibs. 


-347,491 $483,147 1,984,253 $1,115,493 
~~ fe 


SAUSAGE CASINGS EXPORTS. 

Exports of domestic sausage casings 
from the United States for the month of 
April, 1927, are reported by the United 


States Department of Commerce as fol- 
lows: 











Hog Beef 
casings. casings. 

To: Pounds. Value. Pounds. Value. 
WelgtaM. oo sie ksccee 19,031 $ 11,990 79, 7 $ 6,210 
Po ee , ae” See eee 692 
ME wap cacce xcs? 3,277 1,185 29° te 78 5,091 
Germany .......... 348,550 72,159 1, = 710 159,363 
TRO ico curated itera een Nees 1,49 1,423 
Netherlands ....... 48,342 6,153 132° 728 14,446 
WU sxc cSoceciccacwie | wees s 545 144 
be ne eee 6,694 1,251 

ME icdccaew ae we 8,408 1,320 
eo, Re eee 7,513 4,531 
ee 3,950 
United Kingdom ...125,672 4,922 
CHINE 8 cca ouwitsnic:< 4,239 1,087 
Guatemala . ae 50 65 
Panama RS. Se “eee 
Mexico ... ee Sara ro 
Bermuda . ee See eee Or eee oe 
WU eckesuecepecwe eewess 443 
po ee ee So newees.. deaene 
N. Zealand ....... ae Mee <<6Wies. eomeak 
| ae. Ts, ED agi batiaes “6 emaes 

Fowl, he Secs. 705,399 $287,700 1,524,993 $204,938 


Exports of other casings: 
Ibs.; value, $20,545. United Kingdom, 3,114 lbs.; 
value, $3,602. Canada, 46,871 lIbs.; value, $14, 320. 
Mexico, 34 Ibs.; value, $59. Cuba, 200 Ibs.; value, $30. 


a a 
A SUCCESSFUL OPENING 

Everything went well on the opening 
day of the handsome new plant of the Ver- 
mont Packing Co., at Bellows Falls, Vt. 
This plant was equipped with “Boss” ma- 
chinery and appliances, and in a letter to 
the Cincinnati Butchers’ Supply Co, Presi- 
dent P. L. Stickney of the Vermont Pack- 
ing Co., says: 

“We wish to thank you for the beautiful 
bouquet and your expression of good-will 
and success on our opening day. 

“We entertained about twenty-five hun- 
dred farmers, butchers, etc. Addresses 
were made by governors, congressmen, etc. 
But what made the day a pleasure for us 
was the fact that the U. S. Bureau of 
Animal Industry made their final inspec- 
tion and recommended a certificate. 

“It was with a great deal of pleasure 
that we received Mr. John J. Dupps, Sr.’s, 
telegram saying that he would arrive, and 
we believe that he had just cause to feel 
proud when he heard all the nice things 
said about our ‘Boss’ equipment.” 


To Germany, 113,452 
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Pleasing Results 
Follow 
Live Stock Buying 
By 
Kennett-Murray 
Live Stock Buying Organization 
Buying Offices: 


BUFFALO EAST ST. LOUIS MONTGOMERY 
Kennett, Murray & Co., Kennett, Sparks & Co. P. C. Kennett & Son 
H. E. Wood, Mgr. H. L. Sparks, Mgr. R. V. Stone, Mgr. 
CHICAGO os = ane ae NASHVILLE 
Kennett, Murray & Co. ennett, Whi urray 0. Kennett, Murray & Co. 
B. F. Pierce, Mgr. E. R. beste ip ha H. McMurray, G. W. Hicks, Mgr. 

CINCINNATI aie deacon OMAHA 
Kennett, Colina & Co. Kennett, Murray & Co. Kenneth, Murray & Co. 
J. A. Wehinger, Mgr. D. L. Heath, Mgr. R. J. Colina, Mgr. 
DETROIT LOUISVILLE SIOUX CITY 
Kennett, Murray & Colina P. C. Kennett & Son Kennett, Murray & Brown 
P. B. Stewart, Mgr. E. N. Oyler, Jr., Mgr. J. T. Brown, Jr., Mgr. 
W. L. Kennett, Louisville, Ky. F. L. Murray, Nashville, Tenn. 


C. B. Heinemann, Service Manager, Chicago 








Hogs Exclusive Order Buyers Cattle 


Schwartz-Feaman-Nolan Co. 
Kansas City Stock Yards Kansas City, Mo. 








WE BUY ‘EM RIGHT! A TRIAL IS CONVINCING! 
MURPHY BROS. & COMPANY 


meer Exclusively Hog Order Buyers wag oo Ae 








Order Buyers of Live Stock 


Potts—Watkins—Walker 
National Stock Yards, IIl. 


Reference: National Stock Yards National Bank 











J. W. Murphy Co. Strictly Hog Order 


Buyers on 
Order Buyers Commission Only 


toss Only’ | | Googins & Williams 


Union Stock Yards, 
Omaha, Nebr. 


Long Distance Telephone 
Boulevard 9465 
Union Stock Yards, Chicago 











Bangs & Terry! | Crouch & Soeder 


Bayers of Livestock Successors to 


Potts-Watkins-Walker 


Hogs and Feeding Pigs ph i 
Union Stock Yards, 
South St. Paul, Minn. Live Stock Purchasing Agents 


Reference: Stock Yards National Bank Live Stock Exchange Building 
Any Bank in Twin Cities 


Write or wire us KANSAS CITY, MO. 





























July 9, 1927, 
CHICAGO LIVESTOCK. 


RECEIPTS. 
Cattle. Calves. Hogs. Sheep, 
Mon., June 27....... 18,657 3,289 51,179 10,526 






Tues., June 2 
Wed., June 29. 
Thur., June 


. 8,270 2,294 29,739 7'998 

















Fri., July 1. -. 1,355 730 27,203 9,833 
Sat., OMY F......... 181 163 6,006 1,381 
Se eerie erie —— 
Total last week....45,978 10,721 168,952 59,349 
Previous week.......26,927 5,583 80,918 18,449 
a SS perce oe | 3,265 36,169 12,996 
Two years ago.......28,765 5,117 52,143 37,597 
SHIPMENTS. 
Cattle. Calves. Hogs. 
Mon., June 27....... 4,971 76 10,923 
Tues., June 28....... 2,236 10 7,484 
Wed., June 29.... 3,371 23 5, 
Thur., June 30....... 2,124 15 4,765 
eS ge Be 1,004 beh 7, 403 
eet ee Ree 290 8 1,976 
Total last week...13,996 132 37,645 
Previous week.. 7,207 86 18,407 
Year ago..... 3,492 30 6,867 
Two years ago....... 6,875 322 12,399 





Receipts at Chicago Stock Yards thus far this year 
to July 2, with comparative totals: 


1927. 1926. 
CM dtd cd npc saesd os de seep ye wes 1,428,457 1,525,212 
RNR Cae ee ee 393.083 415,896 
DOTS nas's 5 4505's 0s oan oss sis oe 
MEN ro ic atediodbie 6 k's o Wo am wa Nie 1,794,573 2,007,25 


Combined weekly hog receipts at eleven markets 
for week ending July 2, with comparisons: 


OG GU DE Bea vncsnan vncddevstaved hig tem 589,000 
oe ee, Sern Pe eee ere 
BE ia.dis tsk 5 on ve gnaw was s iNS MAD Chas ESSER bee 472,000 
PD cee w hana tn caes hen wins eee eeieke aes ab oe 417,000 
FORREST Pet arr ep cr bene 637,000 

SD < J rikd pcb iwidase eveeGeenespeesineeas ee bat 578,000 
SE Se Shon tw hb ca peeing his ane rate ae Sere ee Oho 5 437,000 


Combined receipts at seven markets for the week 
ending July 2, with comparisons: 


*Cattle. Hogs. Sheep. 





Week ending July 2..... 148,000 505,000 168,000 
Previous week....... 159,000 486,000 176,000 
1926 405,000 172,000 


352,000 122,000 


Combined receipts at seven points for the year to 
July 2, with comparisons: 


*Cattle. Hogs. Sheep, 
11 See aRP AE ote a 5 4,322,000 12,542,000 4,847, 000 
BRE es 4,897,000 12,060,000 5,137,000 
i es 4,628,000 14,653,000 4,809,000 
BE Me oS Sea alas's oip 4,791,000 17,302,000 4,699,000 
CEA ee 4,786,000 16,539,000 4,947,000 
DS oGh cwannea ease 4,188,000 12,664,000 5,461,000 


*Previous to 1927 calves at Omaha, St. Louis and 
St. Joseph counted as cattle. 
Chicago Stock Yards receipts, average weight and 
top average price for hogs, with comparisons: 
Average 
Number weight——Prices—— 
received lbs. Top. Average. 











*This week...............168,500 250 $9.55 §$ 8.65 
Previous wee . : 168,738 246 9.35 8.75 
LAS a 118,444 254 15.00 13.60 
SE. an. ciwee sh cows see enna 102,607 240 14.50 13.20 
OES PR re 157,477 235 7.40 6.90 
ME basGatecesavsetecenan 158,469 240 8.10 7.05 
ES PEE Perr ee 126,726 240 11.00 10.05 

Av. 1022-1026. .......... 132,700 “242 $11.20 $10.15 





*Receipts and average weight for week ending July 
2, 1927, unofficial. 
WEEKLY AVERAGE PRICE OF LIVESTOCK. 
Cattle. Hogs. Sheep. Lambs. 
*Week ending July 2....$11.85 $ 8.65 $ 5.60 $14.15 


Previous week.......... 11.40 8.75 5.90 15.05 
pgs SAE NS Sete ah Sa 9.75 13.60 5.80 14.95 
SE Rus beth Was pcbnash vi 11.75 13.20 7.15 15.85 
Das sais pW dws AS A 0% 9.30 6.90 5.25 14.20 
BE nas dec agse a aehes kee 10.05 7.05 6.15 15.65 
PE 460 gh ca nanaee ra deda 9.40 10.05 6.50 12.90 





Av. 1922-1926.........$10.05 $10.15 $ 6.15 $14.70 

Following is given the net supply of cattle, hogs 
and sheep for packers at the Chicago Stock Yards: 

Cattle. Hogs. Sheep. 

*Week ending July 2......32,200 130,800 47,200 





Previous week..... 37,216 127,345 50,077 
on See ones wen 3,508 89,838 59,100 
REESE .39,278 61,740 64,382 


| EPPET TTET ETP TET eRe 123,747 39,926 
*Saturday, July 2, estimated. 


Chicago packers hog slaughters for the week ending 
July 2, 1927: 


pA ee ee), ee rent Rr rr Pey eee eee 17,300 
BOGID AMNGTEOBD . ooo os occ 00 diss con ccaeseseos ce 1,200 
RE UIDs on 315 00 0 0.0 .ace x ois ona 8 nme bees owe 6is 15,100 
NINN WOO 6 on sony cd.ne.0 8 04h b's 00-0508 Hiaie's 6,400 
OME "MED, os wae wis 605-9004 an 5 0 WS awe oe RAE 9,100 
oe ee eres er rT er 9,600 
Boyd-Lamham ..... cscs ccccccsccdscvivcescsecs 5,100 
Western Packing Co0.........-sccedeceeeeeeees 11,700 
Tete Be CII. sag in cide choc cc cssteversaceves 7,600 
EB Peer re ee eee eee 6,200 
Independent Packing Co.........-..eeeeeeeeee 4,600 
Dromnan Packing C0... oon ccceccetccsssseses 6,600 
ee SE 9! er rere et. ee Te 4,400 
ED Paden tins kb bods stoped bsdsrapeses dn aeee 28,700 





(For Chicago livestock prices see page 49.) 
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THE NATIONAL PROVISIONER 


LIVE STOCK MARKETS 


CHICAGO. 


{Reported by U. S. Bureau of Agricultural Economics.) 
Chicago, July 7, 1927. 

CATTLE—Short receipts due to the 
Fourth of July holiday and improved 
weather conditions for farm work helped 
sellers in forcing cattle prices upward. 
Best fed classes were at new high levels 
for the season during the week under re- 
view. Beef steers were 25 to 50c higher, 
the heavies showing the least gain. 

Some steers over 1,500 lbs. made -$14.15 
@14.30, but others, averaging 1,400 Ilbs., 
topped at $14.40, with several loads, mostly 
around 1,450 Ibs., at $14.25@14.35. Short 
fed and rather grassy kinds of heavies 
landed at $12.00@13.75. Medium weights 
sold up to $14.25, and long yearlings, aver- 
aging 1,177 lbs., reached $14.00. 

She stock -gained 25 to 50c, the bulk 
showing the full upturn. While some fed 
cows went at $9.00@10.25; not many 
grassers passed $7.50 and on late days 
comparatively few sold below $6.00. Fed 
heifers, averaging 714 lbs., topped at 
$12.00, other better grades going at $11.00 
@11.60, and grassers largely at $8.50@9.50. 

Cutters were around 25c higher at $4.50 
@5.25. Bulls gained 50c, higher and me- 
dium grades closed at $6.75@7.00. 

Vealers had a sharp rise, closing prices 
standing $1.50@2.00 above a week earlier, 
with the bulk of choice kinds at $14.00, and 
some up to $14.50, although light offerings 
went down to $13.00. 

HOGS—Receipts decreased materially 
owing to the intervention of the holiday. 
The market was steady to 25c higher. 
Finished hogs, 270 lbs. down, went gen- 
erally at 15@25c up. All interests were 
active buyers of hogs scaling 210 Ibs. 
downward. Late top, $9.80; bulk, 160-200 


Ibs., $9.40@9.75; 210-250 lIbs., $9.00@9.60; 
260-300 Ibs., $8.70@9.00; few big weight 


butchers, $8.60 and below; most packing 
sows, $7.40@7.90; best pigs, $9.10@9.35. 

SHEEP—decreased supplies forced an 
advance in slaughter lambs and yearlings, 
the better grade of fat lambs closing 50@ 
75c higher, with sorting less drastic. 

Culls advanced mostly $1.00, with sheep 
strong on weekly compartson. The week’s 
high point was reached at the close, with 
choice Idaho lambs at $15.10. The bulk 
of westerns sold at $14.75@15.00, with 
most natives at $14.0014.25, $14.50 having 
been paid for the week’s best natives. 

Medium to good yearlings moved at 
$11.00@12.00, with a scattering of fat ewes 
at $5.00@6.50. 


KANSAS CITY. 


{Reported by U. S. Bureau of Agricultural Economics.) 
Kansas City, Mo., July 7, 1927. 

CATTLE — Strictly choice grain-fed 
steers and yearlings were scarce and 
closed strong to a shade higher levels, 
while most other fed offerings finished the 
week at about steady prices. 

Best heavy steers topped at $13.90, while 
strictly choice yearlings made $13.25. Bulk 
of the native fed steers and yearlings 
cashed from $9.75@13.00. Straight grassers 
closed steady with the bulk of the offer- 
ings at $7.00@10.50. 

She stock held at fully steady prices 
with light weight fed heifers showing 
strength. 

Bulls are strong to 25c higher and veal- 
ers are steady with top at $11.50. 

HOGS—Trade in hogs ruled uneven and 
closing rates are steady to 10c higher than 
last Thursday, with light lights having the 
advantage. Late top, $9.35 on  under- 
weights, while 170-210 lb. weights went 


from $9.15@9.30, most 215-240 Ib. averages 
went at $9.00@9.15, while 240-270 lb. butch- 
ers closed at $8.80@9.00. Choice 280-325 
lb. butchers ranged from $8.50@8.80. 
HEEP—Demand for fat lambs was 
fairly broad and prices advanced around 
$1.00 over a week ago. 


Most of the ar- 


rivals were natives, selling from $13.25@ 
14.00, with the best at $14.25 on Thursday’s 
session. Desirable Colorado lambs also 
brought $14.50 on Tuesday’s market. 

Yearlings and aged sheep closed at 25 
to 50c higher levels. Best yearlings made 
$10.65 with others at $10.00@10.50. Fat 
ewes ranged upward to $6.25, with the 
majority at $5.50@6.00. 

fe 


OMAHA. 


(Reported by U. S. Bureau of Agricultural Economics.) 
Omaha, Nebr., July 7, 1927. 

CATTLE—Moderate receipts and a 
broad demand forced prices on practically 
all killing classes toward higher levels dur- 
ing the week, most classes showing an ad- 
vance of around 25c with weighty steers 
and medium weights 25@40c up. 

Weighty steers averaging 1,421 Ibs. 
earned $13.40; 1,165 Ibs., $13.10, and long 
yearlings, $12.50. 

Heifers sold upward to $11.15, and 
choice heavy cows $9.50. Low cutters 
closed the week at $4.25. 

Veals and calves are weak to 50c lower, 
practical top veals went at $9.00. A few 
choice lots went to independents at $10.00 
(10.50. 

HOGS—Widening of the price range 
between medium-weight butchers, lights 
and heavy-weight butchers has featured 
the hog trade. The upturn end of the 
price range has shown a rise of 10@25c, 
applied to lights and medium weight 
butchers, while the low end of the price 
range shows a loss of 15@25c; packing 
grades and heavy butchers showing a net 
loss of that amount for the period under 
review. 

Thursday’s bulks follow: 160-230 Ib. 
averages, $9.10@9.25; top, $9.40; 230-280 Ib. 
butchers, $8.40@9. 10; weighty butchers, 
downward to $8.00; packing sows mostly 
$7.25@7.60. 

SHEEP—Curtailment in supplies avail- 
able at leading markets resulted in sharp 
advances in fat lambs and yearlings, cur- 
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rent prices are 75c@$1.00 higher than a 
week ago, while sheep are around 25c 
higher. 

Thursday’s bulks of fat range lambs sold 
at $14.25@14.75; top, $14.85; natives, $13.75 
(@14.00; best, $14.25; fed clipped lambs, 
$13.25@13.75; fed yearlings, upward to 
$11.50; range yearlings, mostly at $10.00; 
fat ewes, $4.50@5.50; top, $5.75. 

pales“ Pts 


ST. LOUIS. 


(Reported by U. S. Bureau of Agricultural Economics.) 
East St. Louis, Ill., July 7, 1927. 

CATTLE—A general upturn in prices 
and the establishment of a new top for 
the year for matured steers and heifers 
featured the week’s trade. 

Compared with one week ago: Good to 
choice native steers, 25c higher; medium 
kinds, steady; »rassers, 25c lower; western 
steers, strong; mixed yearlings, heifers, 
cows and medium bulls, 50c higher; low 
cutters 25c higher; good and choice veal- 
ers, $1.50@1.75 higher. 

Tops for week: Matured steers, $14.00; 
weight, 1,517 lbs.; yearlings, $12.25; heifers, 
$11.25; western steers, $10.25. 

Bulk for week: Native steers, $9.25@ 
13.00; western steers, $8.05@10.00; fat heif- 
ers, $10.50@11.00. 

HOGS—Demand for light hogs is brisk 
and the market is about 25c higher for 
the week, top reaching $9.90. Today, bulk 
of hogs 200 lbs. and less, $9.75@9.85; loads, 
200-220 Ibs., $9.50@9.75. 

Weightier classes have been disappoint- 
ing. There is more price spread than ever 
and buyers are not taking hold satisfac- 
torily. Heavy hogs have sold from $8.50@ 
9.00 and packers today were trying to buy 
them in this spread. Up to a late hour 
virtually none had sold. Pigs are 25c 
higher, bulk, $9.25@9.50; yen sows, 15 
@25c lower, most sales $7.50@7.60 

SHEEP—Fat lambs at $14: 00@14. 25, do 
not look very good compared with $17. 00 
@17.25 several weeks earlier. The demand 
is improved and these prices represent a 
50c advance over last week. 

Cull lambs are bringing $8.50; fat ewes, 
$4.50@5.50. 








LIVESTOCK PRICES AT LEADING MARKETS. 


Following are livestock prices at five leading Western markets on Thursday, 
July 7, 1927, as reported to THe Nationat ProvisiONER by leased wire of the Bureau 
of Agricultural Economics, U. S. Department of Agriculture: 














Ho Soft or oily hogs and roasti: 
” bs exeteded): . - CHICAGO. E.ST. LOUIS. OMAHA. KANSASCITY. ST. PAUL. 
Hvy. wt. (250-850 Ibs.), med-ch....... $ 8.55@ 9.15 $ 8.50@ 9.00 $ 8.00@ 9.00 $ 8.35@ 9.00 $ 8.25@ 9.00 
Med. | “> (200-250 Ibs.), med-ch....... 8.85@ 9.75 8.85@ 9.75 8100 9.40 8.80@ 9.30 8.65@ 9.50 
00 Ibs.), com-ch.......... 8.90@ 9.80 9.65@ 9.90 9.10@ 9.40 9.10@ 9.35 9.25@ 9.50 
it. “It. (130-160 Ibs.), com-ch......... 8.75@ 9.65 9.25@ 9.90 8.25@ 9.25 9.15@ 9.85 9.35@ 9.50 
Packing sows, smooth and rough...... 6.75@ 8.00 7.00@ 7.75 7.00@ 7.75 7.25@ 7.90 7.25@ 7.65 
Slghtr. pigs (130 Ibs. down), med-ch.. |......... 8.50@ 9.25 7.50@ 8.25 9.25@10.00 9.35@ 9.50 
Av. cost and wt., Wed. (pigs excluded) 8.82-2401b. 9.35-203 Ib. 8.31-274 Ib. SOS uses cence 
Slaughter Cattle and Calves: 
— (1, 500 LBS. UP): 
ESOP segs ise cces 11.85@13.75 11.75@13.90 —s.... - eee ee 
Choice 1.14.00 13.25@14.25 12.60@13.75 12.75@13.90 12.00@13.25 
12.90@13.00 12.00@13.50 11.50@12.85 11.50@13.00 10.50@12.00 
Medium 12. TOL. 35 13.00@14.00 12.00@13.50 11.75@13.25  11.25@12.25 
Common 11.10@13.65 11.25@13.25 10.75@12.60 10.50@12.75 10.25@11.50 
11.75@13.15 11.50@12.50 11.25@12.75 11.25@12.50 11.00@12.00 
11.85@13.75 11.75@13.25 11.50@13.00 11.25@12.75 9.75@11.25 
10.50@12.75 10.75@12.25 10.25@12.00 10.00@11.75 8.25@ 9.75 
9.00@11.75 8.00@11.75 &.75@11.50 8.00@11.00 5.75@ 8.00 
7.50@ 9.50 6.75@ 8.00 6. v@ Geet OE ee 
LT. YRLG. STEERS AND HEIFERS: 
Good to choice (850 lbs. down)..... 10.50@12.00 10.50@11.50 10.15@11.50 10.00@11.25 10.75@12.00 
HEIFERS: 
Good-choice (850 Ibs. up)........... 8.75@10.50 8.50@10.25  8.50@10.00 8.50@10.25 8.25@ 9.00 
Common-med. (all weights)......... 7.25@ 8.90 7.50@ 8.50 7.00@ 8.50  650@ 9.00 7.00@ 8.25 
COWS: a 
COG 00 CRONIN. i i'5in sb segs oes de cin ssn 715 6.75@ 8.00 7.00@ 8.35 6.50@ 8.00 7.00@ 7.75 
Seadaen pron gee 10 5.50@ 6.75 5.15@ 7.00 5.00@ 6.50  5.25@ 7.00 
Low cutter and cutter..........+++ 4.25@ 5.35 3.75@ 5.50 4.00@ 5.15 4.00@ 5.00 4.00@ 5.25 
BULLS: 
- f 1,500 Ibs. up)....... 7.00@ 7.75 6.75@ 8.00 6.00@ 7.00 5.50@ 7.00 6.25@ 7.25 
Fs Bong (P00 lbs. Faso al cr atglbae 5.25@ 7.00 5.00@ 7.00 5.00@ 6.25 5.00@ 6.50 ..... ais alg 
Can.-med. (canner and bologna)..... 7.15@ 9.75 7.50@ 9.50 6.75@ 9.00 6.75@ 9.00 5.00@ 6.25 
A S: 
9 ee to choice (milk fed..exc.).. 5.50@ 7.75 5.00@ 7.50 4.50@ 6.75 5.00@ 6.75 8.00@10.00 
Celcom 6.5 occ cs cect sce ceees 13.00@14.50 13.25@13.50  8.50@10.50 10.00@12.00 6.00@ 8.00 
VEALERS: 
Medium to choice..........+seeeee8% 12.00@13.00  9.50@13. 4 7.50@ 8.50 8.00@10.00 8.00@10.50 
Ce ey er aeeee re eee 7.00@12.00 5.00@ 9.5 4.50@ 7.50 4.00@ 8.00 6.00@ 8.00 
Slaughter Sheep and Lambs 
Lambs, med. to choice (84 lbs. down). 12.75@14.00 11.50 i nue 12.25@13.75 12.50@13.75. . .........- 
Lambs, cull-com. (all weights)........ 9.50@12.75 8.50@ 9.00@12.25 8.50@12.50 .......... 
Yearling wethers, medium to choice... 9.50@12.50 9. 130 9.00g41-50 8.75@12.00  8.50@11.25 
Ewes, common to choice............++ 4.00@ 6.50 4.00: He 4.00@ 5.25 4.25@ 6.00 4.00@ 6.00 
Ewes, canners and cull............-+. 1.50@ 5.00 1.00@ 4.00 1,25@ 4. 1.00@ 4.75 1.50@ 4.25 
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ST. PAUL. 


(By U. S. Bureau of Agricultural Economics and 
Minnesota Department of Agriculture.) 


So. St. Paul, Minn., July 6, 1927. 

CATTLE—Under the influence of light 
supplies, post holiday trading in the cattle 
division has carried a strong undertone 
throughout, the upturn for the two-day 
period averaging strong to around 25c 
higher on most killing classes. 

Top medium weight steers reached 
$12.00; numerous cars of highly finished 
mixed yearlings, $11.75, the bulk of all 
pvipge | grain fed offerings, around $10.25 
@11.50, and warmed up grassy kinds, at 
$8. 75@10.00 according to condition. 

She stock supplies were mainly on the 
inbetween and grassy order, sales of cows 
centering at $5.50@7.25, with common and 
medium grade heifers at $6.00@8.00. 

Cutters held at a $4.00@5.00 schedule, 
with weighty medium grade bulls around 
$5.75@6.00, or the same as last week. 

Vealers for the moment are enjoying an 
unevenly higher market, the 50c to $1.00 
upturn today placing the bulk of these at 
$12.00. 

HOGS—Compared with a week ago, the 
hog market here is on a stronger basis, 
medium and heavyweights being 10@25c 
up, with lights and light lights 25@40c 
higher. 

Packing sows were steady to 20c lower, 
with pigs mostly 35c up. Recently the 
bulk of the sorted light hogs cashed at 
$9.35, with most desirable medium and 
heavies at $8.50@9.25. 

Bulk of the sows cashed around $7.25, 
with most pigs $¥.35. 

SHEEP—Native lambs were 50c to 75c 
higher for the period, with yearlings 
steady to 50c up and sheep steady to 25c 
higher. 

The bulk of the desirable natives sold 
lately at $13.25, a few choice, $13.50; culls 
mostly $9.00. 

Yearlings sold all the way from $8.50 to 
$11.00. 

Fat ewes were scarce and cashed to 
packers at $3.50@5.00 mostly. 

a SEE 


SIOUX CITY. 
(Special Letter to The National Provisioner.) 
Sioux City, Ia., July 6, 1927. 
CATTLE—Cattle receipts have been 
light since the Monday holiday. Trade is 
active and prevailing prices for finished 
steers and yearlings are the highest of the 
year. Butchers stock rules steady with the 
exception of grass stock, which are suffer- 
ing the seasonable decline. 
The following prices are quotable at this 
time. Choice to prime steers, $13.00@13.50; 


good to choice steers, $12.25@13.00; 
choice to prime yearlings, $12.00@12.75; 
good to choice yearlings, $11.25@12.00; 


fair to good steers and yt $10. 00@ 
11.25; common to fair, $8.50@9.75 

Choice to prime cows, up to $9.00; good 
corn-fed cows, $7.00@8.00; grass cows, 
$5.00@6.50; canners, down to $3.50; choice 
to prime heifers, $10.00@11.75; good to 
choice, $9.00@10.00. 

HOGS—Hogs continue to rule with 
mild changes from day to day. 

Top, $9.25; bulk ef light butchers, $9.00 
@9.15; medium butchers to strongweights, 
$8.49@9.00; heavy oF heavy mixed, $8.00 
@8.35; sows, $7.25@7.50. 

SHEEP—Lambs are 50c higher for the 
week. Sales were limited to small ship- 
ments of natives. 


ITALIAN PORK DUTIES. 

The Italian authorities have reestab- 
lished the following duties upon hog prod- 
ucts which have for a time been exempt, 
according to the U. S. Department of 
Commerce: Hams, 2.2c per lb.; lard, .7c 
per lb.; fat backs, ‘le per Ib. 

anna m 

How hot should the water be in the hog 
scalding vat? Ask “The Packer’s Encycto- 
pedia,” the “blue book” of the industry. 


THE NATIONAL PROVISIONER 


PACKERS’ PURCHASES. 


Purchases of livestock by packers at principal cen- 
ters for the week ending Saturday, July 2, 1927, with 
comparisons, are reported to The National Provisioner 
as follows: 


CHICAGO. 
Cattle. Hogs. Sheep. 
De Se er eae 6,311 17,300 16,092 
a DE rrr re 5,012 15,100 14,247 
OT a SPP eae 3,539 9,100 5,182 
OG cp exnsbwvewe ns 4,622 9,600 9,451 
Anglo-Amer. Prov. Co........ 1,094 1,200 a 
G. H. Hammond Co 2 


Brennan Packing Co., 6,600 hogs; Miller & Hart, 
6,200 hogs; Independent Packing Co., 4,600 hogs; 
Boyd, Lunham & Co., 5,100 hogs; Western Packing 
& Provision Co., 11,700 hogs; Roberts & Oake, 7,600 
hogs; others, 33,100 hogs. 


KANSAS CITY. 



























































Cattle. Calves. Hogs. Sheep. 
Armour & Co........... 2,264 934 2,470 1,954 
Cudahy Pkg. Co........ 2,976 1,028 2,482 4,385 
Fowler Pkg. Co........ 722 semis 633 417 
ne ee ee 2,357 528 1,884 1,839 
Ee eae 3,655 674 4,861 3,439 
WEA ME MID iccnciccecss 3,485 790 2,540 3,455 
Local butchers.......... 639 286 2,170 
BOONE | Abn hanssnnvare<se 16,098 4,240 17,040 15,577 
OMAHA. 
Cattle and 
Calves. Hogs. Sheep. 
BE BER o caics weinsvevn 5,169 16,190 8,319 
ee Te, 00. ss 00 vincse 5,849 17,136 8,180 
| i Ree 2,068 6,486 inte 
EE MEE BIOS 6 vo G3 dos an wna s 2,031 12,366 4,432 
SE Mach us cows oscn gant 5,706 14,111 11,416 
_. No A ae 25 ea sistes 
ON IT rere 1 ben 
ET, Gs MD Sive. os 4580) 03:00 36 ais 
TL. tsaahsken'y soe 90 cule 
Mayerowich & Vail........... 48 ie 
ae 50 ott 
SE Oe “eee 8 ar 
Oe OE IR 6 0 o's sss vetcces 79 + 
So. Omaha Pkg. Co.......... 95 sea 
Lincoln Pkg. Co.............. 126 an 
oe” ee 67 Pe 
SR EE, Bac p dices oes ocee 349 ee 
Sinclair Pig. ©o............. 234 are 
Wee WER. DO... .ccascccess 126 Reais 
Kennett-Murray Co........... oss 5,754 
6 fe eee 5,585 
Other hog buyers, Omaha. 14,414 
NRL L Soveasieccees ches ena 22,157 92,342 32,347 
ST. LOUIS. 
Cattle. Calves. Hogs. Sheep. 
Armour & Co........... 1,684 854 9 3,945 
Ue 3 Sees 3,237 1,721 9,252 7.095 
META: BE OD. cor cccceeve 1,224 508 5,072 2,301 
East Side Pkg. Co..... 1,829 102 4,640 
WS cD hbdnneassusesso 3,082 577 14,879 1,666 
Sere pers ere 11,056 2,908 40,743 15,007 
ST. JOSEPH. 
Cattle. Calves. Hogs. Sheep. 
Swift & Co... -. 3.418 727 +#14,224 8,429 
Armour & Co. -. 1,963 393 9,873 2,549 
Morris & Co. -. 1,472 365 4,343 1,514 
PD Sasi euchns cern yess 1,539 23 44,495 1,003 
RE 50 555s cessisseves 8,392 1,508 32,9385 13,495 
SIOUX CITY. 
Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co........ 2,835 193 18,729 200 
Armour & Co........... 2,728 152 16,876 171 
wo 3 eee 1,979 210 10,005 176 
Sacks Pkg. Co.......... 69 S364 sone ‘ane 
Smith Bros. Pkg. Co.... 36 ° 15 
Local butchers.......... 56 7 
Order buyers and packer 
aay 1,459 22 15,479 
EG 4 se'ctwavckaseakue 9,102 599 61,089 547 
INDIANAPOLIS. 
Cattle. Calves. Hogs. Sheep. 
Eastern Buyers ........ 19,204 1,424 2,228 2,383 
Kingan & Co........... 22,885 1,131 915 889 
Indianapolis Abat. Co... 514 1,197 87 41 
Armour & Co........... 2,717 460 51 129 
Bell Packing Co........ 513 95 vate vses 
PE SU, ecw ceves sce see 93 4 
Hilgemeier Bros. ...... 666 ‘nee 
Schussler Packing Co... 275 12 ona oes 
Riverview Packing Co.. 217 5 4 1 
Meier Packing Co...... 335 81 17 isha 
Indiana Provision Co... 216 45 19 27 
i nO. «ck na web ss abais 1 42 65 
Maas-Hartman & Co. 14 24 10 esa 
Steinmetz Packing ees prvi i 42 19 
Hoosier Abt. Co........ deiad 27 cane ‘eee 
EE oon sees ve encsep x 357 494 55 546 
TE: so Fe bbsstascnnbid 47,913 5,089 3,474 4,100 
CINCINNATI. 
Cattle. Calves. Hogs. Sheep. 
CG As Beem. c.ccccees 148 50 150 sbae 
OE MME, ond apace co's s% bee 28 ae 470 
J. Hilberg’s Sons...... 109 27 B ahah 119 
Idea] Pkg. Co.......... 37 14 576 ee 
Gus Juengling ......... 214 148 soa > 49 
E. Kahn’s Sons Co..... 744 264 3,751 261 
Kroger Groc. & Bak. Co. 281 153. 2,666 ons 
7  *e ee 3 293 
H. H. Meyer Pkg. Co.. 20 vaiker 2,928 
Wm. G. Rehn’s Sons. 161 70 mane oes 
A. Sander Pkg. Co..... 7 were. Siieg 
J. Schlachter’s Sons. 221 208 >rsia's 129 
J. & F. Schroth Pkg. Co. 15 ee gases 
J. Vogel & Son......... 4 6 493 
WORE cicsccvwse tases 1,964 968 15,327 1,028 
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OKLAHOMA CITY. 
Cattle. Calves. Hogs. Sheep, 
Morris & CO.....seeeee. 1,733 549 1,313 132 
Wilson & Co - 1,761 305 1,352 126 
Others ....... sepia.) Fae ee a. oe 














MEE ncccccigeeneneses 3,571 854 2,976 258 
ST. PAUL. 
Cattle. Calves. Hogs. Sheep, 
Asmour & ©0...0..s00: 2,872 3,123 19,752 579 
Cudahy Pkg. Co........ 28 -1,800° 6.63 See 
oo 8 ee a 112 55 yaks et os § 
ee errr 8,702 4,829 26,427 957 
United Pkg. Co........ 1,176 420 ea rae a? 
SOMEE: Soo osaaskbsesescs 415 47° 6807 
Mitel ete ie oo Sake 8,425 5,423 51,566 1,536 
WICHITA. 
Cattle. Calves. Hogs. Sheep, 
Cudahy Pkg. Co........ 600 487 4,154 769 
OT aT Pe re 156 1B 206 ic 
foe ee ok er ees 22 wis arm ee 
Dunn-Ostertag Co....... 99 EX 
Keefe-LeStourgeon ...... 41 Jang 
WOOUNN > ss Vin-cn excuse ss 918 505 6,750 769 
DENVER. 
Swift & Co..... 


Armour & Co... 
Blayney-Murphy 
ee rec 


























ORE  s ce'nwe habs Keeean 
MILWAUKEE, 
Cattle. Calves. Hogs. Sheep. 
~~ Pkg. Oo..... 6 3,516 7,110 296 
. B. Co., New York 70 TE: aut ME 
R. Gumz & Co......... 107 69 133 38 
Armour & Co., Milw.... 391 1,881 wanes svar 
N.Y.B.D.M. Co., N. Y.. 35 mY a Ea 
BUtChers ..ccccvcccccsce 174 540 21 300 
SEED 5 cho 540 cn ass eeds 148 70 30 “ite 
| PP See ery 1,761 6,076 17,205 634 
RECAPITULATION. 
Recapitulation of packers’ purchases by markets 
for the week ending July 2, with comparisons: 
CATTLE. 
Week Cor. 
ending Prev. week, 
July 2 week. 1926. 
ND ones Jas ceapas agate 23,878 25,873 33,141 
EE MOEN: pcan ocns oo Sease 16,098 16,297 2,941 
MR i gausospeektvinevees 22,157 22,038 27,068 
ETc seectsabuoks sereu 11,056 10,604 31,559 
SR ee Saat Pe. 8,392 8,361 10,048 
RES SRR SE Sa Pe 9,102 9,392 10,881 
Oklahoma City ............. 3,571 3,891 3,808 
eS Seer 5,089 5,479 5,798 
SOENNAD 50a 0's 0b davlne bs ny10,0-0 ,964 1,874 
rere ro ox >; meee 2,431 éaes 
SN Sais ven as Gk ons aoe 918 1,231 1,181 
DORVEF 22.60 .0c0ss pS 3,117 x h'e's 3,535 
NETS SOO ep re 8,425 7,423 11,273 
Ren acnan, energy ph ~ 115,528 114,868 161,228 
HOGS. 
IG Fikes o cints waste peaee 133,600 138,000 99,200 
NN, MOM. 4. <5 44s aw ees Niee 17, 21,343 827,772 
DE: biukdew se vdahb< vy eee 92,342 78,783 60,330 
i" Beery Sete: 40,743 41,027 66,572 
ES ee 32,935 31,633 29,400 
Lies won Rane > dee 61,089 48,487 42,131 
Co a re 2,976 4,517 2,408 
Oe Se ee 47,913 46,306 sts 
SRD a's ona soso oe ce bk op 15.327 17,567 
IIs corin's ik dee 0N.0'6 6 ¥4 #0 7,295 7,675 
ER ig Seep ouidale dn o'h toes nx 6,750 9,509 6, 128 
BEE: Jakes wanedcceded deume 8,884 shane 4,982 
I rae Orr ey 51,566 46,203 86. 716 
NN So oaa WN Covywosdences 518,460 491,140 435,458 
SHEEP. 
ND 6 ai tivtonctecedans goes 44,972 41,844 59, 
Ts ee er 15,577 21,873 = =17,271 
NE d's avs amie sick6.5 Sowa ws een 32,347 21,056 34,880 
es MND: wievacnseseocewes os 5,007 17,212 18,574 
IE bis canines eccenws 13,495 17,221 14,228 
EES ees ee 547 647 =: 1,464 
Oklahoma City ............. 258 392 100 
i, oo, PEC E TE rr 4,100 6,339 3,572 
EE Sg s Sev csd'oe hs seam 1,028 886 sees 
MEMEO oo occ variedsacces 634 695 : 
Sos picks 0 Sc waaw o's baw 769 624 i 
MES a3 aca Scent eek knasee 3,431 Ci heh 1,697 
eG EINES 33s ols ashe ke shoe peres 1,536 1,701 1,609 
GE) boc assee vans bocee pices 133,701 140,490 153,182 
a oe 


NEW YORK LIVE STOCK. 
Receipts of live stock at New York for 
week ending July 2, 1927, were reported 
officially as follows: 





Cattle. Calves. Hogs. Sheep. 

Jersey City........... 3,248 9,043 3,836 34,061 
WOW: TOEK 0. dsctsges 1,158 17,067 1,350 
Central Union.......-. 3,005 1,695 ERR 7,969 
ee ET 7,173 11,896 20,903 43,380 
Previous week........ 7,318 13,210 22,370 47,269 
Two weeks ago....... 6,731 14,286 22,099 45,761 
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THE NATIONAL PROVISIONER 


HIDE AND SKIN MARKETS 


Chicago. 

PACKER HIDES—Market is sharply 
higher, with advance of lc paid for heavy 
and extreme native steers and light and 
heavy native cows, the light stocks being 
the first to feel the advance. On all other 
descriptions, bids of %c over last sales 
were declined, killers being firm for full 
cent advance on all descriptions, and trad- 
ing during the week to date was confined 
to the four descriptions above mentioned. 
Around 40,000 hides were reported sold so 
far, mixed dating. 

There has been no opportunity for 
stocks to accumulate and, with killers 
working about one week behind current 
slaughter, or even less, and the season of 
prime quality ahead, the statistical posi- 
tion of the market continues to strongly 
favor sellers. 

Spready native steers were inactive and 
nominally around 23c. Sales of 9,300 
heavy native steers were made at 2lc for 
June-July and straight June, and 2l1c later 
bid was declined. Early in the week one 
killer sold 3,000 July heavy native steers 
at 20%4c. Extreme native steers sold at 
22c for 5,600 june-July take-off. 

Butt branded steers, 19c declined, 19%4c 
being asked; Colorados, 18%c declined, 
asking 19c; heavy Texas steers, 19c de- 
clined, asking 19%4c; light Texas ‘steers, 
181%4c, declined, asking 19c; extreme light 
Texas steers, 19c declined, asking up to 
2c. The above declined bids were all %4c 
over last trading prices. 

One killer sold 2,000 heavy native cows 
at 20c for June and 19%%4c for April-May. 
Early in the week another killer sold 1,200 
June-July at 19%4c. Light native cows 
were sold by all packers, a total of 22,000 
June-Julys bringing 22c. A good demand 
continues for branded cows; bids of 19c, 
or %c over last trading price, being de- 
clined. Some are asking up to 20c, with 
offerings light. 

Native bulls last sold at 16c for June. 
Branded bulls are nominally 14@15c. 

LATER—Sellers’ ideas prevailed on 
branded hides when around 40,000 June- 
July take-offs moved at 19%c for butt 
branded from heavy Texas steers; 19c for 
Colorado’s and light Texas, and 19%4c for 
branded cows. 

SMALL PACKER HIDES—The mar- 
ket is considerably stronger, in a nominal 
way, based on advances paid in the big 
packer market. Two local killers declined 
bids of 22c for July all-weight native steers 
and cows following advance in the big 
packer market. and up to 23c is now 
talked. One killer is still holding his June 
production. 

Last trading in June take-off was at 20c 
for all-weight native steers and cows and 
18c for branded, some weeks back. Last 


trading in June small packer regular 
slunks was at $1.15@1.25; hairless at 
50@65c. 


COUNTRY HIDES—Country hides 
are stronger, in sympathy with the packer 
market. Trading is somewhat restricted, 
due to lack of offerings, and some tanners 
claim to be out of the market. Good all- 
weights, around 47 lbs. av., are priced 
around 18%4c, selected, delivered; some 
talk higher. 

eavy cows and steers generally, 17c 
asked. Buff weights up to 19c asked; sales 
recently at 18c. Choice 25-45 lb. extremes 
have sold at 21%4c, and 25-50 lb. weights 
are priced around 20c, selected. Bulls are 
Priced at 13@13%4c, selected. All-weight 
branded are quoted 15@l6c, Chicago 
freight. 

.CALFSKINS—The marke: is sharply 
higher on sales of 5,500 June calfskins by 
one packer at 25c, or a full cent up. Others 
are asking 26c for June skins. 

First salted Chicago city calfskins are 


reported sold at 22c; the trade is talking 
considerably stronger and 23@24c is now 
asked. Outside city skins are quoted 
around 214%@22c. Resalted lots are priced 
at 18@20%c, selected. Mixed cities and 
countries are around 20@20%c. 

KIPSKINS — A sharp advance was 
recorded in packer kips when one killer 
sold 4,600 June kips at 24c for natives, 24c 
for over-weights and 22c for branded. 
Other packers are asking higher. 

First salted Chicago city kips sold last 
at 2lc. Offerings are very scarce and the 
market is nominally 214%4@22c. Some are 
talking higher. Outsiae city kips are 
quoted around 21@21%c. _ Resalted lots, 
20@21c, selected, asked. Mixed cities and 
countries, around 1914@20c. 

Packer regular slunks sold last at $1.25 
for 4,000, and $1.30@1.50 is now asked. 
Hairless moved last at 60c, flat. 

HORSEHIDES—The market is steady 
to firm. Choice renderers, with full heads 
and shanks, are priced up to $6.75. Good 
mixed lots are quoted at $6.00@6.25. 
ie country lots range down to 

50. 


SHEEPSKINS—Dry pelts are quoted 
at 23@25c per lb., according to section. 
Packer shearlings are moderately active; 
one car sold at $1.20, with a good percent- 
age of No. 1’s. Another car of short shear- 
lings sold on the same basis at the end 
of last week. The market is quoted at 
$1.20@1.25, according to description, with 
very little difficulty in moving the few 
coming in. 

Pickled skins are quiet locally. Trad- 
ing is reported at New York at slightly 
over $9.00 for native June lambs, with 
previous trading around $8.87%4. 

PIGSKINS—No. 1 pigskin strips are 
quiet; the last trading being at $7.50@ 
7.70. The market is nominally around 


74%4@7'%c. 
Gelatine stocks are inactive at this 
season; quoted nominally 4@4%%c. 
New York. 
PACKER HIDES—tThe packer hide 


market is stronger, in sympathy with ad- 
vance in the western market. June hides 
were well cleaned prior to last week and 
no July offerings are as yet reported. 
Packers appear willing to wait, in view of 
the present strong position of the market. 

One car of June bulls sold at l6c. The 
entire list is quoted nominally on the basis 
of full Chicago prices. 

COUNTRY HIDES—Absence of offer- 
ings of 50 or 60 lb. up weights, as well as 
extremes and butts, features the country 
market. The scarcity of stocks on which 
to trade locally keeps actual business 
quiet. Buffs nominally are around 18%c; 
25/45 lb. extremes are around 21@21%4c, 
and 25/50 lb. are around 20@20%c. 

CALFSKINS—The calfskins market is 
firm, with stocks light. Practically all 
June skins have been cleaned up in recent 
trading at $1.90 for 5-7’s, $2.30 for 7-9’s, 
$3.30 for 9-12’s and $3.70 for 12-17 Ib. 
veals. The few remaining June skins are 
being held for July offerings. 
eel 

CHICAGO HIDE MOVEMENT. 


Receipts of hides at Chicago for the 
week ending July 2, 1927, 4,123,000 lbs.; 
previous week, 3,566,000 lbs.; same week, 
1926, 3,121,000 lbs.; from Jan. 1 to July 2, 
120,427,000 lbs.; same period, 1926, 85,906,- 
000 Ibs. 

Shipments of hides from Chicago for the 
week ending July 2, 1927, 4,481,000 Ibs.; 
previous week, 4,758,000 Ibs.; same week, 
1926, 3,666,000 Ibs.; from Jan. 1 to July 2, 
134,500,000 Ibs.; same period, 1926, 132,- 
778,000 Ibs. 
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CANADIAN LIVESTOCK PRICES. 


Summary of top prices for livestock of 
leading Canadian centers for the week 
ending June 30, 1927, with comparisons: 

BUTCHER STEERS. 
1,000-1,200 Ibs. 
Week 





Same 
ended Prev. week, 
June 30 week, 1926. 
TOON isin Soins edande $ 9.00 $ 9.25 $ 8.55 
Seer ree 8.50 9.00 8.25 
Winnipeg ..... 8.50 9.00 7.75 
Calgary ...... 6.75 7.00 7.50 
Edmonton 8.50 9.00 7.00 
Pr. Albert 7.00 8.50 6.00 
Moose Jaw 7.50 7.50 6.00 
VEAL CALVES. 
yi ice perek $12.25 $12.00 $12.00 
pS re 10.00 11.00 10.00 
Winnipeg 9.00 9.00 9.00 
oS lr 8.25 9.00 8.25 
Edmonton 8.00 7.00 7.50 
Pr. Albert 7.00 7.00 5.00 
Moose Jaw 8.00 8.00 6.00 
SELECT BACON HOGS. 

TONNE cncaduvte gener $17.01 
PION, 6 0.5 64:04 deves-0 16.00 
WE ANRIOOD < si0do% ee viele vac 16.50 
ee 15.73 
Edmonton 16.50 
Pr, Albert 15.40 
Moose Jaw 16.22 
te eee $18.00 
NOEL. vedic. c'cae eee 15.00 17.50 
Winnipeg 12.00 
are 14.00 
Edmonton 15.00 
Pr. Albert hem 
Moose Jaw 13.00 





CHICAGO HIDE QUOTATIONS. 


Quotations on hides at Chicago for the 
week ending July 9, 1927, with compari- 
sons, are reported as follows: 

PACKER HIDES. 
Week ending Week ending Cor. week 


July 9, ’27. July 2, ’27. 1926. 

Spready native 

ee, eee 22% @23n 22 - @22%4n @18% 
Heavy native 

BOOTS occcccce @21b @20 @16%4b 
Heavy Texas 

GROSS. ascccces 19b@19%ax @18% @15b 
Heavy butt branded 

RPE S 19b@19%4ax @18% @15b 
Heavy Colorado 

CBee 18144b@19ax @18 @13b 
Ex-light Texas 

SUGGES ccssesas @19b @1_.% @14% 
Branded cows ..19b @20ax @18% @14% 
Heavy native 

p., ERE @20 @19%ax 15b@15%4ax 
Light native 

aa @22 @21 @16b 
Native bulls .... @i6 @16 @11% 
Branded bulls...14 @l5in 14 @l15in @10%n 
Calfskins ....... @25 25N@238 25% 
MO oc csictesces @24 22144N@22S 20%4 
Kips, overw’t .. @24 @23N @17%4b 


Kips, branded .. @ @20 @16n 
Slunks, regular..1.25@1.50ax 1.30@1.50ax 1.00@1.05 
Slunks, hairless.55 @60 55 @60n 50 @é60 

Light, Native, Butts, Colorado and Texas steers 1c 
per lb. less than heavies. 


CITY AND SMALL PACKERS. 
Week ending Week ending Cor. week 
July 9, ’27. July 2, ’27. 1926. 
Natives, all 


weights ...... @22b 20% @21n @13% 
Branded hds. ...19 @19%4n @18%n @l11 
Bulls, native ...15 @15¥4n 144%@l15n _.......... 
Branded bulls ..13144¢@14n 13 @13%n @12% 
Calfskins ....... 23 @24ax 21 @21%4ax 19144@20 
BR fidesisccsces 21% @22n 21 @21%ax 15 @15% 


Slunks, regular..1.15@1.25 1.15@1.25 
Slunks, hairless, 
No. 1 ........50 @65 50 @65 
COUNTRY HIDES. 
Week ending Week ending Cor. week 


@1.00 
25 @30 


July 9, ’27. July 2, ’27. 1926. 
Heavy steers ... @17ax @16%4ax 9144@10 
Heavy cows .... @liax 16 @16%ax 9%@10 
ae 18% @19ax @18 9% @10% 
Extremes ....... 20 @21% 19144@21 12 13 
Bola: so. c6ss 13 @13%ax 18 @13%ax 7%4@ 8 
Calfskins ....... 18% @19n 18 @18%n 124%@13 
PME a cadeee nae 18% @19n 18 @18%n 114%@122 
Light calf ...... 1.10@1.15 1.10@1.15 65 @70 
i eer 1.10@1.15 1.10@1.15 55 @é6v 
Slunks, regular..60 @75 60 @75 55 @é60 
Slunks, hairless..15 @25 15 @25 15 @20 
Horsehides ..... 5.50@6.75 5.50@6.75 30° @as 
Hogskins ....... ‘@65 60 @65 20 25 

SHEEPSKINS. 
Week ending Week ending Cor. week 
July 9, ’27. July 2, 27. 1926. 


Patiae WR hos ccdiceces.- sanedesase @2.05 
Pkrs. shearlgs...1.20@1.25 @1.25 1. ee 
Dry pelts ss <a 23 25 23 @25 20 24 





Greo.H Exuiott & Co. 


BROKERS 


PACKER HIDES AND SKINS 


Offerings Solicited 
130 North Wells St. Chicago, Tl. 
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ICE AND REFRIGERATION 


ICE NOTES. 


The Jackson Ice & Cold Storage Co., 
Jonesboro, La., hasbeen incorporated with 
a capital stock of $50,000. O. E. Hoedge, 
W. K. Guess and J. S. Hunt are the in- 
corporators. 

C. W. Napier, San Antonio, Tex., it is 
reported, will erect a cold storage plant in 
Donna, Tex., and another in San Benito, 
Tex. 

The Guardian Cold Storage Warehous- 


ing Co., Chicago, Ill., has been incor- 
porated with a capital stock of $50,000. 

Fire recently burned out a large section 
of the plant of the Fenton Cold Storage 
Co., Fenton, Wash. 

The cold storage plant of John Marion, 
Ithaca, N. Y., was destroyed by fire re- 
cently. The loss is estimated at $35,000. 

The Gaffney Ice & Cold Storage Co., 
Gaffney, S. C., will erect a cold storage 
plant in the near future. 

The Southern Ice & Utility Co., Detroit, 





Glenwood Avenue 
West 22nd 8t. 


Cold Storage Insulation 


All Kinds of Refrigerator Construction 


JOHN R. LIVEZEY 


PHILADELPHIA, PA. 
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= Wirfs Gasket 
will save ice 


The cold air that leaks out of your re- 
frigerators and storage rooms, through 
the cracks around the doors doesn’t do 
you any good. Refrigerating and cold 
storage plants everywhere have learned 
that this patented gasket will more than 
pay for its cost in the ice and refrigeration saved. 


WPF § e020 


is a flexible, insulated, rubberized strip that hermetically seals 
doors, keeping the warm air out and the cold air in. It comes in five 
different sizes to fit any door. Write today for prices and samples 
so that you can start that saving now. 


E. J. Wirfs Organization, Inc., 113 S. 17th St., St. Louis, Mo. 


Gasket 











The York Refrigerating 
unit is furnished in ca- 
pacities from one half 
ton upward. Either full 
automatic or manually 
controlled. There is a 
York to meet every re- 
frigerating requirement. 











j/ plus a good business builder 
—that’s “‘YORK’’! It’s de- 
pendable, engineered right, 
guaranteed to produce its 
ratings, and is being used 
by meat and provision mer- 
chants everywhere—by the 
small corner meat market 
and by the nationally known 
packers. 


Write for our literature. 


YORK “ecmeany S 


York, Penna. 

















Tex., is planning the erection of a cold 
storage plant. 

Work has started on the building of a 
cold storage plant in Halifax, N. S., to 


cost $2,000,000. 
i 
COLD STORAGE ON THE COAST 


In spite of the fact that the Yakima val- 
ley in the state of Washington has the 
reputation of being the best equipped with 
cold storage facilities of any other fruit 
district in the northwest, and the further 
fact that the heavy frost experienced 
earlier in the season is said to have cut 
the crop in two, growers and shippers in 
the valley are now at work on three new 
cold storage plants of a total cold storage 
capacity of 575 cars, built at a cost of 
approximately $250,000. 

a CENT 


COLD STORAGE NECESSARY. 


J. L. Eysmans, vice president in charge 
of traffic of the Pennsylvania Railroad, in 
an article entitled “The Warehouse and 
Railroad,” published in the United States 
Investor of June 11, refers to the value of 
the cold storage warehouse as follows: 

“Were market and cold storage ware- 
houses to be abolished today, it would 
raise the cost of foodstuffs to the con- 
sumer and bankrupt agriculture and with 
it would probably go the railroads, as 
prosperity would disappear. 

“Fresh fruits and vegetables, fish, meats 
and dairy products, without cold storage 
facilities at railroad terminals, would suf- 
fer enormous wastage during periods of 
arrivals in excess of demand. The greater 
the losses, the less interest there would be 
in production and finally because of scar- 
city, the consumer would either pay an in- 
creased price or eliminate the commodities 
from the daily menu. 

“There must be a regulator between 
production and consumption and it can 
only be by properly equipped warehouses.” 
So—— 

COOLING THE MEAT MARKET. 


The economy, conveniece and utility of 
modern refrigerating equipment in the 
meat market are being realized by more 
and more retail meat dealers and increas- 
ing numbers of installations are being 
made. 

The York Manufacturing Co., York, Pa., 
manufacturers of ice machinery and re- 
frigerating equipment, reports that the 
following retailers have recently installed 
York cooling equipment: 

Framingham & Werner Meat Market, 
State street, Numda, N. Y., one 2-ton self- 
tained refrigerating machine. 

De Rosa & Cafiero Meat Market, 460 
Amsterdam avenue, New York, N. Y., one 
4-ton self-contained refrigerating machine. 

Henry Weber Meat Market, 60 Union 
street, Poughkeepsie, N. Y., a one-ton self- 
contained refrigerating machine. 

Asabel J. Foster, meat market, 56-58 
Main street, Wolcott, N. Y., one 2-ton 
self-contained refrigerating machine. 

Sykora Brothers Meat Market, 15 North 
Eighth avenue, Whitestone, L. I, N. Y., 
a one-ton self- contained refrigerating ma- 
chine. 

Peoples’ Meat Market, Bowman, N. D., 
a one-ton self-contained refrigerating ma- 
chine. 

Broadland & Osheim, grocery & meat 
market, Grenora, N. Dak., one 3-ton 
refrigerating machine. 

A. T. Ofstehage, meat market, Hatton, 
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N. Dak., one 2-ton self-contained refrig- 
erating machine. 

Wigton Brothers Meat Market, Steele, 
N. Dak., a one-ton self-contained refrig- 
erating machine. 

L. G. Mueller, meat market, Akron, 
Ohio, a one-ton self-contained refrigerat- 
ing machine. 

T. M. Heckert, meat market, Bucyrus, 
Ohio, one 4-ton self-contained refrigerat- 
ing machine. 

Newman Brothers Meat Market, Massil- 
lon, Ohio, one 4-ton self-contained refrig- 
erating machine. 

Ernest Murbach, meat market, Toledo, 
Ohio, a one-ton self-contained refrigerat- 
ing machine. 

Wendel Brothers Meat Market, 3360 
Stickney avenue, Toledo, Ohio, a one-ton 
self-contained refrigerating machine. 

F. C. Yoekel, meat market, Toledo, 
Ohio, a one-ton self-contained refrigerat- 
ing machine. 

H. A. Krauss, meat market, Wauseon, 
Ohio, one 2-ton self-contained refrigerat- 
ing machine. 

Pilot Rock Meat Co., Pilot Rock, Ore., 
one 3-ton refrigerating machine. 

Joseph Muhr, meat market, Bethlehem, 
Pa., one 4-ton refrigerating machine. 

Jere J. Roach, meat market, Carnegie, 
Pa., one 2-ton self-contained refrigerating 
machine. 

W. A. Winkelvoss, meat market, 
Dravosburg, Pa., one 2-ton self-contained 
refrigerating machine. 

Harry Buch, meat market, East Green- 
ville, Pa., a one-ton self-contained refrig- 
erating machine. 

A. Grodek, meat market, Erie, Pa., one 
2-ton self-contained refrigerating machine. 

Elmer Routch, meat market, Hastings, 
Pa., one 2-ton self-contained refrigerating 
machine. 

M. H. Pierson, meat market, Hyndman, 
Pa., a one-ton self-contained refrigerating 
machine. 

Schwartz & Schwartz, meat market, 
Pittsburgh, Pa., one 4-ton and a one-ton 
self-contained refrigerating machine. 

S. M. Canedy & Co. Meat Market, Troy, 
Pa., a one-ton self-contained refrigerating 
machine. 

George Dakis & Co., meat market, 
Universal, Pa., a one-ton self-contained 
refrigerating machine. 

O. W. Marth, meat market, Ramona, 
S. Dak., a one-ton self-contained refrig- 
erating machine. 

Sanitary Meat Market Morristown, 
Tenn., one’ 2-ton self-contained refrigerat- 
ing machine. 

Simon’s Sanitary Meat Market, Victoria, 
Tex., one 3-ton self-contained refrigerat- 
ing machine. 

W. J. Enos & Co., meat market, Clifton 
Forge, Va. a one-ton self-contained 
refrigerating machine. 

H. L. Washburn, meat market, Brewster, 
Wash., a 114-ton self-contained refrigerat- 
ing machine. 

T. Benner, meat market, LaCrosse, 
Wash., one 4-ton refrigerating machine. 

Rockford Meat Co., Rockford, Wash., 
a 1¥%-ton refrigerating machine. 

Pederson Brothers Meat Market, Et- 
trick, Wis., a  one-ton — self-contained 
refrigerating machine. 

Chris. Lund, meat market, Milltown, 
Wis., one 34-ton refrigerating machine. 

Norbert, E. Gearhard, meat market, 838 
Downer avenue, Milwaukee, Wis., one 2- 
ton self-contained refrigerating machine. 

Duluth Marine Supply Co., grocery and 
meat market, Superior, Wis., one 2-ton 
self-contained refrigerating machine. 

Hempels Grocery & Meat Market, Min- 
neapolis, Minn., has been incorporated 
with a capital stock of $25,000. L. E. 
Hempel, 4617 Park avenue, is one of the 
incorporators. 

John N. Telitz has bought the Stewart 
Horne Meat Market on Main street, 
Birchwood, Wis. 

Harold Dagenhart has opened a meat 
market in the Powell building, Cobb, Wis. 

The Hopfensperger Brothers Meat Mar- 
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REFRIGERATION 























The JURUICK REFRIGERAT- 
ING UNIT provides the simplest, 
surest and most economical means 
of stopping spoilage losses and keep- 
ing meats in first class condition in- 
definitely. It is completely auto- 
matic. Just turn the switch—that’s 
all. Sizes for every commercial 
need. 


Write for JURUICK folder 





Juruick 


Refelgerating American Engineering Company 
Unit. 2425 Aramingo Ave., Philadelphia, Pa. 

















The Arctic Junior 
self-Contained 
Refrigerating Machine 








Durable 
Reliable 


% 


aq ¥ Leak Proof 
ras § Fool Proof 


Uniform 


Economical 


Somebody The Arctic Ice Machine Co. 


near you Canton, Ohio We'd like 





has one 
to hear 


rom you 
Arctic Horizontal f y 


Ammonia Compressor 

















STEVENSON’S 1922 


““Man Size” Door Closer 


stops the loss—the outflow of dry cold air, “Git shows right hand door 
the ruinous inflow of warm moist air—at loser, No. 1 size, 29% in. 
unclosed doorways. long. Its spring—No. 1 guage 
Size No. 1 (29% in.) $9.50 ___ No. 2 (23% in.) $8,560 Wire 9/32 galvd.—woand very 
Prices F. O. B. Chester ee 

iP aa ats clog it. Made in two sizes, 
State size of doors. Whether right or left and for both right and left 
hand. Whether door and frame are flush. hand doors. : 


There’s only one way to greater economy—shall we tell you about it?” 


Stevenson Cold Storage Door Co. y 


1511 West Fourth St. Chester, Penn 




















CRESCENT (100% PURE) CORKB 


(Made in U. S. A. 


and “UNITED’S SERVICE” 


rovide permanent and economical Cold Storage Rooms 


P 
UNITED CORK COMPANIES LYNDHURST, N. J. 
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Refrigeratin 
Machine J 


Will cool your 
boxes—and keep on 
cooling them, long 
after other machines 
would be worn out. 


Let us tell you 
why. Write today: 
address 
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Manuf acturers—Contractors 


LUSE-STEVENSON CO. 


Main Office 


307 N. Michigan Av., Chicago 


DISTRIBUTORS 
New York—1457 Broadway 
Philadélphia—2415 Chestnut St. 
Minneapolis—329 Meyers Arcade 
Boston—224 State St. 
Los ee & Davis Mach. Co., 
320 So. San Pedro St. 
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ket, 210 Main street, Menosha, Wis., has 
been enlarged. 

Arno Ehnert has opened the Wayside 
Meat Market at Reedsville, Wis. 

Harry Hastettler has leased the Hawley 
Meat Market at Stockbridge, Wis. 

Peter J. Eiden has bought the Grocery 
& Meat Market at 707 Prospect avenue, 
Wausau, Wis., from August Mueller. 


= fe 
ST. JOSEPH. 


(Special Letter to The National Provisioner.) 


So. St. Joseph, Mo., July 5, 1927. 

CATTLE.—Cattle receipts today were 
light, numbering around 2,000 head. The 
market was fairly active and steady to 
strong on all killing classes. 

Best fed steers, averaging 1,338 pounds, 
sold at $12.00. Others, including Texas, 
ranged $9.75@11.75; Kansas grassers, $8. 10 
@9.50; Oklahoma’s, $7.75@8.75. 

Mixed yearlings were very scarce. 

Few cows sold above $7.00, bulk of fair 
to good kinds going at $5.25@6.50, and 
canners and cutters, $3.75@5.00. Fed 
heifers sold up to $10.50, and grassy kinds 
mostly at $6.50@8.00. 

Bulls sold largely at $5.25@6.50. 
$1100 were steady, top veals selling at 

HOGS—Hog receipts were around 4,000 
today. Hogs weighing 210 down were 
5@10c higher, with others mostly steady. 
Top, light and medium weights, $9.10 and 
bulk of all sales, $8.50@9.00. 

Packing sows $7.25@7.75. 

SHEEP—Sheep receipts were around 
4,500 today. Lambs were 25@50c higher; 
sheep, strong to 25c up. Native lambs 
ranged $13.00@13.75; Colorado’s, Idaho’s 
and Oregon’s, $14.25. Light western ewes 
were up to $6.25; fat natives, $5.00@5.50. 
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SLAUGHTER REPORTS. 


Special reports to The National Provisioner show 
the number of livestock slaughtered at the following 
centers for the week ending July 2, 1927. 


CATTLE. 
Week Cor. 
endin; Prev. week, 
July 2. week. 1926. 
SN is SU 5S cers ane a nave 23,878 25,873 39,984 
Kansas City ..............-. 20,462 21,83 
Per 
East St. Louis. 
St. Joseph 
Sioux City 
NE Saas ons cant ws 6.00 0008's 
Fort Worth 
Philadelphia 
Indianapolis ... 
Boston ok Ae es 


CD ik 65 sso dscns evnees 
Kansas City 








St. Joseph 

Sioux City 

ON Sr re 

Fort Worth 

Philadelphia ... 

Indianapolis .. 

I po erent . 5 

New York and Jersey City.. 45,496 44,959 32,798 

Oklahoma City .........-++. 2,976 4,517 2,408 
ER cio aesen cesses eae 446,804 441,460 373,559 

SHEEP 

ND © oda ean seanee cease 44,972 41,844 

Kansas City 15,755 21,873 17,520 

ee eee 31,586 29,737 

East St. Louis ‘ 15,007 17,212 17,458 

St. Joseph 12,492 16,183 13,678 

Sioux City 1,473 2,259 

WRN, een eo, wants 107 291 270 

Fort Worth 3,047 5,291 PA 

Philadelphia 3,017 5,384 4,977 

Indianapolis eo 2,467 4,723 

SERRA ESA re vores 4,611 4,309 5,052 

New York and Jersey City.. 46,075 49,418 47,539 

Oklahoma City .........+++.- 258 392 100 











Total ...cccccccccvevcccses 179,254 195,874 208,317 

























By A. C. SCHUEREN 


For Better Meat 
Distribution— 


“Meat Retailing” in the hands of 
the Salesman calling on meat re- 
tailers is a sales manual which 
will make the Packers’ Salesman 
an ambassador for better and 
more profitable retailing. 


Over 850 pages—163 illus- 
trations—235 meat pricing 
charts — 60 useful tables. 


The National Provisioner 
Old Colony Bldg., Chicago, Ill. 
Price $7.00, postage extra 


For sale by 
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Put your weighing 


THE NATIONAL PROVISIONER 


on a dial scale economy basis 


Because the Fairbanks Dial is so easily read—be- 
cause weighing is handled with as much speed as 
loads can be moved on and off the platform—because 
fewer men can take care of the weighing in shorter 
time, hundreds of concerns are saving money with 
Fairbanks Dial Scales. 


A saving of from $4,000 to $5,000 a year is attributed 
by one of the country’s largest commission houses to 
the use of these scales. 


All the accuracy of Fairbanks beam scales, known 
and respected the world over, is in the Fairbanks 
Dial Scale—plus the added convenience of the easy- 
reading Fairbanks dial that makes possible accurate 
“split-second” weighing by even the most inexperi- 
enced weighman. 


Weight is read directly on the dial to the full ca- 
pacity of the scale. Tare beam provides for instant 
reading of net weights. The simplicity throughout 
this scale assures greater durability and sustained 
accuracy. 


Write for special bulletins containing 
detailed descriptions 


FAIRBANKS, MORSE & CO. 
Chicago 


And 40 principal cities—A 
service station at each house 


The Fairbanks Dial Scale _ illus- 
trated is built in sizes of 1,000 to 
2,000 Ibs. capacities. Other Fair- 
banks Dial Scales for practically 
all-weighing requirements. 





ASA 24.45 
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Chicago Section 


Look out for another hot spell the coming 
week. Sam Stretch, the spice man, is due 
in town about July 11th. 


E. C. Merritt, general manager of the 
St. Louis Independent Packing Co., spent 
a few days in the city this week. 

Packers’ purchases at Chicago for the 
first four days of this week totaled 22,600 
cattle, 6,157 calves, 58,963 hogs and 24,859 
sheep. 


A visitor at the offices of Swift & Com- 
pany this week was J. L. Le Blanc, pro- 
vision salesman with the Place Viger 
Market, Montreal, Quebec, Canada. 


Geo. H. Gleason, of the D. J. Gallagher 
Brokerage Co., Chicago, is moving into 
his new bungalow in Beverly Hills, south 
of the city. The bungalow is a very pic- 
turesque one—with a particularly attrac- 
tive cellar, it is said. 

Provisions shipments from Chicago for 
the week ending July 2, with comparisons, 
are reported as follows: 


Last Prev. Cor. week, 

week. week. 1926. 
Cured Meats, Ibs... ...13,611,000 18,548,000 13,605,000 
Fresh Meats, Ibs..... 41,152,000 40,841,000 32,003,000 
Bs BD dnc cwnssen 4,468,000 7,872,000 5,207,000 


George M. Foster, general manager of 
John Morrell & Co., Ottumwa, Ia., was a 
Chicago visitor during the early part of 
the week. Mr. Foster took occasion to 
call on some of his many friends in the 
city and to inspect some of the meat 
plants. 


Prices realized on Swift & Company 
sales of carcass beef in Chicago for the 
week ending July 2, 1927, on shipments 
sold out were as follows: Cows, common 











to good, 10@15c; steers, common to me-_ western University, Chicago, began June 
dium, 15@17c; steers, good to choice, 17% 20 and continues to July 16. 
@20c, and averaged 15.05 cents a pound. Of especial interest to packers were 





papers on the “Development of Livestock 
Markets and Packing Plants,” by C. A. 
Burmeister of the U. 8S. Department of 
Agriculture; “How Direct Buying is Done 
Today,” by B. B. Derrick of the depart- 
ment and Joseph G. Knapp of the Insti- 
tute of Economics, both of Washington, 
D. C.; “Direct Selling by Cooperative 
Shipping Associations,” by J. H. Mont- 
gomery of the Central Livestock Co- 
operative Shipping Association, St. Paul, 
Minn. 

The marketing problems of the cattle 
man and of the sheep man were discussed 
respectively by R. A. Kleberg of the Texas 
and Southwest Cattle Raisers’ Associa- 
tion and F. R. Marshall of the National 
Wool Growers’ Association. “Practical 
Means of Improving Quality and Condi- 
tion of Shipments” was the subject of a 
paper by Col. Edward N. Wentworth of 
Armour and Company, and “Improvement 
of Quality Through Cooperative Ship- 
ping” was discussed by E. C. Rector, 
president of the Pickaway (Ohio) Live- 
stock Cooperative Association. Dean H. 
W. Mumford of the University of Illinois 
talked on “The Hopes of the Committee 
of Fifteen.” 

“Forces Which Determine Livestock 
Prices” were discussed by H. B. Latham 
of the U. S. Department of Agriculture 
market news service, and “Factors De- 

HENRY C. CARLSON termining Livestock Prices” by James E. 
Manager Pork Division, Armourand Company Poole, Chicago, and C. L. Harlan, live- 
stock statistician of the U. S. Department 
LIVESTOCK MARKETING TALKS. = °f_ Agriculture. ' 

The Institute of Cooperation has been 
incorporated as an educational institution, 
holding its sessions each year at a differ- 














Direct buying by packers and the co- 
operative marketing of livestock were the 
principal subjects of discussion during the ent university or college, and has for its 
second week of the 1927 session of the chief aim the promotion of cooperative 


American Institute of Cooperation. The business enterprises. Its policy is guided 
session, which is being held at North- by 22 agricultural organizations. 























H. C. GARDNER F. A. LINDBERG 
GARPNNGINEERS ts Packing House Products | | |, V, Estes Incorporated 
Mechanical, Electrical, Architectural Oldest Brokers in Our Line 
nen we eer eee Industrial Engineers 
1134 ee... Se CHICAGO Tallow Tankage Specializing in 
G Bo ce . 
ee ames Waste Elimination 
H. P. Henschien R. J. McLaren Oils Hog Hair and 
HENSCHIEN nears 6 Carcass Beef—P. S, Lard—Green Pork Labor Cost Reduction 
Boneless Beef—Ref. Lard—Cured Pork ° 
1637 Prairie Ave. Chicago, IIl. Quick Reliable Service Guaranteed Without Red Tape 
PACRING PINTEATESOR TOMAS | | meesre Potter Bata || 4783 Broadway Chicese 
inant ane pugmbamomagats men = GRICE ASSOCIATES 
ANDERS & REIMERS ANALYSIS: INCORPORATED - 
ARCHITECTS se te Consultants to Management 
$14 Erie Bldg. Packing House meTHODs METROPOLITAN BANK BLOG. 
Cieveland, O. Specialists 





ACCOUNTING MINNEAPOLIS. MINNESOTA 








M. P. BURT & COMPANY 


Engineers & Architects 
Packinghouse and Cold Storage n- 
—, on Power and 0 ores eh 

years ence. 
tion cost. Higher efficiency. 


PACKERS ARCHITECTURAL & ENGINEERING CO. 


WILLIAM H. KNEHANS, Chief Engineer 


ABATTOIR PACKING AND COLD STORAGE PLANTS 

















206-7 Falls Bldg., MEMPHIS, TENN. Manhattan Building, Chicago, Ill. Cable Address, Pacarco 
Chas. F. Kamrath H. C. Christensen George F. Pine Walter L. Munnecke 
Pine & Munnecke Co. C. W. RILEY, J r. 
KAMRATH & CHRISTENSEN : 
Architectural East A Packing House and Cold Storage BROKER 

sapsaye. ere Construction; Cork Insulation and 2109 Union Central Bldg., Cincinnati, 0. 
Packing Plants, Cold Storage Car Icing Overhead Track Work Congress Provisions, Oils, racic and Tallows 
111 W. Jackson ‘ Biva. ‘Chicago, ml. aide sa Detroit, Mich. **° Street Offerings Solicited 
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Moving the Pork Surplus 
By Henry C. Carlson, Manager Pork Division, 
Armour and Company. 

“A tremendous amount of pork was suc- 
cessfully marketed last year, but practi- 
cally the same amount this year finds hog 
prices about three dollars a hundred under 
last year’s figures. In view of the general 
prosperity which prevails, how are we to 
account for the lower pork and hog prices 
this year as compared to last?” 

The editor of a daily livestock market 
publication put the foregoing question to 
me and assured me that the answer would 
be interesting to other agricultural publi- 
cations and to livestock raisers generally. 

As regards the vagaries of market prices, 
very few statements of a positive and final 
nature can be made. There are many 
factors which combine in determining 
price levels, and one may be highly im- 
portant today and of little consequence 
next week. Nevertheless, it is possible to 
analyze the market at any time and to 
ascertain with reasonable certainty the 
price-determining factors which are domi- 
nant at the moment. 

Factors That Affect Price. 


Fundamentally, there are two main fac- 
tors in determining the price of a product 
such as livestock or meat. These two are 
those well-known and much discussed 
twins, supply and demand. That they are 
twins is unfortunate, for all too frequently 
they are regarded as a single entity instead 
of two separate and distinct factors. 
Often they do not work together and 
sometimes they pull in different directions 
without rhyme or reason. Many people 
succeed in getting acquainted with only 
one of them, while laboring under the de- 
lusion that they know both. 

The farm paper editor whose query 
started this article knows “supply” inti- 
mately. I question whether he is well 
acquainted with ‘‘demand.” He has a 
casual acquaintance, because he says that 
he understands the nation is as prosperous 
this year as it was last year and that in 
consequence it ought to be able to buy 
pork at the same prices which prevailed 
a year ago. 

Demand is Hard to Figure. 

“Demand” is much harder to get ac- 
quainted with and to know intimately than 
is his twin, “supply.” Demand is a term 
which measures the strength of consump- 
tive desire, and it is evidenced in the price 
that the consumer is willing to pay rather 
than in the amount which the consumer is 
willing to take. 

The volume of almost any product mov- 
ing into consumption regularly can be 
greatly augmented if the price is made low 
enough; it can likewise be curtailed almost 
to the vanishing point by price increases. 
There would be a demand for ham if the 
cost was five dollars a pound—but there 
wouldn’t be any widespread demand for it 
that would cause a considerable amount of 
it to be sold. There would be a demand 
and a very widespread one for ham if the 
cost was five cents a pound. 


Competition of Other Foods. 
There is always a demand for most any- 
thing, but the strength of the demand is 
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determined by the price obtainable and its 
relation to the supply available. 

When you talk about the demand for 
meat, you err if you think a hundred 
million Americans are demanding it. True, 
all of them are potential purchasers, but 
the competition of other foods must be 
reckoned with. The demand for meat is 
controlled by its price level and by the 
relationship between that price level and 
the incomes of the prospective consumers. 
When the price level is low as compared 
to the incomes, the demand is strong 
enough to warrant price increases until 
you reach the point where further in- 
creases would curtail consumption. 

When this latter situation comes about 
—as it did last year—the trade says that 
demand is weak. That isn’t entirely true. 
The demand is limited rather than weak 


and either a lowering of prices or an in- 
creasing of incomes will broaden out de- 
mand. 

It is surprising how many factors influ- 


ence the strength of demand. The size of 
the income is, of course, the biggest and 
most important factor—but there are 
others. 


Consumer Got Fish Bargains. 

I have before me a clipping from the 
United States Daily, printed at Washing- 
ton, D. C., and an authority on govern- 
ment news. This clipping quotes gov- 
ernment figures showing that during 
March, 1927, the principal fishing fleets of 
New England landed and marketed about 
24 per cent more fish than they did during 
the same month in 1926. The value of the 
fish landed in March, 1927, was less than 
two-tenths of one per cent greater than 
the value of the fish landed in 1926. 

In other words, the consumers of fish 
were given about 24 per cent more product 
for the same amount of money as com- 
pared with the year before. The consumer 
who did not want a greater supply of the 
product was able to buy the same supply 
as he did the previous year at a price mate- 
rially under that which he paid during 
1926. 

Is it conceivable that this increased 
supply of fish and the decreased cost 
thereof would not have an effect upon the 
demand for meat? Undoubtedly many 
people with a liking for seafood increased 
their consumption of fish by substituting 
it on occasions for their usual meat. This 
tended to limit the demand for meat as 
effectively as if the price of meat had gone 
up. The figures on fish landed since 
March are not yet available, but it is rea- 
sonable to assume that a surplus of fish is 
still affecting the market for meat along 
the eastern seaboard. 


Not Spending as Much. 


Viewed in its entirety, our nation is un- 
doubtedly prosperous, but there is reason 
to wonder whether the classes of people 
who consume the greatest quantities of 
meat are as liberal spenders as they were 
a year ago. It should be remembered that 
very large portions of the steer and the 
hog do not constitute steak and ham. The 
parts that are regarded as less choice are 
favorites with people who do manual 
labor. There is nothing like a well done 
roast or a thick stew in helping the worker 
to meet a tax upon his physical being. 

We do not pretend to have any informa- 
tion which is not generally available, but 
our sales in the industrial and mining 
regions, where there are the greatest 


number of manual workers, indicate very 
clearly to us that their incomes are under 
those of a year ago. 

The net of it all is that while just as 
much meat is being consumed as a year 
ago, the price that we are able to get for 
it is not as high as was the case a year 
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The Trading 
Authority 


Market prices based on actual 
transactions, and unbiased re- 
ports on the condition of the 
markets, are given each day by 
THE NATIONAL PROVISIONER’S 
DAILY MARKET SERVICE. 


Market prices and transactions 
on provisions, lard, sausage meats, 
tallows, greases, etc., at Chicago 
are given, together with Board of 
Trade prices, hog market infor- 
mation, etc. Export markets also 
are covered. 

This service has become the 
recognized trading authority, and 
is used by packers, wholesalers, 
brokers and others as a basis for 
their prices, for settling claims, 
pricing inventories, etc. 

THE DAILY MARKET 
SERVICE is mailed at the close 
of trading each day, and subscrib- 
ers are furnished with a hand- 
some leather binder for filing the 
reports for record and compara- 
tive purposes. Telegraphic serv- 
ice (messages collect) is also 
available to subscribers at all 
times. 

If you want to keep posted on 
the markets every day, fill out the 
coupon below and mail it. Sub- 
scription is at the rate of $1 per 
week, or $52 per year, payable in 
advance: 


The National Provisioner, 
Old Colony Bldg., 


Chicago. 

SUROGE le dk bea Rees cele ede yal leanne. oe 
Please send me information about 

the DAILY MARKET SERVICE: 

WIAMGO. voici cass sc eeceesccceeen ss Bp ay . 

GIR aia Sicwaicis seg aes State sas ox sickens 











ago, and therein lies the answer to the 
question with which we started. 
Not Getting the Price for Meat. 

It ought to be obvious from the fore- 
going that supply and demand are not 
synonymous; that they do not work to- 
gether and that at times they seem even 
to travel in opposite directions. 

There are occasions when a decreasing 
supply finds prices moving downward be- 
cause of curtailed demand, from some 
cause such as weather or excess supply of 
fish. There are occasions when an in- 
creasing supply finds prices going up. 

If demand were constant it would be 
reasonable to expect prices to go up when 
supply diminished and prices to go down 
when supply increased. As long, however, 
as demand is a separate entity and a vari- 
able factor, it will not be reasonable to 
assume that the same amount of pork 
which was moved into consumption last 
year should be moved into consumption 
this year at the same price level. 

Nevertheless, we have the pork to move 
and we are doing our best to move it. 
Greater consumption is being encouraged 
by unusual advertising and by price level 
adjustments. When consumption is stimu- 
lated to a point where it moves the avail- 
able supply, the raw material market can 
be stabilized. 
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Chicago Provision Markets 


Reported by THE NATIONAL PROVISIONER DAILY MARKET 
SERVICE 


FUTURE PRICES. 


Official Board of Trade Range of Prices. 


SATURDAY, JULY 2, 1927. 


Open. High. Lew. 
LARD— 
July ..12.65-674%% 12.65 12.57% 
Ss on cpie 12.85 12.85 12.75 
Oct. er 12.95 12.85 
Ds « Kéwues ovate s> “es 
CLEAR BELLIES— 
ESS 
Sept husehe Seve 
eee 
= RIBS— 
ae. ecu p sete 12.20 12.10 
ee | tL 12.20 12.10 


MONDAY, JULY 4, 1927. 
HOLIDAY. 
TUESDAY, JULY 5, 1927. 


Open. High. Low. 
LARD— 
_ ee 12. 12.75 12.57% 
a 12.80 12.90 12.75 
Oct ..12.85 13.00 12.82% 
SOR. wotersd 12.95 12.95 12.95 
CLEAR BELLIES— 
SE 3 snbeiah nash 
Es BESS inde & 
Stn - witeesertess 
SHORT RIBS— 
El  denskes sews pene ence 
Es” \6.c0-s0 » 12.15 12.15 2.10 
ee ee eer maps 
WEDNESDAY, JULY 6, 1927. 
Open. High. Leow. 
LARD— 
Pe ° ran 
. ee 2.85 2.87% 12.77% 
Oct -.12.92% 12.97% 12.87% 
| | eee eee 2.92% 13.10 12.90 
CLEAR BELLIES— 
BUT eto chee’ ous 
De. wcncceiacee 
MS se tepee' sass 
SHORT RIBS— 
Aaa 11.80 11.80 11.80 
Set. ic. 12.00 12.00 12. 
Oct. .......12.00 12.00 12.00 
THURSDAY, JULY 7, 1927. 
Open. High. Low. 
LARD— 
OS eae oe es 
MS eae 12.85 12.90 12.85 
DOR. wecncae 12.95 12. 97% 12.95 
MG “ing ao oe 13.00 13.17% 12.97% 
CLEAR BELLIES— 
BER ous ote 13.75 13.82% 13.75 
14.10 14.07% 





FRIDAY, JULY 8, 1927. 





Open. High. Low. 
-12.75 12.824%-85 12.75 
.12.921% 13.00 12.90-92% 
-13.02% 13.10 13.00 
13.15 13.32% 13.15 
hon née 13.17% 13.17% 13.15 
CLEAR BELLIES— 
| Ce ee Ory nose evée 
BA 14.15 14.30 14.15 
OES ocabs wd%ssiu osha ite 
SHORT RIBS— 
ON? oe SBS SSS 
Bat. sepwes ewes 
ile sbAneen apse 


13.87 4ax 
14.20ax 
14.20n 


11.90ax 
12.10ax 
12.10ax 


13.8714n 
14.2 


14.20n 


87 Wax 


Close. 


12.7214b 
12.90ax 
12.97% 
13.1714b 


13.824%4ax 
14.10b 
14.10n 
11.80n 


12.00n 
12.00n 


Close. 


12.82 aeex 
12.9 
13.05 
13.20-22% 
13.15ax 


14.00b 
14.17% 
14.17ign 


11.85b 
12.05b 
12.05n 


PURE VINEGARS 





CASH PRICES. 


Based on Actual Carlot Trading, Thursday, 
July 7, 1927 
Regular Hams. 


Green 8. P 
GID NN ccibecenvccscocwenessnee 17% 20 
EE ute basehees sncsésncecsee 17 19% 
PE buikdd iindln chases oy p beaks 16% 18 
DOME pa dvsliaedve des cedeenseee 16% 18 
ee Tere ee 17 17%@18 
Ee rere 17 17%@18 
oe es 16% sede 
REESE TRAMBO 22.0 ccccdscccececs 17 
8S. P. Boiling Hams 
H. Run. Select. 
BAIEE  cccccccesncsccesesncensss 18 18% 
BEIED caccestupersavescesevvecs 18 18% 
PEED: cccvccccsvccessaceceossos 17% 18 


(Boiling Age) 


I ok ono bcck ns sans ouns's cb dccacs séqcbsunds 19% 
BEE 6bb-0.d.09 8060050 006.0snn tesa gicar ciseacdages 19 
PES occccecccccncccnedenencesccosccsierecerye 18% 
Skinned Hams 
Green Ss. P. 
BM wc issesbican eds subdues 18 19 
Se Te Pree ry er 18 19 
MEE spoiccwhdeicnsewesssdes e's 17% 18% 
REET ‘nakbus send ovsnnes been aes 17% 18% 
PEED bo GMas ewes need entesaavse< 15% 17% 
PE aS debe So'st't's bc¢4s oheeons 1444 17% 
SEER ne nvebe 5045555 0suaos 0% 14 17 
SE che hGneswkesdeasearensd 13% 16 
DD, ow tonrdapn acs bee saw onened 124 15 
Picnics 
Green 8. P 
GID on bb chee cveustocsiconcon 13% 14 
P= scenohnsbaws venes she seve 11 11% 
FID: Svcs sn tabsep ceeescdose's 10% 10% 
DEED iv'cgn be0sed cow sssonteaeds 10% 10% 
OR p0gs na nrideaes digneebat won 10% 10% 
Bellies* 
Green S. P. 
| SR ree ees 2216 2314 
Pe cb otnes heh ve’ Sapnene he $e 20144 21% 
Ra ae SPE ECL 18% 19% 
RNR Gi isa cede as 16% 17% 
RMD Sette kate jkoveeesre 16% 17% 
RUNED. cuscinotoducsusssceceus ss 15% 16% 
D. 8S. Belliest. 
Clear Rib 


14% 
14% 
14 


13 
13 





Other D. 8S. Meats. 


Extra Short Clears...............+. 35/45 12% 
Mitre Bert RIBS... cc cc cccccsccs 35/45 12% 
INE PORREE es oid vec cccvbecsecds 6/8 10%@11 
SE, ws cin se poeranevaesseues 4/6 9% 
SL EL Dende ao Kecabewassbenenee 8% 
*Square cut and seedless. 
?Fully cured. 





He Sold His Ham Boilers! 


Advertiser F.S.624 spent $2 a 
week to advertise a lot of used 
ham boilers he wanted to get 
rid of. 


He received 15 offers through 
his little ad in the “For Sale” 
page of THe NATIONAL Pro- 
VISIONER. 


Did it pay? He thinks so. 
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CHICAGO HOG PURCHASES. 
Purchases of hogs by Chicago packers 
for the week ending Thursday, July 7, 
1927, with comparisons, were as follows: 





Week Cer. 
ending Prev. week, 
June 30. week. 1926, 
PN ee ee Sear eee 9,557 10,358 5,125 
Anglo-American Prov, Co. 3,080 2,437 3,832 
ee SS ee 10,004 12,682 6,366 
G. H. Hammond Co...... 4,879 6,989 2,824 
SEO, A RR ws esis s avn ses 5,520 7,627 5,483 
ee OD, o's chase eco 6,517 11,849 5,984 
Boyd-Lunham Co. ....... 4,200 5,164 4,212 
Western Pkg. & Prov. Co. 9 1039 11,749 6,218 
Roberts & Oake.......... 4,082 6,502 3,858 
Miller & Hart........... e313 6,313 3,304 
Independent Pkg. Co..... 4,159 4,159 2,346 
Brennan Packing Co..... 4,750 6,306 5,116 
Agar Packing Co........ 2,880 3,549 § 
MOD oo kinds in xecad ease 74,950 95,684 55,468 








CHICAGO RETAIL FRESH 





Beef. 
No. 1 No.2. No.3. 
Rib roast, heavy end.......... 25 22 12 
Rib roast, light end........... 36 28 20 
MOK TORS .cccccscccccccccve 24 20 14 
Diem, WOE on cccasecccees -. 40 30 
Steaks, sirloin, first cut........ 40 32 22 
Steaks, porterhouse ........... 50 37 25 
Steaks, Rae 28 25 18 
Beef stew, chuck.............. 20 18 12% 
Corned briskets, boneless...... 24 22 18 
6” errr tree oo. a 12 10 
Corned rumps, boneless........ 25 22 18 
Lamb. 
Good. Com 
apie seb waduae $06 oe s. - 25 
ene ep 6s oeetie.gaeds eden 45 30 
Sows Miawebacebese s¥edasesen 20 15 
Chops, shoulder .............+- 25 20 
Chops, rib and loin............ 55 25 
Leg P 26 ‘ 
Ste 10 
Shoulders 16 
Chops, rib and loin 35 
Pork. 
Loins, whole, 8@10 avg............se0e00- 22 @24 
Loins, whole, 10@12 avg............++08+ 21 23 
Loins, whole, 12@14 avg.........---seeees 18 20 
Loins, whole, T4 and over.........-...0.4. 16 18 
DN Sea iern 8. Saat esd oc Suen utes cae as 26 @28 
Shoulders OP ELE EID EA Se PAE 15 @18 
@20 
@15 
14 
15 
@36 
24 
36 
18 
24 
40 
35 
@ 6 
¢ 3 
50 
17 
16 
@12 








CURING MATERIALS. 
Bbis. Sacks. 


Nitrite of Seda, 1. c. 1. —. oeeseiee 9% 
Double refined saltpetre, grand., ae 5% 
ENEEN was obitlccuducudisens.ss+ bien 8 1% 
sa ag refined nitrate of soda, f. 0. b. 
6 We is GRE, ec cccccnccccssene 3% 3% 
le than carloads, granulated........ 4% 4 
CEYEAIS coco cccdscoceccsccevessiccsecce 5% 5 
Kegs, 100@200 Ibs., res more. 
Boric acid, in carloads, powdered, in bbls. 9 8% 
Crystals to powdered, in bbis., in 5-ton 
SOUS WE NNR as ve iio ccsk ons ves seveee 9% 9% 
In bbls. in less than 5-ton lots....... - 9% 10 
Borax, carloads, powdered, in bblis....... 5 4% 


In ton lots, gran. or powdered, in bbls. 5% 5 
Salt— 
Granulated, car lots, per ton, f.0.b. Chicago 


NER svc cadecccsvend dielbvse pte paaceccvese $6.60 
_—. car lots, per ton, f.o.b. Chicago, 
Beas car lots, per ton, f.0.b. Chicago...... 6.60 

Sugar— 

Raw sugar, 96 basis, f.o.b. New Orleans. @4.78 
Second sugar, 90 basis..........-- es¥ias None 
Syrup, testing 68 and 65 combined sucrose 

and invert, New York........++++++e-+> @ Al 
Standard granulated f.0.b. relners (2%). @6.10 
Packers’ curing sugar, 100 lb. bags, t.0.b. 
Reserve, La., less 2%.....eeeeeceeecnees @5.60 
Packers’ curing sugar, 250 lbs. bags, f.0.b. 
Reserve, La., less 2%.....sseeeccecreeees @5.50 
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CHICAGO MARKET PRICES 


WHOLESALE FRESH MEATS. 


Carcass Beef. 















Week ending, 
July 9. 
Prime native steers.......... 19 @21 
Good native steers.......... 18 $4 
Medium steers...........044- 16 @lij 
Heifers, g00d...........0008- 13. @18 
ee a ter eee ll @i6 
Hind quarters, choice........ @26 
Fore quarters, choice........ @16 
Beef Cuts. 
Steer Loins, No. 1.......... @i4 
Steer Loins, No. 2.........4. @39 
Steer Short Loins, No. 1..... @si 
Steer Short Loins, No. 2..... @49 
Steer Loin Ends (hips) . Laniees @30 
Steer Loin Ends, No ey @29 
Cow Loins....... @18 
Cow Short Loins..... @32 
Cow Loin Ends (hips @1s 
Steer Ribs, No. 1 @25 
Steer Ribs, No. 2.... ; @24 
Cow Ribs, No. 1........0se0. @19 
Cow Ribs, No. 2.........000. @li 
Cow Ribs, No. B.........ccve @12 
Steer Rounds, No. 1......... @19% 
Steer Rounds, No. 2......... @19 
Steer Chucks, No. 1.........- @14% 
Steer Chucks, No. 2.......++.: @13% 
Cow Rounds..........--es00. @iij 
Cow ChuckS......-ccccesece @12% 
Steer Plates..........cceeees @l2 
Medium Plates...........+-- @10 
Briskets, No. 1.....-..-..ee06 @i6 
Beiskets, No. 2......cccceses @l2 
Steer Navel Ends............ @ 9 
Cow Navel Ends............+ @ 9 
Fore Shanks.........--.--+.- @ 8s 
Hein «BHAVKS.. ... 2. ccccccess @ 8 
TNS, gn cccancccccesdecsevece @22 
Strip Loins, No. 1, boneless. . @50 
Strip Loins, No. 2........+++ @40 
Strip Loins, No. ." eneméese ns G34 
Sirloin Butts, No. 1.......... @36 
Sirloin Butts, No. 3 Ba wiGaaa te 6 @2i 
Sirloin Butts, No. 3......... @15 
Beef Tenderloins, No. 1...... @70 
Beef Tenderloins, No. 2...... @65 
Rump Butts..... @18 
Flank Steaks.. @20 
Shoulder Clods. . @15 
Hanging Tenderloin Na ee @10 
Beef Products. 
= CORR TINS 56 note Seas 6 @10 
Hearts wa @lil 
Tongues ..... @29 
Sweetbreads ............ as @38 
Ox-Tail, per Ib.......-.seee0. @ 9 
Fresh Tripe, plain........... @ 6 
Fresh Tripe, BREE @ 7% 
MO 5 su tie See Sees see ee'ed © @13 
Kidneys, per Ib........--0065 @10% 
Veal. 
Choice Carcass..............21 @22 
Good Carcass. ....c.csccccoee 17 @20 
Good Saddles................2¢ @30 
Geod Backs. .....ccecccsccees 12 @i5 
Medium Backs..........++++: 10 @il2 
Veal Products. 
SS. | Se ents @i2 
Sweetbreadse .......-ceeeeee abs 
SUE RAW OPR sad cic ose a.d v'Saie'e a44 
Lamb. 
SOO DAMBDOS oc pica cvcsce esis @33 
Medium Lambs.............. @a29 






Choice Saddles 
Medium Saddle 












Choice Fores... . 
Medium Fores.............++ 
Lamb Fries, per Ib.........- 
Lamb Tongues, each......... 
Iamb Kidneys, per Ib....... 
Mutton. 
a PRR eee @s 
SE” Sere oe @15 
Heavy Saddles.............. @ii 
OE A ers 6 ais 
Heavy Fores ; @i7i 
Light Fores. . ai2 
Mutton Legs. kis a 20 
Peete LOIS, 1. sc ccc cesess @a20 
SNE ROW ci ccc cand ecieance a@eB&s 
Sheep Tongues, each........ al 
Sheep Heads, each.........- @i0 
Fresh Pork, Etc. 
Dressed Hogs.............: 17%4@19 
Pork Loins, 8@10 Ibs. avg... @2z 
BE Pe siecsctel he SGSi0t ea @22 
I Gh oes creme wee Web “s 26 
OMA 000s @l5 
Skinned Shoulde @i4 
Tenderloins ......... nies @65 
MEM gon Vdvcqttacateae a@l2 
ME ic ahs ass 40'0d.c cer @is 
RE yo ds ckeslte'skoneised6 @i4 
ES Sigh hints eaneas Kod pac eues @18 
BS ac aidaks abat ya ce veeces @i5 
ea 52 aud iaid:k v's nes ay 8 @13 
I PEM Ss. 6c sla ob d's 4.60% @ 5 
BE ROR Ss. 50.0001 oop oes tae @i12 
SS RIES re @ 9 
ge Perr rer @i5 
DONG oka cesvsevegets @ 6 
Kidneys, per Ib ded aeebenee @°o 
es Sale slc scwet ens @ 4% 
RENIN Gi SO ce @13 
BER Cais aiziale ay 2.04'veeiaies's @ 9 
MNCS Sih sd 2'e:d ea: 4.e a ocd @a9 
ROA ERS Seay sr @10 


Cor. week, 
1926. 

17%@19 

rs hy 7 44 % 


2 
174% @18% 
17 @18 
@12% 
@12 


5 
29% @32 
32 


10 @10% 


20 @22 
17 @19 
20 @30 
12 @17 

9 @ll 


12%4@ 15% 
45 @60 
32 @37 


@3l 
@29 
@35 
@33 
@23 
@21 
@32 


@25 


@18 
@15 
@12 
18 
@ 8 
a@l4 
@a20 
@18 
q@i. 
@13 
@10 


@2%3 
a3. 
@3l 
@29 


@20 
19%@ 20 


8 
10 @ll 


DOMESTIC SAUSAGE. 


Fancy pork sausage, in 1-lb. carton........ 
Country style sausage, fresh in link...... ee 
— style sausage, fresh in bulk...... P 


Mixed sausage, 

Frankfurts in “meg: GURNE, 5. kek ccegocuave 
Frankfurts in hog casings.........-...++++ ° 
Bologna in beef bungs, choice,............. 
Bologna in cloth, paraffined, choice......... 
Bologna in beef middles, choice............ 
Liver sausage in hog bungs.............++. 
Liver sausage in beef rounds. 
Head cheese ............++5- 
New England luncheon special 
Libe luncheon specialty..... 
Minced luncheon specialty 







Polish sausage. . 











BOWE cc ccccccccccccccccccecccscetecccccccs 
DRY SAUSAGE. 
Cervelat, choice, in hog bungs............. @i5l 
lat, new condition, in hog bungs..... 23 
Cervelat, new condition, in beef middles.. 23 
Thuringer Cervelat ....-....s..cseeseveecee 26 
WEEE ee LECER CS SRK cceeincese sees weansete's @30 
iy ck Wed aint Sco Chea Nee Users a ¥ey @29 
te ES GUNONOID. o's ving cece sacayep se @48 
Milano Salami, choice in hog bungs....... @49 
B. C. Salami, new condition............... @26 
Frisses, choice, in hog middles............ @42 
oa style AM oc ccceseceiicscevsessce’ @ 
I ae Sica wads 4s eC eI eee eee Cees @40 
Mortadella, new condition................. @26 
SUE “Sv neces dGs teccdededecctvavtence aed @iA 
Italian style pone Seg PE ET Lee @43 
EN RN octet Vesavad ccseceene gd an @53 
SAUSAGE IN OIL. 
Bologna style sausage in beef rounds— 
Small tins, 2 to crate.........ccccsecccccceees $7.00 
ge tins, 1 to crate. ......ccccccccccscccvees 8.00 
nkfurt style ——- in sheep casings— 
Small tins, 2 to crate........cecccccccces ocvs0 CSS 
Large tins, 1 to crate...........eeeeeeeeenee -. 9.50 
Frankfurt os — in pork casings— 
Small ~~ ¢ WP GIRO Sec dcdccscccect sees ¢008 0 tee 
Large »p ited ae Pup edk hia p-dhee dene palecees 9.00 
Smoked link’ sausage vl pork casings— 
Small Cine, B OO COMES... vos yccvcccccvecvecces 7.50 
Large tins, 1 to cas ekbeses'seedsee ee ++» 8.50 
SAUSAGE MATERIALS. 
Regular pork trimmings.............+++4++ T%@ : 
Special lean pork trimmings...............- @ 
Extra lean pork trimmings..............-+ swat 
Neck bone trimmings...... an @ 8 
Pork cheek meat. 7%4@ 8 
i ee, era -6 @7 
Fancy boneless bull meat (heavy) .124%4@12% 
Boneless chucks ........cccccsccse @10% 
EE SPP ee eRe eee eee ee @10 
ING;: 2) DOSE, CRIMMMIAEE iio os ccdve is ccccceds 94%@ 9% 
EES EPO SOO CE LCUN TE OCR ELE TCE 6%@ 7 
Beef cheeks (trimmed)..............00+0+5 @ 8% 
Dr. canner cows, 300 lbs. and up........... @ s&s 
Dr. cutters, 400 Ibs. and up............... @ 9 
Dr. bologna bulls, 500@700 Ibs............ @10 
WOO THIS, oo oo aviececccsccccencncceccactecs 3%@ 3% 
Cured pork tongues (can. trim. ): puNied pitta es @16 


(These are prices to wholesalers, on material packed 
in new slack barrels for shipment.) 


SAUSAGE CASINGS. 
(PF. 0. B. CHICAGO.) 
~ om domestic, 180 sets per tierce, 


SSL a Uae ean weaee Cane meek uaaey os @ .20 
Beef cae tpcxaneantes 140 sets per tierce, 

ELA ARP PE PPS ES Pee @ .32 
= rounds, export, 225 sets per tierce, 

Mech iued ce ncebbatatviaea sehGe nen @ .30 

Beef wmiddion, 110 sets per tierce, per set. @1.2 
Beef bungs, No. 1, 400 pieces per tierce, 

WO NOES bce siscravdvasecconcavenbdyesese @ .25 
Beef bungs, No. 2, 400 pieces a tierce, 

POP PIRCO. occcscvccecocvesescs @ .16 


Beef weasands, No. 4 per piece. 











Beef weasands, No. 2, per piece.. Phe : 

Beef bladders, small, per dozen........ eC 3 

Beef bladder, medium, per dozen......... 1.85@2.00 
Beef bladders, large, per dozen............ 3 

Hog casings, medium, per bdl, 100 yds..... @2.25 
Hog casings, narrow, per bdl...........+.. @3.10 
Hog middles, without cap, per set.......... 16 
Hog middles, with cap, per set............ .20 
Hog Wangs, CXPOrt... ..cecsccccccccccaceces @ .38 
Hog bungs, large prime............+.2see05 @ .28 
PT WAI ccc ccactecckeweesewess @ .20 
Hog bungs, small prime............+.-++00: @ .12 
TIOR WERE, WRONE 6 obo nce coos ce ve vewecced @ 07 
Hog stomachs, per piece............es-eee. 07@ .08 

VINEGAR PICKLED PRODUCTS. 
Regular _. 200-Ib. bbl........ ceseevecseccecqueen 
Honeycomb tripe, 200-lb. bbl.......... - 16.00 
Pocket honeycomb tripe, _— ‘bb. - 18.00 
Pork feet, DDI. cccce . 17.50 
Pork tongue, 200-1b. bbl... ; 63.00 
Lamb tongues, long cut, 200- bb - 42.00 
Lamb tongues, shogt ‘out, 200-1b. bbl.... eee» 51.00 
BARRELED PORK AND ‘BEEF. 
Mess pork, regular....... 30.00 
Family back pork, 20 to 34 pieces. F eo 31.00 
Family back pork, 35 to 45 pieces.......... 33.00 
Clear back pork, 40 to 50 pieces............. 26.00 
Clear plate pork, 35 to Serr 20.50 
Clear plate pork, 25 to 35 pieces............ 21.50 
Brisket pork............- wendgrnkea edbencude 30.00 
BOGAN POP... cccccccccccces Sresardpescaasess 20.50 
i, SEO ee Tree eT ee 20.50 
Extra plate beef, 200 Ib. bbis...... weeeee ses 22.00 
COOPERAGE. 

Ash pork barrels, black iron hoops..... $1.67%4@1.72% 
Oak pork barrels. black fron hoops..... 1.90 @1.95 

Ash pork barrels, galv. iron hoops..... 1.8744:191.92% 
White oak ham tierces................ 3.40 

Red oak lard tlerces..............000. 2.521%@)2 KR 

White oak lard tierces............ eee 2.72% @2.75 








59 
OLEOMARGARINE. 
Highest grade natural color animal fat mar- 
e in 1 Ib. cartons, rolls or prints, 
-0.b. ba es genet déuwaneaonaeensus @23 
White animal fat margarine in'1 Ib. car 
Nat = is ute, fob. Chieags:-.-.  g2o's 
‘ut mar; 8, f.0. cago 
(30 oat @ Ib. solid = tubs, 
ess. 
Pastry oleomargarine, xe Bow tubs, f.e.b. Chi- 
CABO ccccccccccccccescccccccccccccccccocs @15 
DRY SALT MEATS. 
RECS NS MIG vida ads Gap ieiaideitones @12% 
BRN GING I Ce wiardp crnwd # oh die ctcusscceces @124% 
Short clear middles, 60-Ib. avg............. @13 
Clear bellies, 14@16 Ibs........cecceccoees @15 
Clear bellies, IT ING 3 3 Vie disla'e vt Views oteibre @14\4 
Clear bellies, oo ae bog Pied Ce deeb wavade wae @13% 
Rib bellies, 20@25 Ibs.........ccsescccees @13% 
Rib bellies, 25@30 H aay er paes bean eos saaces a @134, 
Ee OE, ROUEN SB ec ss codec kdeaccvaddds @10% 
EON, SOE MIs coe civeenccdccacceves @10% 
WOR WOON, DE Oe oc oicviivwesce vevieee @1u% 
TROGEEE  HORGIDS 6. cc sccicc ccc edintescceseccets @lil 
WRN ag ace ac lnsoces scsi vas csapeacccdsanete @ 8% 
WHOLESALE SMOKED MEATS 
Regular hams, + Sew. 14@16 - evecees 
Skinned hams, fancy, 1 Biivcccvcceee 
Standard regular hams, 12@16 lbs. ese eecde 
EPG EE TR ncwsecaceedaccccesticccee 
Standard bacon, 4@8 lbs.................+- 
Standard bacon, 10@12 tbs................. 
Standard bacon, CS tne Nd wen ierreoey 


Standard bacon strips, 6@7 Ibs............. 
oo he weno: ibaa oe —— on, surplus 


Cooked ‘picnies; ‘sitin on; ‘surplus fat off... 
Cooked picnics, skinned, surplus fat off.... 





Cooked loin roll, smoked.................. 
ANIMAL OILS 

PER ANU Os wencccccciscde ccwreeiocterss 15 15 

Extra winter strained 12 12 






Extra lard oil.. 
Extra Ne. 1 lard 


Pe NE MEE athewey suds deesectkeenes Vives 9% @10 
No. 2 lard oil..... é Sgenwsessueutenes 9144@10 
MU EE sg cc an baad aececdas tds ...14 14% 


Extra neatsfoot oil.... 
No. 1 neatsfoot oil 
Acidless tallow oil 


LARD (Unrefined). 


Prime, steam, cash, tierces............... @12.65 
NG, | GON BOUND dds 6 4.a'e wack dbombade< @11.75 
SR ME Nad a dil sidan gg gw'es'd Uduwaksedyede @11.12 
GREED MADD 66 Se a. oh ee Bee he Saeed @13.50 
LARD (Refined) 
Pure lard, kettle rendered, per lb., loose... @13.12 
Pune 1ask, WP OER sn n.c. ccvcescvccsenvedsces 13.12 
SUN 3. Coc URes econ cacheegueks qpeatkias 11.25 


OLEO OIL AND STEARINP 


MORO  FOMERB ey oe aids 5.8 5 eu anes woh sn caean 134%@138% 
MING MONON is tN cs eritnccehscn.gkeduameedesdas 12 @l 
ey ORS EE | RR ere ane r ere @l2 
Preme Nes BS OOOO es oa eek a Wes cc oe eee @11% 
DIR ENON OER hina s rents codhendw ange ceues te 10144@10% 
Prime oleo stearine, edible..............+. 9 @9% 
TALLOWS AND GREASES. 

Edible tallow, under 2% acid, 45 titre..... 


Prime packers’ tallow...........éc2.e8 
No. 1 tallow, basis 10% f. , 42 titre.. 
No. 2 tallow, basis 40% f.f.a., 40 titre 
Choice white grease, max. 4% acid, 

Chicago 





B-White grease, max, Bes O01. hws ici swe 7 
Yellow grease, 12-15 f.f.a........ eat h wens 6%@ 7 
Brown grease, 40 f.f. by wkaties acteaenenben 6 @ 6% 
VEGETABLE OILS. 

Crude cottonseed oil in tanks, f.o.b. Val- 

ley points, nom., prompt.............+-. 84@ 84 
White, deodorized in bblis., c.a.f. Chicago. .1044@11 
Yellow, deodorized, in bbis.............+++. 10144@10% 
Soap stock, 50% f.f.a. basis, f.o.b. mills... @ 2 
Corn oil, in tanks, f.o.b. mills............ @ 8% 
Soya bean oil, seller’s tank, f.o.b. coast nom. @10% 
Cocoanut oil, seller’s tank, f.o.b. coast.... @ 8% 
Refined in bbls., c.a.f., Chicago, nom..... 10% @10% 

FERTILIZERS. 

Llood, unground and ground.......... ®. 4.00@ 4.25 
Hoofmeal ..ccccccccccccccccessessevcece 3.25@ 3.50 
Ground fertilizer tankage, “io to 12%.. 3.15@ 3.25 
Ground fertilizer tankage, 6 to 9%...... 2.90@ 3.00 
Crushed and unground tank eas Giese weswe oS / 3.00 
Ground raw bone, per ton. sdedseeces 32.00@36.00 
Ground steam bone, per ton. badawoxikaouve 27. 30.00 
Unground steam bone, per ton........... 25. 27.00 
Unground bone tankage per ton....... +++ 14.00@17.00 

HORNS, HOOFS AND BONES. 

No. 1 horns, 75 lb. average per mn... es eotias.on 
No. 2 horns, 40 Ib. a per ten.... 125.00@135.00 
Nos Gh WEWE p05 caciakaias< docc¥eessne 75. 100.00 
Hoofs, black and striped et eewes desdee 35.00@ 50.00 
Hoofs, white .....’...... cnvnee seeeee 70,00@ 75.00 
Round shin bones, heavies. Cece veuecee 90.00@100.00 
Round shin bones, lights and med..... 55. 65.00 
Heavy fats ....cccccccccccccces eecese 55.00@ 65.00 
pa POCR ccccadcccccccccccocccceecse 4.00) GAGS 
Thigh bones, WORN Sn cues, Sacde se ++++ 90.00@100.00 
Thigh bones, light and =e Wiveees Late : Sg 90.00 
PRRECOSNE HONNGE is oe eis kdcedsccacccuss 45.00@ 50.00 

Note—These quotations apply to nt 1 Lea | 
which must be assort oun Wan oxen and 


se spots 
cracks. hard and clean, cage 8 as team cut and weight. 
Packed in double bags and carioad lots. Quotations 
on unselected stock will be found in ‘Packinghouse 
By-l’rednets Markets’’ reports on another page. 
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Retail Section 


Do You Sell Beef for What It Is? 


A government official who has studied the retail meat trade in every section 
of the country, and who is an acknowledged marketing expert, made this startling 
statement before a state convention of meat retailers the other day: 


“I have yet to find a dealer anywhere in this country who sells the beef 


from old worn-out dairy cows as such! 


He was pleading for honesty as the best policy in the meat business, and 
contrasting the old methods with the new. 


Here is what he had to say: 


At the Fork in the Road 


Meat Retailer Must Decide Which 
Course to Take 


By W. C. Davis, Marketing Specialist, 
U. S. Department of Agriculture. 


Not a great many years ago there began 
to develop in the retail meat industry a 
type of dealer who figured it would be 
good business on his part to undersell his 
competitors, and thereby increase his 
volume. 


He figured also it would be unwise to* 


sell his wares by a different name. Con- 
sequently, he thought it would be good 
business to retain the old terms but, in- 
stead of quality products which he had at 
one time handled, he would offer products 
of inferior quality. 

In a word the lure of “easy money” was 
responsible and the uncertainty appealed to 
his speculative instinct. Right here began 
the overworked practice of fooling the 
public which has been responsible for most 
all ills of the livestock and meat indus- 
tries. 

Loss Due to Selling Poor Meats. 

Probably in no other industry has the 
results of misrepresentation and substitu- 
tion been quite so disastrous as in the re- 
tail meat business. I am not going to dis- 
cuss at this time, the effect these prac- 
tices have had on consumption and the 
effect they have had on beet production, or 
more particularly the business of the 
cattlemen. Suffice it to say that both the 
consumer and the producer have been 
forced to curtail their operations insofar 
as producing and consuming good beef is 
concerned. 

Because of dissatisfaction, we consum- 
ers eat less, and because of losses the 
cattlemen have had to produce less. Mis- 
representati@h is to blame. With this gen- 
eral statement, I will dismiss both the 
producer and the consumer from the pic- 
ture. 

I want more particularly to deal with 
the effects which misrepresentation and 
substitution have on the business of the 
individual retail meat dealer. 

I dare say there are in my audience to- 
day many retail dealers handling low- 
grade meats who formerly handled only 
the best. If so, you didn’t change from 
quality meats. to inferior meats of your 
own choice. 

In many cases at least, you were prob- 

is was an address delivered befere the conven- 


Thi 
tion of the Illinois State Retail Meat Dealers’ Asso- 
ciation at Rockford, [ll., June 5, 1927. « 


ably forced to make the change because 
of so-called “increased competition.” An- 
other operator not so much concerned 
about honesty in business probably moved 
into your locality because he thought you 
were making money. At the outset, he 
may have handled meats comparable in 
quality to those handled in your market. 
If so, it didn’t last long. 
Price Cutting Starts Trouble. 


His purpose was to get some of your 
customers and, to do this, he figured he 
must undersell. If you were a good mer- 
chant, he couldn’t buy the same quality 
cheaper. 

Therefore, he reasoned that in order to 
get your customers he would have to buy 
inferior meats. This would enable him to 
sell at a lower price. He reasoned also 
that customers would not recognize the 
difference in quality, but they would 
recognize the difference in price per pound. 
Hence, he sold inferior products, under 
the guise of kigh quality products, and 
some of your customers, to use a common 
expression, “fell for the bait” and deserted 
you. 

With lessened volume, your operating 
costs increased proportionately and you 
began to wonder how long you could 
stand the strain. Had your customers 
known how to purchase meats on quality 
basis rather than on a price basis, the ad- 
vent of this type of dealer into your midst 
would have been of no concern to you 
but, unfortunately, the average consumer 
knows less about meats than she does 
about cotton and silk. 

As a consequence, through no fault of 
your own, you were forced to suffer loss 
of business and probably faced financial 
disaster—all because of ignorance of your 
customers, concerning the quality of the 
products passed across your counter. You 
were in a dilemma, something had to be 
done. The old Biblical admonition “An 
eye for an eye—a tooth for a tooth,” 
seemed to apply, and you switched from 
the high standard for which you had 
striven to the low standard which had 
virtually been forced on you by this newer 
day “opposition.” 








O’TOOLE AND CASSIDY. 

How Cassidy, the packer salesman, got 
Michael O’Toole, proprietor of the Fancy 
Meat Market, started on the ham campaign 
will be told in next week’s issue of THE 
NATIONAL PRovISIONER. Watch for it. 


Dishonest Dealer Can’t Last. 


What you as individuals need, and what 
the industry in general needs, is a 
thorough understanding of the results 
produced by misrepresentation. 

And what of the individual who de- 
liberately, from day to day, misrepresents 
his products, and thinks there is no other 
way to conduct his business? Have you 
ever though how short-lived is his busi- 
ness career? Has it ever occurred to you 
that all such tear down the business ideals 
which good merchants are striving to 
build up? Is there any place in industry 
anywhere for the weakling who thinks 
business cannot be conducted on sound 
business principles? Should anyone be 
permitted to remain in business who js 
ashamed to tell his customers the truth 
about his products? 

In a word, what is success in business? 
It is measured alone by the dollars ac- 
cumulated, or is it measured more gen- 
erally by the reputation which inspires 
confidence and good will? Is it not better 
to so conduct ourselves and our businesses 
that our customers are proud to be num- 
bered among our friends? Just as sweet 
restful sleep restores our energy, so do 
satisfied customers mean constant regular 
customers and, in proportion thereto, is 
success in business measured by repeat 
orders. 

Admitting there is a measure of justifi- 
cation for many of the arguments ad- 
vanced by some retailers, that ignorance 
of consumers regarding quality of meat is 
responsible for much dissatisfaction, yet 
the fact remains that there has been little 
or no concerted effort on the part of re- 
tailers until recent years to tell consumers 
the whole truth. 

Tell the Truth About Meats. 


A short time ago, I was seated at the 
luncheon table with several business ac- 
quaintances, when one of the party 
stressed the need for a national educa- 
tional program to enlighten consumers on 
quality in meats. Much to my surprise and 
disappointment, one of the party, a retail 
meat dealer, remonstrated ‘Consumers 
know too much now.” I cannot think—in 
fact, I know—that it is not the attitude of 
the great majority of retail dealers. 

Stop for a moment and consider who 
among your friends and acquaintances in 
the retail meat business are the outstand- 
ing successes, and then compare their 
methods and the methods of those less 
successful. In such comparisons you will 
find the answer, and in every case it will 
be on the side of the man who has no 
secrets that he is ashamed of. 

he man who succeeds today must con- 
duct his business on sound business prin- 
ciples, and in this misrepresentation has 
no place. You have suffered because of 
misrepresentation by a minority in the 
business, and it behooves you to help rid 
the industry of all those who continue to 
practice misrepresentation. 

Critical Time for Retailers. 

As I see it, many retailers are just now 
at the forks of the road. Some have suc- 
cessfully passed the many diverging paths 
and are well on the way to success. Some 
have been led into by-paths temporarily, 
but through energy and a better under- 
standing of success requiremens are again 
on the main highway. Many others, how- 
ever, are still waiting to be shown. These 
latter are now at the forks of the road. 

My retailer friends, what will you do? 


News of the Big Ham and Bacon Campaign for Retailers on pages 21-22. 
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Your government is concerned about your 
future, and the future of the men who 
furnish you raw materials. The cattlemen 
need protection, honest retailers need pra- 
tection, and meat consumers need protec- 
tion. Will you accept the challenge and 
do your part? 

In a very great measure means have 
been found to overcome unfair methods 
and misrepresentation in the sale of meats. 
Official grades for beef have been estab- 
lished. Government beef grading is now a 
reality. Will you get behind the move- 
ment for the general good of the industry, 
or will you stay in the ranks of those who 
claim “Consumers know too much now’? 
Will you stay in the rut with all its un- 
certainties, or will you take the plain high- 
way to success? It is for you to decide. 


Beef Grading Is a Protection. 

But, you say, the present plan includes 
only prime and choice grades of steer and 
heifer beef—there is not enough to go 
round. I grant you this is true, put why 
stop with prime and choice grades? Good 
grade and medium grade are good enough 
for most of us. The man who produces 
medium grade and good grade steers and 
heifers is entitled to the same protection 
as the man who produces choice and prime 
grades. : 

You men in the retail business handling 
these grades of beef are entitled to pro- 
tection against the dealer who handles 
hard-boned cow beef under the guise of 
steer beef. ‘ 

I have yet to find a dealer anywhere in 
this country who sel!s the beef from old 
worn-out dairy cows as such. And, as long 
as this condition ensues, beef consumption 
will suffer and beef cattle producers will 
be penalized. It is a matter that deserves 
your earnest consideration. : ; 

The Department's beef grading service 
was inaugurated in a limited way on May 
2, 1927. Because of the present limitation 
it is available only to certain localities. 
For the time being it is conducted on an 
experimental basis, but enough has already 
been accomplished to prove its practi- 
cability. 

Stamp Is Guarantee of Quality. 

The grade stamp on a carcass or cut is 
a guarantee of quality. The roller stamp 
is so placed that each retail cut carries a 
portion of its imprint. The customer needs 
only to look for the stamp, and the honest 
retailer need no longer fear the “opposi- 
tion” of the unscrupulous dealer. The 
stamp speaks for itself. : 

To date, approximately 3000 carcasses 
have been graded and stamped. These 
have been distributed largely to eastern 
consuming centers and many repeat or- 
ders have been received. Before best re- 
sults can be obtained, other grades should 
be included. 

Reports reaching us concerning the dis- 
tribution of government-graded beef indi- 
cate that most of it is being sent to New 
England and Middle Atlantic States. In 
this respect Massachusetts, New York and 
Pennsylvania are outstanding. It has been 
a disappointment to us that a greater de- 
mand for government-graded beef has not 
come from the Middle Western states. 

There has never been a time in history 
when trade cooperative effort was needed 
quite so much as now. The unselfish 
spirit which brings you men together to 
discuss your common problems deserves 
to be recognized, and the retail dealer who 
is so short-sighted as not to see the possi- 
bilities of cooperation is to be pitied. I 
would that your influence and the influence 
of all like associations could be carried to 
every retailer in every state in this great 
country. 


Mr. Davis is the author of a series of 
articles written especially for THE NA- 
TIONAL PROVISIONER and entitled, 
“Straight Talks With Meat Retailers,” 
which have appeared on these pages dur- 
ne mg past year, and which will be con- 
inued. 
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Tell Thisto Your Trade 


Under this heading will appear infor- 
mation which should be of value to meat 
retailers in educating their customers and 
building up trade. Cut it out and use it. 











During the Ham and Bacon Campaign Tue Na- 
TIONAL PROVISIONER will print in this column special 
recipes for the use of these meats, prepared by 
food experts for use in this campaign. 

Most of these are new and novel recipes, and the 
trade should pass them on to their customers. 


HAM AND EGGS—PICNIC STYLE. 
Y% cup cooked ham chopped 
2 tablespoons salad dressing—boiled 
or mayonnaise—grated cheese 
2 hard cooked eggs 
2 small cucumber pickles 
1 teaspoon prepared mustard, chopped 
parsley 
Chop or grind ham, egg, and pickle to- 
gether, add mustard and salad dressing. 
Form mixture into round or egg-shaped 
balls, roll in freshly grated cheese and 
then in chopped parsley. Chill thoroughly 
and pack in picnic lunch or serve with 
sandwiches for a porch supper. 
This recipe makes 8 balls. This mix- 
ture is good for sandwich filling also. 


ub 
RETAILERS BOOST HAM DRIVE. 


Frank J. Dorr of Boston, Mass.; Wil- 
liam M. McGonigle, of Cleveland, Ohio, 
who is president of the National Associa- 
tion of Retail Meat Dealers; Louis Gold- 
schmidt, of New York City; Charles 
Raedle, Jr., of Brooklyn; T. J. Russell, 
Fred Graham, Charles W. Kaiser and 
John A. Kotal, of Chicago, and Arthur 
Wells, of Cleveland, met recently at Chi- 
cago to discuss plans for participation by 
retailers in the movement to bring to the 
attention of consumers the exceptional 
values which hams and bacon now offer. 

Announcement to this effect was made 
by John A. Kotal, executive secretary of 
the National Association of Retail Meat 
Dealers. Mr. Kotal has written 92,000 re- 
tail meat dealers in all parts of the coun- 
try urging them to participate in this 





Retail Cutting Tests 


Do you make your own cutting 
tests, Mr. Retailer? 

You ARE WORKING IN THE DARK 
IF YOU DO NOT! 


The valuable series of articles 
on cutting tests for the retail meat 
dealer which ran in THE Na- 
TIONAL PROVISIONER has been re- 
printed into one pamphlet. It 
makes a handy reference guide to 
follow in making your cutting 
tests. Every retailer needs one. 

They may be had by subscrib- 
ers by sending in the attached 
coupon, together with 5 cents in 
stamps: 

The National Provisioner, 
Old Colony Bldg., Chicago, Ill. 

Please send me copy of reprint on ‘“‘Cut- 
ting Tests for Retailers.” 
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Enclosed find 5 cents in stamps. 
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movement, and urging them particularly 
to move hams and bacon into consumption 
in large volume by asking the smallest 
margin consistent with a fair profit. 
ga 
NEWS OF THE RETAILER. 


A meat market has been installed at the 
Kroger Grocery, at the corner of Fifteenth 
and Broad streets, Newcastle, Ind. ° 

Harry M. Bachman will open a new 
meat market at 502 North Fourth street, 
Clinton, Ia. 

J. L. Larson has: purchased the meat 
market of Everett Campbell at Red Oak, 


a. 

E. M. Pyle has sold his meat market at 
Liberty, Nebr., to John Lytle. 

Knute Nafsted has opened a 
market in Cordova, Alaska. 

The Hunter Meat Market, Bakersfield, 
Calif., has opened under new management. 
Ed. Kirk is the new proprietor. 

A meat maiket has been installed in 
the Piggly Wiggly store at Dodge City, 
Kan. 

Touissaint Bros. have opened a meat 
market at Main and Westmoreland streets, 
Whitesboro, N. Y. The firm is incor- 
porated with a capital stock of $5,000. 

J. M. Raglan will open a meat market 
in the near future in Bement, III. 

Burrows & Campbell have opened a 
meat market at 111 East Pratt street, 
Maquoketa, Ia. 

The Hopewell Stores, Washington, Ind., 
have added a retail meat department. 

The Highway Cash Grocery, Livingston, 
Calif., is adding a retail meat department. 

Charles Walchar, San Jose, Calif., has 
purchased the meat and grocery business 
at 379 East Williams street, from Eva B. 
Tree. 

D. C. Larson, Iola, Kan., formerly of 
Colony, Kan., has purchased the Self- 
Service Market. 

R. W. Huff, Wichita, Kan., has engaged 
in the meat business at 1120 East Doug- 
las street. 

C. O. Townsend, Liberal, Kan., proprie- 
tor of the Eagle Grocery, is adding a meat 


market. 
Market, Kan., 


meat 


Campbell’s Rozel, 
purchased the Newbill Meat Market. 

A. Pachel, Woodland, Wash., will en- 
gage in the meat business. 

H. M. Saling and J. Pauli, Jr., Portland, 
Ore., have purchased the meat market at 
Sixty-seventh and Sandy boulevard, from 
Ryan Bros. 

J. H. McLean has opened a meat, fruit 
and vegetable market in Harrington, 
Wash. 

Eugene Ford has purchased the Sanitary 
Meat Market, Auburn, Wash., from Mrs. 
Esther Coburn. 

Announcement has been made of the 
change of ownership of the Sanitary Meat 
Shop, Brainard, Minn., the business hav- 
ing been purchased from Mrs. Jacob 
Kaupp by C. N. Erickson. 

L. W. Anderson has purchased the Star 
Cash Meat Market at 1630 East Douglas 
street, Wichita, Kan. He formerly oper- 
ated the Baby Beef Market in that city. 


sey ee 
LOS ANGELES DEALERS PICNIC. 


The second annual picnic of the Retail 
Meat Dealers’ Association of Los Angeles 
County, Calif., at the Los Angeles Union 
Stock Yards, Sunday, June 19, was one of 
the most successful events of its kind ever 
held in the city. 

More then 20,000 men, women and chil- 


dren attended the affair surpassing the 
crowd at last year’s picnic by 10,000. 

A rodeo was the main attraction of the 
day at which prizes were given to the 
winners of the different events. Bands 


has 


and dances by a group of Cheyenne In- 
dians also enlivened the day. 

Several of the houses catering to the 
retail meat trade and several of the pack- 
ers had. exhibits. 
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New York Section 


Among Retail Meat Dealers 


George Kramer, president of the New 
York State Association of Retail Meat 
Dealers, Inc., will celebrate a birthday on 
July 14. 


The Board of Directors of the State As- 
sociation of Retail Meat Dealers, Inc., will 
hold a meeting at their headquarters 
Wednesday, July 13. 


Fred Hirsch, business manager of the 
Bronx Branch, and Mrs. Hirsch, financial 
secretary of the Ladies’ Auxiliary, New 
York State Association of Retail Meat 
Dealers, spent the holidays with their eld- 
est son at Bellmore, L. I. 


William Kramer, a member of Ye Olde 
New York Branch and Mrs. Kramer, a 
trustee of the Ladies’ Auxiliary, New 
York State Association of Retail Meat 
Dealers, Inc., with their two children and 
Mrs. Kramer’s mother, spent the Fourth 
~ July holidays at Highland Mills, New 

ork. 


Genevieve DiMatteo, the elder daughter 
of Albert DiMatteo, treasurer of the 
Washington Heights Branch, and Mrs. Di- 
Matteo, recording secretary of the Ladies’ 
Auxiliary, New York State Association of 
Retail Meat Dealers, Inc., won the run- 
ning race which her school held at Van 
Cortlandt Park last week. 


George Anselm, of the Ye Olde New 
York Branch, and Mrs. Anselm a trustee 
of the Ladies’ Auxiliary, New York State 
Association of Retail Meat Dealers, Inc., 
with their two daughters and son left on 
Wednesday of this week for an automobile 
trip to Canada and Maine. They will be 
gone about ten days. 

Arthur Burck, who is in charge of his 
father’s Prospect Park West store, spent 
the holidays at Atlantic Highlands. He 
and his friends were also entertained at 
Asbury Park. 


The New York State Association of Re- 
tail Meat Dealers, Inc., has received a 
challenge from the Philadelphia Branch to 
a tug of war. This is to take place at the 
picnic and barbecue which the Philadel- 
phia Branch is planning to hold at North 
Philadelphia, Scheutzen Park, Seventh 
street and Tabor Road, Philadelphia, 
Wednesday, August 3. The winning side 
will be presented with a silver cup. The 
State Association will arrange for a suffi- 
cient number of busses to make the trip 
comfortable for all members who care to 
attend. 


Ye Olde New York Branch, New York 
State Association of Retail Meat Dealers, 
Inc., will hold but one meeting this month 
on Tuesday, July 19. A meeting of the 
board of directors of this branch will be 
held on July 13. 

A sort of a get-together rally of the re- 
tail meat dealers was held in Jamaica re- 
cently at which there were talks by the 
different members of the Greater New 
York branches. It was found that the 
territory to be covered by one branch is 
too large and that it would be necessary 
to divide it into sections. It was, there- 
fore, decided to have an organization 
meeting on July 21 in Eagle Palace, Sut- 
phin Boulevard and Rogers Place, Jamaica, 
and another on July 27 at the Labor Tem- 
ple, on Fifty-eighth street, near Queens 
Boulevard, Woodside, L. I. Branches will 
undoubtedly be instituted at each of these 
places. 


STAHL EMPLOYEES PICNIC. 


Good judgment was used by the Otto 
Stahl Employees Welfare Association in 
holding their annual picnic on Sunday, 
July 3. This gave all participants an op- 
portunity to rest on the holiday following 
and be ready for the accumulated work on 
Tuesday. 

The outing was held at Breilinger Old 
Point Comfort Park, 4018 Boston Road, 
and the members and guests began to 
arrive early in the morning and continued 
until there were at least 1,200 present. 

There were games for the ladies, a 
Punch and judy show for the children and 
prize bowling for the men. In the latter, 
Henry Ridder, a member, won the first 
prize and the second prize went to Mr. 
Snyder, a guest. 

There was also another game in which 
both men and women contested and for 
which the cash prizes amounted to $100. 
The first prize was won by Sam Horowitz 
and the second by Miss Margaret Dun- 
ford, both employees, and the third by 
Mrs. Quinn, a guest. 

There were two bands which furnished 
music for the dancing, making it almost 
continuous and lasting until well into the 
evening, at least as late as 12 midnight. 
The proceeds of the affair will be donated 
to the Association for the relief of the 
sick members. 

George Schmidt of the Otto Stahl 
organization took an active interest in all 
the prceedings and saw that everybody 
had a’ good time. The officers of the 
Association, who are: George Rohdenburg, 
president; E. Ellwanger, vice-president; 
George Smith, treasurer; George Scharfen- 
burg, financial secretary and J. O'Neil, 
recording secretary, deserves great credit 
for the wonderful success of the affair and 
the smoothness with which each detail was 
carried out. 
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NEW YORK MEAT SUPPLIES. 

Receipts of western dressed meats and 
local slaughters under federal inspection at 
New York City, N. Y., are officially re- 
ported for the week ending July 2, 1927, 
with comparisons, as follows: 


Week Cor. 

ending Prev. week, 

Western dressed meats: July 2. week. 1926. 

Steers, carcasses.. 6,976 7,908 851814 
Cows, carcasses.. 432 397% 366 
Bulls, carcasses, .. 175% 83 101 
Veals, carcasses. . 8,440 11,177 8,634 
Lamb, carcasses... 21,629 23,345 21,319 
Mutton, carcasses, 4,442 3,161 5,516 
Beef cuts, Ibs.... 661,469 269,682 260,984 
Pork cuts, Ibs....1,136,159 1,164,389 1,031,706 

Local slaughters: 
eee rs 8,917 9,375 10,311 
OeRTOS 2. sss. cwes 15,55 15,107 15,240 
SERS 2 cis ao Seine ais 45,496 44,959 32,798 
UND + << ivddbse vase 46,075 49,418 47,539 
fo 


PHILADELPHIA MEAT SUPPLIES. 


Receipts of western dressed meats and 
local slaughters under city and federal in- 
spection at Philadelphia, Pa., are officially 
reported as follows for the week ending 
July 2, 1927, with comparisons: 


Week Cor. 
ending Prev. week, 
Western dressed meats: July 2. week. 1926. 
Steers, carcasses ...... 2,344 2,548 — 2,689 
Cows, carcasses ...... 928 881 829 
Bulls, carcasses ...... 494 386 148 
Veals, carcasses ...... 2,216 2,531 1,629 
Lambs, carcasses ..... 10,971 10,548 8,544 
Mutton, carcasses .... 1,265 1,069 1,399 
Pork, Ws. ...cccesees 404,056 380,508 323,179 
Local slaughters: 
| Rp ee 1,674 1,768 2,310 
CORE 52 So ace Woes we ok 2,224 2,952 3,338 
IN cups techy ss wah Sase 13,478 15,387 12,794 
GREP 2 ncccscccccscces 3,017 5.384 4,977 


NEW YORK NEWS NOTES 
I. A. Newman of the U. S. Cold Storage 
Co., Chicago, was a visitor to the city last 
week. 


U. P. Adams, superintendent of Armour 
& Company at 120 Broadway has re- 
turned from a visit to Chicago. 


J. F. Diehl of the New York produce 
department of Wilson & Company cele- 
brated the Fourth of July by driving. 


Joseph Devito, who has been secretary 
for the last seven years to J. A. Kerr, 
head of Armour & Company’s provision 
department at 120 Broadway, left last week 
for the purpose of taking up the practice 
of law. Best wishes for his success in the 
new venture are being extended by his co- 
workers. 


The following is a report of the New 
York City Health Department of the num- 
ber of pounds of meat and fish seized and 
destroyed in the City of New York during 
the week ending July 2, 1927: Meat— 
Brooklyn, 40 Ibs.; Manhattan, 1,319 Ibs.; 
Bronx, 260 lIbs.; total, 1,619 Ibs. Fish— 
Brooklyn, 150 Ibs. 


On Thursday of this week, Nathan 
Strauss, Inc., the chain store butchers, 
opened their 105th store at 180 Dyckman 
street, New York. About four weeks’ ago 
another store was opened at 406 Atlantic 
street, Stamford, Conn., and during the last 
four months five stores have been opened 
in New Jersey, three being located in 
Newark, one in Elizabeth and one in 
Union City. 

Nathan Strauss, president of Nathan 
Strauss, Inc., lett on July 8 for a trip to 
the Coast. He is accompanied by Mrs. 
Strauss and they have as their guest 
Federal Judge Grover N. Moscowitz. They 
will be gone for about 12 weeks. Mr. 
Strauss is not only president of, the 
Strauss organization but is also director 
of several banks and social federations as 
well as other ventures. 


An interesting sight on Tuesday and 
Wednesday of this week were the large 
trucks of the various packers in Greater 
New York, bearing the words “Loaned to 
the Institute of American Meat Packers.” 
These trucks were delivering the advertis- 
ing material to be used in the nation-wide 
merchandising campaign on hams and 
bacon to retailers, delicatessen dealers and 
chain store operators handling meats. 


L. F. Keller, president of A. Fink & 
Sons, Inc., Newark, announces that the 
company have made arrangements where- 
by all the employees, three months or more 
in service, can provide themselves with 
group insurance on a very simplified plan 
and at a minimum cost. No medical ex- 
amination will be necessary and the cost 
will be 60 cents per month per thousand 
of insurance, the company paying the bal- 
ance of the premium. 


Keen interest was shown in the New 
York Butchers’ and Joseph Stern plants 
on July 6 in the primaries. for the election 
of candidates on the New York Confer- 
ence Board of these plants. Greater in- 
terest seemed to be shown this year, 
which is probably due to the fact that this 
election embraces six precincts. The elec- 
tion takes place next week and will differ 
somewhat from last year, inasmuch as the 
candidates receiving the majority of votes 
will automatically be elected. 
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612-14-16 W. York St. 





In Spices, too, the Best is the Cheapest 


J. K. LAUDENSLAGER, Inc. 
Importers SPICES Grinders 


42 years reputation among packers for quality 


Philadelphia, Pa. 


Butchers Mills Brand 








PUTO 
For Sausage Makers 


BELL’S 


Patent Parchment Lined 


SAUSAGE 
BAGS 


SAUSAGE | 
SEASONINGS 


For Samples and Prices, write 


The Wm.G.BellCo. 


BOSTON MASS. 


FNNNOOUHNUEUUUUANUUEUUUUUOEOULOUUUONOUEEUUUOOEORELUUUONRUEEUUUAHONUELTTN = 
MEAT INSPECTION CHANGES. 


Recent meat inspection changes are an- 
nounced as follows by the U. S. Bureau of 
Animal Industry: 

Meat Inspection Granted. — *Gotham 
Packing Co., Brooklyn, N. Y.; The Great 
Ape P. Tea Co., Charlotte, N. C. 

Meat Inspection Withdrawn.—Armour 
& Co., Springfield, Mass.; New England 
Rendering Co., Boston, Mass.; Meyer 
Bros., Ironwood, Mich.; *Hood & Co., St. 
Paul, Minn.; *Meyer Bros. Packing Co., 
Iron River, Mich.; Steck & Steck, Tucka- 
hoe, N. Y.; Chamberlain & Co., Boston, 
Mass.; *Patrick Young Co., Richmond, Va. 

Swift and Company, Chicago, Ill. For 
bacon and meat luncheon loaf. Trade 
Mark: STERLING over a £. Claims 
use since Mar. 1, 1927, on meat luncheon 
loaf, and since Noy. 18, 1926, on bacon. 


*Conducts slaughtering. 


We 
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Imitation Food Products for Window, 
Counter and Refrigerator Display 


Circular and Price List sent on request 
ARTISTIC PRODUCTION CO. 
107 Lawrence St., Brooklyn, N. Y. 








When you 
think of 


Baskets 


THINK 
OF 
LIGHTEST _ STRONGEST 
BEST 


A.Backus, Jr. & Sons <I> 
DEPT. N. 


DETROIT, MICH. 

















QUALITY 


orn PORTED 


Beef 


ames and HOLDS 


New Business 


To get new business distributors have to go out 
and fight for it. To make money they must handle 
products that sell, stay sold....and repeat in 
good volume. 


That is what Quality Imported Corned Beef is 
doing today for its distributors. It is a business- 
getter for its superiority is readily established by 
cutting and comparing samples. It is « money- 
maker because it shows a steady, generous non- 
speculative margin of profit to distributor and re- 
tailer alike. 








Packed in two popular sizes. The No. 6 size, con- 
taining 6 Ibs. net, is best for slicing. It is ideal for 
retailers, hotels, restaurants, clubs and institutions. 
The No. 1 size contains 12 cz. net, and is conveni- 
ent for home use. 


Mail the Coupon for Free Sample and 
Full Information 


Bokn Pu Lam 


John M. Clair, 
REPUBLIC FOOD PRODUCTS Co., 
4053 So. La Salle St., Chicago, Tl 





Please send us full information about Quality 


Republic Food Products Imported Corned Beef. Also Free Sample. 
Company WON a asia chao os cea Sh 
4053 So. La Salle St., ERMA e's ee al als alain lacie de CARGO a Gln ahaa Shea aS 
Chicago, Ill. POOR Sues oid Cates Maw He obs Cone aa se araacs 


Classified Advertisements will be found on pages 70 and 71 
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NEW YORK MARKET PRICES 


LIVE CATTLE. 


Steers, bulk 
CE, CURRIE. so oo sn cesonccsaescigecey 


$10.00@11.00 
3.60@ 5.25 
6.50@ 7.25 


$14.50@15.00 
7.00@10.50 


choice 
culls, 


Calves, 


Calves, per 100 Ibs.............- 


LIVE SHEEP AND LAMBS. 


bulk 
bulk 


@14.50 
5.00@ 6.00 


Lambs, 
Sheep, 


Hogs, 
Hogs, 
Hogs, 


heavy $10.85@11.00 
medium @ 9.75 
SED: GOB, 2 cc cnee ns pecans sescsstdious 11.75@11.85 
Hogs, 140 lbs @11.00 
, ee ee Oe er eee 10.25@10.50 
Good pigs 12.10@12.15 
Roughs 9.40@ 9.50 
Good Roughs @ 9.75 


17%@17% 
@17% 
@18 
@19 
@18% 


DRESSED BEEF. 
CITY DRESSED. 
native heavy 
native light 
common to fair 


Choice, 
Choice, 
Native, 


@22 

@22 

@19 
WESTERN DRESSED BEEF. 

Native steers, 

Native choice yearlings, 400@600 ibs 

Western steers, 600@800 Ibs 


19% @20% 
@21 
@19 
@16 
@19 
@15 
@13 
@12up 


City. 
@25 
@24 
@22 
@37 
@33 


@25 25 

@23 23 

@18 20 

@32 34 
@29 30 
@24 26 @29 
@26 26 @28 
a 23% @25%4 

hinds and ribs........ 19 @2 22 

rounds 19 


15 @16 
No. 2 chucks 13 @13% 
No. 3 12%@13 
12 @13 
@23 
@18 
@70 
@90 
@u 


Rolls, reg., 6@8 lbs. avg 

Rolls, reg., 4@6 Ibs. avg...... eapuses éadew 
Tenderloins, 4@6 lbs. avg.. 

Tenderloins, 5@6 Ibs. avg. 

Ghoulder clods......ccccccsccccces 


@25 
@22 
@18 
@16 


DRESSED SHEEP AND LAMBS. 


Lambs, choice s#pring...............0.sse0- 29 @30 
TE: Se Cnc od dScwhanbcdpes Kass o0'srwtrete 26 @28 
oe | ene me 
Sheep, @li7 
Sheep, medium to good @16 
Ph cs abeh st wde hs denesece cheeses 9 @l11 


SMOKED MEATS. 


Hams, 8@10 Ibs. avg 
Hams, 10@12 Ibs. avg 
Hams, 12@14 libs. avg 
Pitnics, 4@6 Ibs. avg 
Picnics, 6@8 Ibs. 
Rollettes, 6@8 Ibs. 
Beef tongue, light 

Beef tongue, heavy 
Bacon, boneless, Western 
Bacon, boneless, city 
Pickled bellies, 8@10 Ibs. 


@25 
@24 
@23 
@17% 

144%@15 

154%4@16% 


FRESH PORK CUTS. 


10@12 Ibs. avg. @22 
@52 
@40 
@15 
@14 
@24 
@16 
@22 
@24 
@14 
@20 
@10 
@12 
12%@13 


Pork loins, fresh, Western, 
Pork tenderloins, fresh 
Pork tenderloins, 
Shoulders, city, 10@12 Ibs. avg 

Shoulders, Western, 10@12 lbs. avg 

Butts, boneless, Western 

Butts, regular, Western 

Hams, Western, fresh, 10@12 Ibs. 

Hams, city, fresh, 6@10 Ibs. avg 

Picnic hams, Western, fresh, 6@8 lbs. avg.13 
Pork trimmings, extra lean 

Pork trimmings, regular 50% lean 
Spare ribs, fresh 

Leaf lard, raw 


BONES, HOOFS AND HORNS. 


Round shin bones, avg. 48 to 50 Ibs. 
Flat shin bones, avg. 40 to 45 Ibs., 


Black hoofs, per ton 

Striped hoofs, per ton 

White hoofs, per ton 

Thigh bones, avg. 85 to 90 Ibs., per 

100 pieces ..... 

Horns, avg. 7% oz 
Horns, avg. 7% oz. 
Horns, avg. 7% oz. 


45.00@ 50.00 


@100.00 
-300.00@325.00 
-250.00@275.00 
-200.00@225.00 


ard over, No. 1s.. 
and over, No. 2s.. 
and over, No. 3s.. 


FANCY MEATS. 
Fresh steer tongues, untrimmed. @28c 
Fresh steer tongues, 1. c. trm’d. @38c 
Sweetbreads, beef @65c 
Sweetbreads, veal @1.00 
Beef kidneys @15c 
Mutton kidneys @ &c 
Livers, beef @23c 
Oxtails @l4c 
Beef hanging tenders @22c 
SRD GIS ‘oy ccdensiscvevsdaccees @10c 


a pound 
a pound 
a pound 
a pair 
a pound 
each 

a pound 
a pound 
a pound 
a pair 


BUTCHERS’ FAT. 


Wea PRs ivaccdance bs sweeties esesendoccees 
Wee GRR. oc cc cesstncvces ecececcsccccsecs ° 


Whole. Ground. 
22 


Allspice 
Cinnamon 


Pepper, black 

Pepper, Cayenne 

NS ANE dc wacws anecbbasdedee0w% as 
Pepper, white 


GREEN CALFSKINS. 
5-9 91%4-12% 12%4-14 14-18 
Prime No. 1 Veals. .21 2.45 2.85 3.05 
Prime No. 2 Veals. .19 2.25 2.60 2.80 
Buttermilk No. 1...18 2.10 2.50 2.70 
Buttermilk No. 2...16 1.90 2.25 2.45 
Branded Grubby ...12 1.40 1.75 1.95 
Number 3 At Value 


CURING MATERIALS. 


Tn lots of less than 25 bbis.: 
Double refined saltpetre, granulated 
Double refined saltpetre, small crystal.... 
Double refined large crystal saltpetre 8%4ec 
Double refined nitrate soda, granulated. 4c 
In 25 barrel lots: 
Donble refined saltpetre, granulated..... 5c 
Double refined saltpetre, small crystal... 744¢ 
Double refined saltpetre, large crystal.... 8%c 
Double refined nitrate soda, granulated... 3%c 


DRESSED POULTRY. 
FRESH KILLED. 
Fowls—fresh—dry packed—12 to box—fair to good: 
Western, 60 to 65 Ibs. to dozen, Ib.......2 @25 
Western, 48 to 54 Vbs. to dozen, Ib.......2 @25 
Western, 43 to 47 Ibs. to dozen, Ib @24 
Western, 36 to 42 lbs. to dozen, lb @23 
Western, 30 te 35 Ibs. to dozen, lb @21 
Fowls—fresh—dry pkd.—pritme to fcy.—12 to box: 
Western, 60 to 65 Ibs. to dozen, Ib.......26 @27 
Western, 48 to 54 Ibs. to dozen, Ib.......26 @27 


July 9, 


Western, 43 to 47 lbs. to dozen, Ib......2% 
Western, 36 to 45 42 Ibs. to dozen, lb....: 
Western, 30 to 35 lbs. to dozen, lb 


Fewls—frozen—dry packed—prime to fcy.—12 
Western, 60 to 65 lbs., lb 
Western, 55 to 59 Ibs. Ib 
Western, 43 to 47 lbs., lb 
Western, 30 to 35 Ibs., Ib 

Ducks— 
Long Island, prime 

Squabs— 
White. 
Prime, 


11 to 12 lbs. to dozen, per Ib.... 
dark, per dozen 


LIVE POULTRY. 


Fowls, colored, per Ib., 
Geese, swan, via express 
Turkeys, via express 

Pigeons, per pair, via freight or express. . 
Guineas, per pair, via freight or express.. 


BUTTER. 


Creamery, extras (92 score) 
Creamery, firsts (90 to 91 score) 
Creamery, seconds 

Creamery, lower grades 


via express 


Extras, regular packed 
Extra firsts 


Checks 


FERTILIZER MATERIALS. 


BASIS NEW YORK DELIVERY. 
Ammoniates. 


Ammovinmn sulphate, bulk. delivered per 


100 lbs. 


Ammonium sulphate. double bags, per 100 
bs. f.a.s. New k 


Blood, dried, 15-16% per unit.. 


“7 ne. dried 11% ammonia, 10% B. 
aS vAlig ba clas Raispine ta cw 20> node iaeee "4.50 & 10¢ 


gnane foreign 13@14% ammonia. 
By RE 4 


@ 2.35 


@ 2.35 
@ 4.00 


a 
10% 

Fish scrap, scidulated. 6% ammonia, 
A. P. A., f.o.b. fish factory 

Soda Nitrate, in bags, 100 Ibs. spot 

Tavkage. ground. 10% ammonia, 
B. P. L. bulk 


Tankage, unground, 9@10% ammonia..... 3.70@10¢ 
Phosphates. 
Bone meal, steamed, 3 and 50 bags, per 
ton 


POP ee ePRUOESOECOOSOSCOSOCO SES) 


@31.00 


— meal, raw *% and 50 bags, 


sam phosphate, bulk, f.o.b. "Baltimore, per 
@ 9.00 


ton, 16% fi Scbcenewesbereacecedaued 
Potash. 
Manure salt, 20% bulk, per tom...... 
Kalnit, 12.4% bulk, per ton 
Muriate in bags, basis 80%, per ton...... 
Sulphate in bags, basis 90%, per ton 
Beef. 


Cracklings, 50% wunground............-.+. 
Cracklings, 60% unground............ss++. 


Meat Scraps, Ground. 


BUTTER AT FOUR MARKETS. 
Wholesale prices for 92 score butter at 
Chicago, New York, Boston and Philadel- 
phia for the week ending June 30, 1927: 
27 28 29 ~=—- 30 
40% 40% 3. 
43 


June 24 25 
Chicago 40 40% 
New York....42% 42% 42% 42% 
Boston 43 43 43 

48% 43% 43 % 43% 


Philadelphia 

Wholesale prices of carlots—fresh 
tralized butter—90 score at Chicago. 
39% 39% 389% 39% 39% 
Receipts of butter by cities (tubs): 
This Last Last —Since Jan. 1— 

week. week. year. 1927. 1926. 
Chicago .... 65,644 60,719 56,713 1,709,988 1,692,179 
75,264 1,849,951 1,825,006 


28°163 '643,223 620,317 
23,711 583,255 563,874 


40% 
42% 
43 

43% 


39% 


New York.. 74,634 
Boston 29,890 
Philadelphia 20,628 


..190,796 186,889 183,251 4,786,417 4,701,466 


72,090 
29,177 
24,903 
Total 
Cold storage movement (Ibs.): 


Same 
week day 
last year. 


Out On hand 
June 30. July 1. 
20,711 18,402,943 20,452, 223 
69,888 11,208,473 12,826,143 
9,480 7,462,098 6,706, 868 
12090 3,952,842 4,887,155 


etek | 
41,026,356 44,872,389 


In 
June 30. 
560,688 
415,932 
299,337 
167,419 


eee nee 1,443,376 112,119 


Chicago 

New York.... 
Boston 
Philadelphia 


Total 











sisi isos agp 





ibe adeeb en ea end: BABIES 


